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COURSE STRUCTURE OF MASTER OF BUSINESS ADMINISTRATION- AGRIBUSINESS (MBA-AB)

| Semester
S.No. | Name of Paper Credits Paper Code
1 Principles and Practices of Management 4 AB-111
2 Managerial Economics 4 AB-112
3 Environment and Management 4 AB-113
4 Statistical Methods for Decision Making 4 AB-114
5 Accounting and Financial Analysis 4 AB-115
6 Marketing Management 4 AB-116
7 Human Resource Management 4 AB-117
8 Business Communication 2 AB-118
Total 30
Add-On Course: Soft Skills Development 02 Credits AB-AQC-
Il Semester
S.No. | Name of Paper Credits Paper Code
1 Organizational Behaviour 4 AB-211
2 Business Research Methods 4 AB-212
3 Operations Research 4 AB-213
4 Management Accounting and Control 4 AB-214
5 Financial Management 4 AB-215
6 Operations Management 4 AB-216
7 Management Information Systems 4 AB-217
8 Corporate Social Responsibility 2 AB-218
9 Minor Project 2 AB-219
10 Term End Viva —Voce 4 AB-220
Total 36
Add-On Course: Geo-Politics 02 Credits AB-AOC-II
Il Semester
S.No. | Name of Paper Credits Paper Code
1 Entrepreneurship Development and Project Manageme 4 AB-311
2 Strategic Management 4 AB-312
3 Legal Aspects of Business 2 AB-313
4 Agricultural Input Marketing 4 AB-314
5 Elective | (Core) 4 (annexed)
6 Elective II( Core) 4 (annexed)
7 Elective IlI( Core) 4 (annexed)
8. Elective IV (Open) 4 (annexed)
9. Summer Internship 8 AB-315
Total 38
Add-On Course: Knowledge Management 02 Credits ABC-III
IV Semester
S.No. | Name of Paper Credits Paper Code
1 Agribusiness and Rural Development 4 AB-411
2 Dissertation 8 AB-412
3 Elective V(Open) 4 (annexed)
4 Elective VI(Open) 4 (annexed)
5 Comprehensive Viva-Voce 4 AB-413
Total 24

Add-On Course: Social Entrepreneurship 02Credits  AB-AOC-IV
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Notes & Explanations:

i) Add on Courses are provided in each semestar.opting student would attend the lectures but dawit undergo

the examination for them.

i) Having chosen a specialization area, for exampinance, Operations, Marketing the student isampulsorily
undergo first three electives (called ElectivesteJoHe/She is then given a choice to opt for ribxte electives
(called Electives-Open) out of nine papers. Theise papers are arranged in three categories/bundéteeh

category/bunch has three papers of which the stusleequired to choose one.

Elective Courses for Program:

The students shall have to select any one of thewimg elective groups available in the particufaiogram being

pursued by the student.

Finance

Human Resource Management
Marketing

Operations Management

rONE

Minimum credit requirements for the program = 128 aedits.

FINANCE
S. No. | Paper Name (Core Elective) Credits Code
1. Corporate Financial Decisions 4 AB-FC-31
2. International Financial Management 4 AB-FC-32
3. Security Analysis and Portfolio Management 4 AB-BE-
(Open Elective 1V) (any one)
4. Corporate Tax Planning and Management 4 AB-FO-31
5. Financial Inclusion 4 AB-FO-32
6. Behavioural Finance 4 AB-FO-33
(Open Elective V)(any one)
7. Banking and Financial Services 4 AB-FO-41
8. Capital Markets and Regulatory Framework 4 AB-FO-42
9. Agricultural Finance 4 AB-FO-43
(Open Elective VI) (any one)
10. Financial Derivatives 4 AB-FO-44
11. Insurance and Risk Management 4 AB-FO-45
12. Corporate Valuation and Mergers 4 AB-FO-46
HUMAN RESOURCE MANAGEMENT
S. No. | Paper Name (Core Elective) Credits Code
1. Labour and Employment Laws in India 4 AB-HC-31
2. Industrial Relations 4 AB-HC-32
3. Organizational Development 4 AB-HC-33
(Open Elective IV) (any one)
4, Employee Welfare and Compensation Management 4 HEB31
5. Performance Management 4 AB-HO-32
6 Human Resource Information Management SystemsNISIR 4 AB-HO-33
(Open Elective V)(any one)
7. Management of Change 4 AB-HO-41
8. Stress Management 4 AB-HO-42
9. Cross-Cultural Management 4 AB-HO-43
(Open Elective VI) (any one)
10. Group Dynamics 4 AB-HO-44
11. Social Audit 4 AB-HO-45
12. Leadership and Team Building 4 AB-HO-46
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MARKETING

S. No.| Paper Name (Core Elective) Credits Code
1. Consumer Behaviour 4 AB-MC-31
2. Integrated Marketing Communication 4 AB-MC-32
3. Customer Relationship Management 4 AB-MC-33
(Open Elective IV) (any one)
4, Services Marketing. 4 AB-MO-31
5. International Marketing Management 4 AB-MO-32
6. Rural Marketing 4 AB-MO-33
(Open Elective V)(any one)
7. Agri. Retail Management 4 AB-MO-41
8. Product and Brand Management 4 AB-MO-42
9. e- Marketing 4 AB-MO-43
(Open Elective VI) (any one)
10. Retail Management 4 AB-MO-44
11. Strategic Marketing 4 AB-MO-45
12. Advanced Marketing Research 4 AB-MO-46
OPERATIONS
S. No.| Paper Name (Core Elective) Credits Code
1. Logistics and Supply Chain Management 4 AB-0OC-31
2. Operations Planning 4 AB-OC-32
3. Materials Management 4 AB-OC-33
(Open Elective IV) (any one)
4, Project Management 4 AB-0O0-31
5. Enterprise Resource Planning 4 AB-00-32
6. Managing Technology and Innovation 4 AB-00-33
(Open Elective V)(any one)
7. Total Quality Management 4 AB-00-41
8. Inventory Management and Control 4 AB-00-42
9. Business Process Reengineering 4 AB-00-43
(Open Elective VI) (any one)
10. Advanced Operations Research 4 AB-00-44
11. Work System Analysis and Design 4 AB-00-45
12. Maintenance Management 4 AB-O0-46

000
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| AB

AOC | | SOFT SKILLS DEVELOPMENT |

Course Objective: Total Periods: 20 (2 Cuits)

The course seeks to encourage an all round develupof students by focusing on soft skills. It aitnanake student
aware about the importance, the role and the comesoft skills through instruction, knowledge atgition, and
practice. The course has the objective to devetapraurture the soft skills that help develop stidena team member,
leader, and all round professional. Students atewgaged to follow these skills as self study agitidriven process.

Course Structure:

= Self Development and Assessment, Self-AssessmelftA®areness, Perception and Attitudes, Values Belief
System, Personal Goal Setting, Career Planninf,ES&tem, Building of Self-Confidence,

= Components of communication, Principles of commatin barriers, listening skills Verbal Communiocatj
Includes Planning, Preparation, Delivery, Feedbanok Assessment of activities like Public speakiGgoup
Discussion, Oral Presentation skills, Perfect kigaw, Listening and observation skills, Body langea

= Written Communication, Technical Writing—Technic&eports, Project Proposals, Brochures, Newsletters,
Technical Articles, Technical Manuals, Official/Busss Correspondence, Business letters, Memostd3eport,
Minutes of meeting, Event reporting, Use of st@¢ammar and Vocabulary for effective technical gt Use of:
Tools, Guidelines for technical writing, Publishjng

= Use of Presentation graphics, Use of Presentatits) Study of communication.

= Ethics and Etiquettes, Business Ethics, Etiquettesocial as well as Office settings, Email etiqest Telephone
Etiquettes, Managerial ethics and ethics as a neanagt professional, Civic Sense.

= Other Skills: Managing time, Meditation, Understangdroles of manager and their Responsibility, Eype to
work environment And culture in today’s job Placksproving Personal Memory, Study skills that irdguRapid
reading, Notes taking, Complex problem solvingatixty.

REFERENCE

1. You Can Win : Shiv Khera, Macmillan Books

2. 7 Habits of Highly effective people : Stephen Caovenee Press

3. Business Communication, Building Critical Skillsitty¢ Locker & Kaczmarek, McGraw-Hill/Irwin

4. John Collin : Perfect Presentation, Video Artsriifel

5. Jenny Rogers . Effective Interviews, Video Artsristal

6. Raman Sharma : Technical Communications, Oxford

7. Sharon Gerson, Steven Gerson :Technical Writingéa® And Product, Pearson, Education Asia, LPE

8. R.Sharma,K.Mohan,: Business Correspondence& R&yoting, TAG McGraw Hill

9. Video For Technical Education Catalog: National &tion and Information Films Ltd., Mumbai.

10. Management Training & Development Catalog: Natidadlication & Information Films Ltd. Mumbai.

11. XEBEC, Presentation Book 1,2,3: Tata McGraw-Hill

12. Tim Hindle : Reducing Stress, Essential ManageieS DK, Publishing

13. Sheila Cameron : Business student Handbook, Pifndétishing

14. Dr. R. L. Bhatia : Managing time for competitivelge Lorayne Lucas, “Memory Book”

15. Robert Heller : Effective leadership, Essentialnsiger series D K, Publishing Newstrom

16. Keith Davis : Organizational Behavior Tata McGraill
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| AB

111 | PRINCIPLES AND PRACTICE OF MANAGEMENT |

Course Objective Total Periods: 40 (4 Credits)

This course intends to develop the basic awarenessnagement functions and various dimensionsr@gdirozational
life. It also attempts to provide exposure of thHgaal dilemma in management practices.

Course Structure:

= Introduction- Concept of Goals, Resources, Efficiency & Effeetigss; Introduction to Management discipline
and activity, Managerial Roles and Skills

= Management Thought and Thinkersbetails: Scientific Management (F.W.Taylor, Ga@ljbreths.); Classical
Organization Theory (Henry Fayol, C.I.Barnard, Nféllet, Max Weber); Neo-Classical Theory (Human&®ehs
Movement & Hawthorne Experiments, Behavioural The@ocial Systems Theory- Niklas Luhmann) Systems
Approach; Contingency Approach

=  Decision Making- Phases, steps of Decision Making; Nature of marmagedecision making and its types;
Conditions of Certainty, Risk and Uncertainty; Bded rationality (Herbert Simon); Barriers to demisimaking;
Individual and Group Decision making.

= Management Process (A)Planning (its Nature Scope; Steps; Principles; Types ahg);Organizing (Structural
and Systemic dimensions; Authority, ResponsibiltyAccountability; Work division; Span of Management
Delegation; Decentralization; Coordination; Fornallnformal Organizations; Forms of Formal Organiaatl
Structures, Importance of Direction)

=  Management Process (B)€Communication ( its Importance; Types; Process; Channels; Bari@ommunication
Network in organizations-vertical, horizontal, diegl & informal)

=  Controlling (its Meaning, Steps, Importance, Sources, Desigtie control process, Effectiveness of Control
Systems)

= Issues of Relevanc@ransnational environment and perspectives offfass, Quality Management — basic insights
of prominent thinkers, Quality of Work Life ( QWLJapanese Management, Search for Excellence. HValars
in Management —Indian perspectives, values for igansa ethical dilemma in Management, Self —devekagm
lessons from Ancient Indian traditions.

REFERENCE

1. James F.Stoner,et al : Management, Pearsons titdubeelhi

2. Harold Koontz Heinz Weihrich: Management, Tata Ma@Hill Pub. Co., Delhi

3. R.N.Singh : Management Thouht & Thinkers, S.C.&,@elhi

4. S.K.Chakraborty : Management By Values, OxforavURress, Delhi

5. Amitai Etzioni : Modern Organizations, PHI, NevelDi

6. D.R.Prasad, V.S.Prasad & P.Satyanarayana: AdmatiigrThinkers, Sterling Pub. Delhi

7. Priniples of Management : George R. Terry & S.@urktin, AITBS, Delhi

8. Essentials of Management : Joseph L. Massie, Pelly Nelhi

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of hesf 3) 30

Write up, Presentation and Participation

Total Marks| 100
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| AB

112 | MANAGERIAL ECONOMICS |

Course Objective: Total Periods: 40 (4 Cratk)

The basic objective of this course is to make thdents aware of the various economic issues hiegtdre expected to
face as managers at the firm level and to equip thwith the tools and techniques of economic analf@i improving
their decision-making skills.

Course Structure:

= Nature and Scope of Economic#dicro Economics and Macro Economics. Manageriabrieenics and its
relevance in business decisions. Fundamentalipléscof Managerial Economics - Incremental Prifeiarginal
Principle, Opportunity Cost Principle, DiscountirRyinciple, Concept of Time Perspective. Equi-Maadi
Principle.

= Demand Analysis and Demand Forecastingheory of Demand. Types of Demand and their cliaristics.
Utility Analysis. Cardinal Utility and Ordinal Uity. Elasticity of Demand and its measurementicé Elasticity.
Income Elasticity. Arc Elasticity. Cross Elastjciatnd Advertising Elasticity. Estimation of RevenuAverage
Revenue. Marginal Revenue and Elasticity of Demahechniques of Demand Forecasting.

= Indifference Curve Analysis-Concept and Properties of Indifference Curves.onme Effect. Substitution Effect
and Price Effect. Income Consumption Curve anageP@onsumption Curve. Derivation of Demand Curve.
Superiority of Indifference Curve Analysis over lif§i Analysis.

= Cost AnalysisConcept of Cost and Cost Classification. Accouptost and Economic Cost. Law of Variable
proportions - Increasing, Decreasing and ConstattiiRs. Cost output relationship in the short-ri@ost output
relationship in the Long-run, Production Function$SO-Cost Curves and their significance in cosalgsis.
Economies of Scale. Least Cost Combination Concept

= Market Structure and Product Pricing-Perfect and Imperfect Market Structures. Cond#icof Perfect
Competition. Price of a Product under demand ampply forces. Equilibrium Price. Price behaviamd time
element. Market Price and Normal Price. Pricindar Perfect Competition. Prices under short-moh lzong-run.
Pricing under Monopoly and Monopolistic CompetitionPricing under Oligopoly. Kinked Demand Curve.
Discriminating Prices.

= Factor Pricing-Pricing of labour as a factor of production. Maajiproductivity theory of factor pricing.

= Profit Analysis and profit Forecasting-Concept of Profit. Accounting Profit and Economrofit. Theories of
Profit. Dynamic Theory of Profit. Risk and Untanty-Bearing Theory of Profit. Innovation Theaooy Profit.
Profit Forecasting and Management of Profit. Ri®fandards and the problems relating to Profit iktéation.

= National Income-Definition of national income. Product and mon&ws. Measurement of National Income —
Net output or value method. Factor Income methd&tkpenditure method. Choice of Methods. Growtd an
composition of India’s National Income.

= Recent Economic Issues and Developments:

REFERENCE:

1. Thomas & Maurice : Managerial Economics-Concepts/Applications, Irwin Professional Pub

2. Haynes, Mote & Paul : Managerial Economics, McGHilwPublication

3. Dean Joel : Managerial Economics, Prentice-Hall

4. Gupta G.S. : Managerial Economics, Tata McGraw Piblication

5. Koutsoyiannis A : Modern Microeconomics. Macmillan

6. Diwedi D. N. : Managerial EconomicsaPsn Education India

7. Petersen, Lewis and Jain: Managerial Economicarsea Education India

8. Salvatore Domonik : Principles of Microeconosn Prentice-Hall

9. Varshney & Maheshwari: Managerial Economic, Sultdrand & Sons

10. Stonier & Hague : A Text Book of Economic TheorgaPson

11. Mankiw : Economics-Prin@pland Application, Cengage Learning.

12 Slowman &Sutcliffe : Economics for Business, i8ea Education

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False statenfearrying 14
marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70
questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks
will be short note type containing four options ofitvhich any two options are required to be attedp

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Partiégrat 30

Total Marks| 100
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|AB 113 | ENVIRONMENT AND MANAGEMENT |

Course Objective: Total Periods: 40 (4 Crdth)

The course aims at providing an overview of varidimensions of business environment. It seeks ralitrize the
students with various aspects of economic, sopaditical & cultural environment of India. It intels to provide a deeper
understanding of the environmental factors as thityence the Indian businessterprises. Case studies as pedagogical
tool would be used to introduce the students teetheronment in which the businesses operate.

Course Structure:

= Introduction- Concept, Characteristics, dimensions and relevah&siness environment. Types of environment:
internal &external environment, micro and macroigmment.

= Globalization & its impact on Indian Economy-Meaning & levels of globalization, Factors Influgmg
Globalization, Globalization strategy for a compa@{obalization in India.

= Economic Environment Nature and Structure of Indian Economy. Developimstrategies of economic
development in India since Independence. Econon@nrihg and control in India. Broad policies anchtdgies
relating to Agriculture, Industry, SMEs, KVIC, eémd their effects on business. Effects of Monefaulcy,Fiscal
Policy ,Union & State Budget on business. Macroecain scenario and its appraisal in the pre and Be$brm
period.

= Political and Legal Environment- Basic tenets of the Indian ConstitutjoReview of functions of Political
institution in India-Legislature, Executive & Judicy, their influence on Indian Business, Centrgat&
relationships evolving role of state /government.

= Social & cultural environment In India- Salient features of Indian society — class & castacture of Indian
society , Secularism in Indian Society , Rural -b&ir differences , Joint family system, Businesgiétation in
social & cultural affairs , Size & growth rate dgulation ,Age structure of population, Demographiddend & its
impact on business & growth. Effects of society anlfure on business.

= Technological Environment in India- Technology & competitive Advantage Changing tedbgizal environment
in India,in house R& D in Indian Industries , diféace in the levels of science & technology acomstries ,

= Natural Environment-Environmental protection & sustainable Industrialevelopment, Environmental
Degradation, Environmental policy, EMS Standard) 18400, Environmental Auditing, clearance by pesioiss
for establishing an Industry Environmental, consédmdeveloping countries

= [Issues of Relevanc&ublic & private sector in Indian Economy —theividion, role, performance & problems,
Privatization & disinvestment -meaning, rationaleegolution of privatization policy in India, Joisector & co-
operative sector.

REFERENCE:

N.K.Sharma : Business Environment in India, Pineda@chnology

K Ashwathappa : Essentials of business EnvironmdoGraw Hill Education
F.Cherunillam : Business EnvironmeHtimalaya Publication

Dutt & sundaram : Indian Econom$, ChandPublisher

Vatsyanam : Indian Society & Social Institutionglafstic Publishers

agrONE

PATTERN OF EXAMINATION: Marks
The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14
marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70
questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks
will be short note type containing four options ofitvhich any two options are required to be attedp

Sessionals: Class Test/Quizzes (average of 2besf 3) Write up, Presentation and Particiati 30

Total Marks| 100
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|AB 114 | STATISTICAL METHODS FOR DECISION MAKING |

Course Objective: Total Periods: 40 (4 Credits)

The objective of the course is to make the studfartsliar with basic statistical techniques anditttapplications in
managerial decision making.

Course Structure:

= Statistics: An Overviewdmportance for learning statistics for mangerstiSiaal thinking and analysis, Types of
Statistical Methods, Importance and scope of sizgisespecially in Business Management

= Fundamentals of Probability-Concept of probability, Definition of probabilitg;ounting rules for determining the
number of outcomes, Rules of probability and algeidfrevents. Probability tree diagram, The Bayds®drem

= Probability Distributions- Probability distribution function, Cumulative prdiikity distribution function, Expected
value and variance of a random variable, discretdability distributions — Binomial and Poisson, fiauous
probability distribution — Normal, Approximation &inomial and Poisson distribution of Normal distriion

= Statistical Decision TheorySteps in decision theory approach. Types of datisiaking environments, decision
making under uncertainty, Decision making undek, i@osterior probabilities and Bayesian analysiciSion tree
analysis

= Measure of Central Tendency©Objectives of averaging. Requisites of measureeotral tendency. Mathematical
averages — arithmetic mean (simple and weightesmgtric mean , harmonic mean. Averages of positiedian
and mode. Partition values- quartiles, deciles pattentiles. Relationship between mean, median raode.
Comparison between measures of central tendency.

= Measure of DispersionSignificance of measuring dispersion (variationlagSification of measure of dispersion.
Distance measures- range and interquartile rangelesration. Average deviation measures- mean atesolu
deviation, Variance and standard deviation. Chedyshtheorem. Coefficient of variation. Skewnesgnvents and
Kurtosis: Measures of Skewness, Moments — momdstistanean, moments about arbitrary point, momeintsita
zero or origin. Measures of Kurtosis.

= Importance of Index Numbers in business studies Different methods of constructing Price and Qifrgrindex
Numbers. Fixed Base and Chain Base Index Numb@nsblems of reversibility in Index Numbers.

= Analysis of Time Series Components of a Time Series. Determinatiorectitar Trend and Seasonal Variations in
business data. Least Squares Method as a Tobbfecasting.

= Test of Significance and its Designing Null Hypothesis and Level of significance. Ceptof Standard Error of
Mean. Confidence Limits.

- Tests of Variables and Proportions Student’s ‘t’ test in small samples. Applicatiof X* test. Testing of
coefficients of Correlation. Analysis of Varianckatin Square Design

= Correlation and Regression Analysis Karl Pearson’s Co-efficient of Correlation ande@rman’s Coefficient of
Correlation by Ranking Method. Concept of Regmsand the difference between Correlation and &ssjon.
Lines and Equations of Regression. RegressiorPasdicting Tool.

REFERENCE

1. Alan Bryman, Emma Bell Business Research Methods, Oxford University Press

2. Donald R, Cooper, Pamela S Schindler : BusiResearch Methodsata McGraw-Hill Education

3. Mark Saunders, Philip Lewis, Adrian ThornhiRlesearch Methods for Business Students, PreaEshreation India
4. Levin R1&RubinD.S.. . Statistics for Managent, PHI, New Delhi

5. Davis & Pecar : Business Statistics using Ex@xford University Press

6. Sharma J.K. : Business Statistics, Peafdew, Delhi

7. Beri : Statistics for Management, TMH, NBelhi

8. Gupta S.P. & Gupta M.P. : Business Statisic€hand & Sons, New Delhi.

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Participation 30
Total Marks| 100
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| AB

115 | ACCOUNTING AND FINANCIAL ANALYSIS |

Course Objective: Total Periods: 40 (4 Cratb)

The main objective of this course is to acquaiet students with fundamental concepts and procedssscounting so
that they are able to appreciate the nature of peesented in the annual accounts of a firm. [urth aims at
familiarizing the student with those significantol® and techniques of financial analysis, which aseful in the
interpretation of financial statements. Thesedaoid techniques form an important part of manageplanning and
control systems. Thus, the course does not irtentbke the students expert accountant.

Course Structure:

-

Financial Accounting: Definition, Nature and Scope of Accounting. Aaating Principles. Accounting Concepts
- Business Entity, Money Measurement, Going Conc€ast Periodicity, Matching and Realization, Acating
Conventions - Consistency, Full Disclosure, Conasism and Materiality. Difference between accouptioncepts
and conventions. Indian Accounting Standards. Daffee between traditional and modern accounting.
Orientation in Accounting: Double Entry System and Recording of Transactimns the Journals. Posting
Transactions into Ledger. Sub-division of Journal®reparations of Trial Balance. Capital and Reee
Preparation of Annual Accounts - Profit and Losscéunt and Balance Sheet. Adjustment Entries. Fofm
Company Annual Accounts as per Companies Act. SagReporting. International Financial Reportingristards.
(NO QUESTION TO BE ASKED AT THE EXAMINATION FROM Tks PART. BUT MAY FORM PART OF
CLASS TESTS/QUIZZES).

Analysis of Financial Statement Financial Statements - Meaning, Nature and latiohs. Meaning of Financial
Analysis. Significance of Financial Analysis tofferent Parties. Vertical vs. Horizontal Analysisnternal Vs.
External Analysis. Trend percentages and Commanstatement.

Techniques of Financial Analysis Accounting Ratios - Meaning, Significance andnltations. Classification,
Computation and interpretation of Liquidity Ratidssverage Ratios, Activity/ turnover Ratios and fRability
Ratios.Du-point Analysis. Funds Flow Statement - Meaning and Need. Praparahd Interpretation. Cash Flow
Statement - Meaning, Need, Preparation and Inteioa.

Valuation of Assets Valuation of Shares - Need and Methods. AssekiBgcand Yield. Valuation of Goodwill -
Need and Methods. No. of years Purchase of Avefagwial Profit. No. of Years Purchase of Averagendal
Super Profit, Capitalization of Super Profit anégent Value of expected Super Profit. Valuationnegntory -
Need and Methods. Firstin First out (FIFO). LiagEirst out (LIFO). Average cost. Special Idénétion.

Price Level Changes and Accounting: Problems created by changing price level. Iniobidn to approaches to
price level adjustments - Current Purchasing Pdneek Number and Current Cost.

Current Issues: Forensic Accounting, Money Laundering, Finanamélligence.

REFERENCE

wh P

o okr

H.G.Guthman :Financial Statements Analysis, PHI 8. Jain & Narang :Advanced Accountanéalyani

Myer :Financial Statements Analysis PHI Publishers

Robert Anthony & Reece :Management Accounting - Text9. Khan & Jain : Management Accountintgta McGraw-

& CasesRichard D. Irwin, Hill Education

Morton Backer :Modern Accounting Theory, PHI 10. Bhandari & Kulshrestha :Essays in Accounting, Sahity

Roy, A.Foulke:Financial Statement Analysis, McGrdill- Bhawan

Shukla & Grewal : Advanced Accounts , S. Chand & 11. Roy G.D. : A Survey of Accounting ldeaslpha Pub.

Company Limited Concern

Mukherjee & Roy : Studies in Accounting Theory, \dor  12. Sehgal A., Sehgal D. :Taxman’s Financial Accounting

Press Pvt. Ltd. Calcutta 13. Bhattacharya S.K. & Dearden : John :Accounting for
Management, Vikas Pub House

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14
marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70
questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks
will be short note type containing four options ofitvhich any two options are required to be attedp

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Participation 30

Total Marks| 100
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| AB

116 | MARKETING MANAGEMENT |

Course Objective: Total Periods: 40 (4 Crath)

This course intends to provide an experienced-bapgidoach to marketing theory and its practicalliaption. The
course is designed to enable the students to tearbasic of marketing. Topics of the syllabus Ishaladdressed and
discussed from an application oriented perspective.

Course Structure:

1. Conceptual Framework of Marketing:
Concept, Meaning, definition, nature, scope angbirrance of marketing; Marketing concept and isleton;
2. Core concepts of marketing-
= Need, Want, Desire, Benefits, Demand, Value, Exchang
= Goods — Services Continuum, Product, Market
= Customer Satisfaction, Customer Delight.
= Approaches to Marketing — Product — Productionle$a Marketing — Societal — Relational. Concept afkédting Myopia.
Selling versus marketing.
= Holistic Marketing Orientation & Customer Value
- Adapting marketing to new liberalised economy -ifiggation, Customisation, Changing marketing prast
3. Market Analysis and Selection:
= Nature, Process and Contents of Marketing Planrkéang environment — macro and micro componentstarir impact
on marketing decisions; The changing marketing remvinent, Controllable and Uncontrallable factorg&fhg marketing
decisions, Analyzing needs and trends in Politidaonomic, Socio-cultural and Technical EnvironmefPEST Analysis,
Micro Environment — Industry & Competition. ConceptMarket Potential & Market Share
= Concept, Characteristics of consumer and organizitioarkets, Buyer Behaviour, 5 step Buyer decisiatgss
= Definition, Need & Benefits. Bases for market segragoh of consumer goods, industrial goods and sesviSegment,
Niche & Local Marketing, Effective segmentationteria, Evaluating & Selecting
= Target Markets, Concept of Target Market and
= Positioning and differentiation strategies, Conadggositioning — Value Proposition & USP.
= Marketing Information System, Strategic marketitgnping and organization.
4. Marketing Mix:
= Product Decision-Concept of a product; Classification of productsjoMaroduct decisions; Product line and product;mi
Branding; Packaging and labeling; Product life cyelstrategic implications; New product developmant consumer
adoption process.
= Price Decision-Concept, and Meaning of Price and Pricing, Sigaifce of Pricing Decision, Factors affecting price
determination; Pricing Methods and Techniques,ifgipolicies and strategies; Discounts and rebates.
= Place Decision-Nature, functions, and types of distribution chelan Distribution channel intermediaries; Channel
management decisions, Marketing channel systemnctiuns and flows; Channel design, = Channel manageme
Selection, Training, Motivation and evaluation dfaonel members; Channel dynamics - VMS, HMS, MMS;kda
logistics decisions.
= Promotion Decision Communication Process; Promotion mix — advertispgysonal selling, sales promotion, publicity
and public relations; Media selection; Advertisgftectiveness; Sales promotion — tools and tectasiqu
- Emerging Concepts in Marketing Management:
REFERENCE
1.  Philip Kotler : Marketing Management, Pearsalu&ation/PHI. 8.  Etzel Walker : Fundamentals of Marketing Stanfcata-McGraw
2. Stanton : Fundamentals of Marketing, McGralv H Hill, New Delhi
3.  Rajan Saxena : Marketing Management, Tata MeGtidl. 9. McCarthy E.J : Basic Marketing: A managerigp@ach, Irwin,
4.  Philip Kotler and Gary Armstrong : Principlef Marketing 12th New York.
Edition, Pearson Education, PHI 10. Bovee and John Thill : Marketing, McGraw-Hill
5.  Ramasamy & Namakumari : Marketing Managemenacmiilan 11. Kotler, Lilien & Moorthy : Marketing Model®rentice-Hall of
India. India
6. S.Jayachandran : Marketing Management, Tatarbe®lill 12. H.Kaushal : Case Study Solutions Marketigcmillan
7. Rampal and Gupta : Case and Simulations in &idy, Golgatia, Publishers India Ltd.
Delhi 13. William D. Perreault Jr : Basic MarketingcGraw-Hill
Companies,Inc
PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14
marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70
questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks
will be short note type containing four options ofitvhich any two options are required to be atteup

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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|AB 117 | HUMAN RESOURCE MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cuits)

The present course aims at familiarizing the pipicts with various aspects of HRM. It aims at jdong a rich fund of
contemporary knowledge , time tested principlesidaoncepts, emerging ideas, evolving theorigestaechnique ,
ever changing procedures & practices in the fiélHRM in a comprehensive way.

Course Structure:

= Human resource management Meaning, definition, scope, Objectives and fumes of Human Resource
Management, Evolution of HRM, relevance of studyHRM, Personnel Management vs. Human Resource
Management, Challenges of HRM, HRM environmentatggic HRM.

= Human Resource Policy Meaning, definition, importance, characteristi€good HR Policy.

= Human Resource Planning-Meaning, definition, importance, characteristics giffod HR factors affecting HR
Planning, barriers of HR Planning, HR Planning pssx

= Job Analysis And Desigameaning, definition, process of job analysis, feats in job analysis, job design; factors
affecting job design, process of job design, copi@rmary issues in job design.

= Human Resource Acquisition

= Recruitment; meaning, definition, importance, factors govegiiacruitment, recruitment process.

= Selection meaning, definition, stepwise selection procbsstiers to selection, selection in Indian context,

= Placement meaning and purpose, problems in placement

= Internal Mobility: Promotions, transfers and separations; purposeciples, types, reasons, of promotions and
transfers. Lay-off, resignation, dismissal or dagje, retrenchment and VRS

= QOrientation; meaning and purpose, typical orientation prograetuisites, evaluation and problems of orientatio

= Training and Development Nature of Training and Development; Inputs inifiirag and Development; Gaps in

Training; Training and Development as source of petitive Advantage, Training Process; Deriving fastional
Objectives, Designing, Implementation and Evaluatibthe Training Program.

= Performance Appraisal-Performance Appraisal; Meaning and Definition & Etijves; Performance Appraisal
and Competitive Advantage; Appraisal Process;

= Job Evaluation; Scope, Process and Methods of Job EvaluatioralBitbf Job Evaluation; Alternative to Job
Evaluation

= Employee Remuneration Components of Remuneration ; Wages and Salargnthes ; Fringe Benefits ;
Perquisites ; Non Monetary Benefits ; Importan€e@m Ideal Remuneration System ;Factor Influencepleyee
Remuneration ;External Factors ; Internal Fact®smuneration Plans and Business Strategy ; Deyviain
Remuneration Plan ; Challenges of Remunerationga\Rolicy in India ; Concepts of Wages ; Minimunad¥s ;
Fair Wages ;Living Wages

= Incentive payments;Incentives Payments ; Meaning and Definition ; dmiance ; Prerequisites for an Effective
Incentives System ; Scope of Incentives Systemgpes of Incentives System; Employee benefits amdicss;
meaning, definition, types, significance, admirgitn and future of employee benefits and services.

= Human Resource Management and Ethicspature, importance and relevance of HRM ethidsical issues in
HRM, HR Audit; nature, benefit, scope and approadheHR Audit

= Employee Welfare; Meaning and Definition, Merits and Demerits of Wdet Measures, Types of Welfare
Activities; Welfare Measures Inside the Work Platéelfare Measures Outside the Work Place, Intraamur
Facilities, Extra-mural Facilities, Welfare Fadé by the Government, Welfare Activities by theade Unions,
Welfare Work by Voluntary Agencies, Statutory andnNstatutory, Statutory Provisions, Non-statu®enefits.

REFERENCE:

1. VSPRao :Human resource Management, Excel Books, Ronald R.Sims : Human resource Management, Indian
New Delhi Associated Press

2. K Ashwathappa :Text & Cases in Human Resourc& Gary Dessler : Human resource Management, Rearso
Management, Tata McGraw Hill Education India

3. Arun Monappa : Managing Human resources, McMillan 7. WayneMondy : Human resource Management, Pearson
4. Kesho Prasad : Strategic Human Resource Management, Education India
Prentice Hall India

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14

marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70

questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks

will be short note type containing four options ofitvhich any two options are required to be attedp

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses<2012-13 onwards | Semester



|AB 118 | BUSINESS COMMUNICATION |

Course Objective: Total Periods: 20 (2 Cratb)

This course intends to develop good communicatiilis $n students for their future jobs and endaavia the corporate
word so that they can gain a cutting edge over titeer counterparts within the country and actbsgglobe.

Course Structure:

= Meaning and importance of Communication in business, the process of Conication, models of
Communication, types of information order, adviagggestion, motivation, persuasion, warning andation.

= Channels of communicationtheir effectiveness and limitations, media of comioation, barriers of
communication, approaches to effective communiocatmd tools of communication: diction, senten@agraph,
punctuation and report writing.

= Group Communication through CommitteesConference Seminar, Symposia and Other Formal Carmation
with Public At Large; Interviews and Group Discussi

= Specific of business Communicatioressentials of effective business Communicationcgire of business
correspondence: inquires and replies, orders aeid #xecutions, complaints and adjustments, cradi status
inquires, agency letters and sales letters.

= Strategies to improve reading skillsspeaking skills, listening skills; guidelines tofegtive public speaking;
developing job application-covering letter, resumégrviewing: negotiating the job offer.

REFERENCE

1. Lesikar, Petit & Flately . Lesikear’s Basic Busiagsommunication, Tata Mcgraw Hill

2. Poe & Fruchling : Basic Communication; AITBS

3. Taylor : English Conversion Practice; Tata Meg#4ill

4. Diwan & Aggarwal : Business Communication; Excel

5. Baugh, Frrayer & Thomas - How to write first cldssiness Correspondence; Viva Books

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses<2012-13 onwards | Semester



|AB AOC Il |GEO-POLITICS AND WORLD TRADING SYSTEM |

Course Objective: Total Periods: 20 (2 Cuits)

To sensitize the learners about the world of gabpslthat has a strong influence in the lives lbtdizens of the world
& to make them aware about the implications of sitess effort in the context of a given geopollteraironment.

Course Structure:

= Global Political and legal environment

= Trading with enemy

= International Oil politics

= Trade in strategic materials

= Technology transfer and geopolitical considerations

= Trade and peace move together — India, China & Asistcase in point
= Food supply for geopolitical influence

= Emergence of Multinationals as control tools

REFERENCE

= News papers and periodicals
= Websites and journals of IMF, World Bank, WTO, UN€.
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| AB 211 | ORGANIZATIONAL BEHAVIOUR |

Course Objective: Total Periods: 40 (4 Cuits)

The present course aims to develop the interpersabiities in the students. It aims to develop mEmimate
understanding of the individual and group behavior.

Course Structure:

= Understanding Organization, Behaviour & OB-Organization as a Social Unit, Concept of Learr@rganization,
Roles & Skills of Managers. Knowing Behaviour- apgehes to understand it (Cognitive, Behaviouri&ti€ocial
Cognitive) Field of OB: Individual, Groups & Systemas building blocks, contributing disciplines, Udreges &
Opportunities of OB.

= Bases of Individual BehaviourBasicindividual differences (ability & biographical characterisjicBersonality:
Meaning, “Big —Five” Personality Traits, MBTRerception: Meaning, Role of Object, Environment and Observer;
Judging OtherslLearning: Meaning, Theories: Classical Conditioning, Opér@onditioning & Social Learning;
Methods to shape Behaviour (reinforcement, punisting extinction), OB Mod.

= Individual Behaviour in Organization-Attitudes : Components, functions, changing attitudes, wdtikudes (Job
satisfaction & Organizational CommitmentWotivation: Concept, Content Theories (Maslow, Herzberg,
McClelland, McGregor); Process Theories (Vroom’'sddl); Contemporary Theories: (Equity Theory, Attriilon
Theory).Creativity: Nature, process and its facilitation on organizatio

= Groups in Organization-Groups; Types, their development stages, concept of rdigus norms size and
cohesiveness. Group decision making techniquesfizTdink & Group Shift ; Transactional Analysis; Ufd_ife
positions. Influence, Power & Politics Concept of influence, bases of power, politicehévior: concept &
contributing factors. Stress & Conflict. meaning& causes of stress, types of conflictdrdinndividual &
interactive), coping strategies for stress & caflinegotiation skillsCommunication: Process, types, barriers;
Grapevine

= Leadership & Organizational ChangeConcept, Trait, Behavioural and Contingency (Fiediersey& Blanchard)
theories; leadership styles, successful & effedtaelership.

= Organizational Change:concept, resistance to and managing change.

REFERENCE

1. Laurie J. Mullins . Essentials of OrganizatioBahaviour, Pearson Learning

2. lan Brooks : Organizational Behaviour, Pealsearning

3. Stephen P Robbins : Organisational Behaviowntite Hall Inc.

4. L. M. Prasad : Organisational Behaviour, Sultéyand & Sons

5. Kieth Davis : Organisational Behaviour, McGrahll

6. Fred Luthans : Organisational Behaviour, McGHill

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |l Semester



| AB 212 | BUSINESSRESEARCH METHODS |

Course Objective: Total Periods: 40 (4 Cuits)

This course gives a comprehensive introductioméostubject of business research methods. The blgexdtthis course
is to develop the research skills of the studemigsvestigating the business problems with a viewartive at objective
findings, interpretation of data and conclusionstloéir investigation in the form of systematic repo Further,
acquainting students with all modern and univeysafiplied research concepts, tools and technignéseacouraging
them to apply their acquired theoretical knowlettgesal-life situations are paramount course objest

Course Structure:

= Introduction to Business Researchvieaning and Significance of Research in Businesef@nt Approaches to
Research — Scientific Methods and Non-scientificthdds; Types of Business Research; The Researaes;0o
Ethics in Business Research.

= The Research Problem and Desigiormulation and Definition of Business Researchblem; Formulation of
Research Hypotheses, Business Research Design rifdeand Formulation; Research Design Classificatio
Exploratory Research Design (Secondary Data & @atale Research), Descriptive Research Design €uév
Observation) and Causal Research Design (Experatien}; Potential Sources of Errors in Research

= Sampling Design and Measurement TechniqueBhe Sampling Design Process; Types of Sample Design
Probability and Non-probability Sampling DesignigeSof Sample; Sampling Errors; Concept of Measemnand
Scaling; Important Scaling Techniques — Comparataredl Non-comparative; Reliability and Validity of
Measurement.

= Data Collection Tools and Data Processin@uestionnaires and Observation Forms; Questionn2isign
Process; Collecting Primary Data through — Obs@wmat Semi-structured Interviews, In-depth Intewseand
Questionnaire; Processing of Research Data — [gdi@ioding, Classification and Tabulation

= Analysis of DataExploring, Displaying and Examining Data; Basic ®aAnalysis — Descriptive Statistics;
Univariate Statistics — Hypotheses Testing; BivariAnalysis — Test of Differences and Measures sdo&iation;
Multivariate Analysis.

= Business Research Repormportance of the Report & Presentation; BusinemsdR Format; Report Writing; Oral
Presentation; Research Follow-up

= Research ProjectThe student or group of students needs to appdycdirse learning in a real research project of
their interest area with submission of researclegtaeport and class presentation of the same.

REFERENCE

1. Cooper and Schindler : Business Research Methada, MicGraw Hill, New Delhi

2. Malhotra N.K. : Marketing Research — An Applied @nation, Pearson Education, New Delhi

3. William G. Zikmund : Business Research Methods,dage Learning, New Delhi

4. Saunders, Lewis & Thornhill: Research Methods fasiBess Students, Pearson Education, New Delhi
5. Panneer Selvam : Research Methodology, PrentideoHkddia,Delhi

6. BeriG.C : Marketing Research, Tata McGraw Hilgw Delhi

7. Karlinger, Fred N.  : Foundations of Behavioural &esh.

8. Mohsin, S.M. : Research Methods in Behaviouraldaesh.

9. Tull & Hawkins : Marketing Research, Prentice H#lIndia,Delhi

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100
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| AB 213 | OPERATIONSRESEARCH |

Course Objective: Total Periods: 40 (4 Cuits)

This paper intends to acquaint the student with ni@nagement of different operational aspects ofmmations
especially with respect to the manufacturing, asdiegn and servicing processes with numerical andntjtative
technical value addition.

Course Structure:

= Introduction to Operation ResearchManagerial Decision Making and, Different Models@peration Research:
Principles and Types, Nature and Scope of Relatedhier Functional Area of Business, Duties andoBesibilities
of Personnel.

= Introduction to Linear Programming- Formulation of Linear Programming Problems Graph®ealution to Two
Variable Problems, Simplex Method and Its Applicati, Duality in linear programming, Primal and dud
problems

= Transportation problems-Introduction, Initial Basic Feasible Solution: NoMVest corner rule, Least Cost method,
Vogel's Approximation method. Optimality test, Méidd Distribution (MODI) Method and Stepping Stokethod

= Assignment Problemintroduction to the Assignment Model, Hungarian igament Algorithm, Solution to the
Assignment Problem: Maximization and Minimizatioages.

= Construction of a Network Diagram-Application of Networks in Project Management: Reog Evaluation and
Review Technique (PERT) Model, Determination oftiCall Path. Distribution of Project Completion Tip@ritical
Path Method (CRM) Model, Application of CPM and PERodels

= Game Theory . Introduction, Technology, Classification, P&ydaking, Maximin and Minimax Strategies,
saddle Point, Mixed Strategies — Games without Baedint.

= Waiting Line : Introduction, Basic Characteristics, Input/Aali Process, Service Facility / Mechanism, Depulori
outlet, Terminology and Notions, M/M/1 Model.

= Replacement: Introduction, Replacement Policies for equipmanassets with deteriorating operational efficienc

over time.
REFERENCE
1. Thompson W.W. . Operations Research Technique,ugdias, Ohio, C. E. Merrill Books (1967)
2. Acoff & Susoni M. . Operations Research
3. LevinR. I, Rubin D. S. & Stinson J.P. : Quaniitatapproaches to management, Mcgraw, Hill
4. Bierman H., Bonini C. P. & Houseman W. H.: Quanttatianalysis for business Decision, Richard D. Irimin ('65)
5. Hiller F. S. & Lieberman G. J. . Introduction@perations Research
6. Taha H. A . Operations Research an Introdagt®rentice Hall of India Pvt. Lts., New Delh
7. Gupta PK and Hira DS: Operations Research, S.C. dChan
8. Shenoy GV, Sherma S. C. & Srivastava U. K.: OpenatiResearch for management
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |l Semester



| AB 214 | MANAGEMENT ACCOUNTING AND CONTROL |

Course Objective: Total Periods: 40 (4 Cratb)

The objective of this course is to expose the sttgd® the applied aspect of accounting and matkiagn familiar with
the techniques of using Accounting information d@cision making. Having been introduced to theséniques and
having acquired the ability to understand accognkamguage, the students should be in a positionake effective use
of accounting information in resolving the problemdich they may face as managers. Applied sidbd@®Bubject will
be given more emphasis and attention as comparésidonceptual aspect. Consequently, case-methtehching will
be used besides class lectures.

Course Structure:

= Introduction- Meaning, Functions, Scope and Limitations of Mamaget Accounting, Financial Accounting vs.
Management Accounting

= An orientation to Cost Accounting-Purpose of Cost Accounting, Elements of cost, Kintlcosting, Classification
of Costs, Methods of Cost variability

= Break-Even AnalysisMeaning, Graphic presentation, Preparation of bmadn charts and their interpretation,
Managerial uses of Break-even analysis,

= Marginal Costing-Meaning of Marginal Cost, Analysis of Incremenbsts and revenues, Management

Application of Marginal Income Accounting

Activity Based Costing<Concept, main activities and their cost driversali@ping ABC System.

Budgeting-Definition of a budget, Kinds of budgets, Prepanatiof a Budget, Budgetary Control, Flexible

Budgeting, Zero Base Budgeting, Performance Btildge

= Standard CostingMeaning, Types of Standard and their revision, édhce between budgeting and standard
costing. Kinds of Variances, Their use in makipgraisal and fixing responsibility, Proceduresefting standard
cost - Material, Labour and Overhead.

= Responsibility Centres€Cost Centres, Profit Centres and Investment Centnésr divisional transfer pricing —
concept and methods.

¢

= Current issuesSocial Accounting, Human Resource Accounting, BadaBicore Card

= Discussion of real life business Cases

REFERENCE

1. Anthony Robert N. & Reece James S . Manageienbunting, Irwin

2. Anthony Robert N & Welsch Glenn A : Fundament#l§lanagement Accounting®.D. Irwin

3. Hongren Charles T. . Introduction to Managetgtounting, Pearson Education India
4. Bhattacharya S.K. & Dearden John : AccountingManagementTata McGraw-Hill Pub.Co.Ltd., ND

5. Hingorani N.L., Ramanathan A.R. & Grewal T.S.: mdgement Accounting, Sultan Chand & Sons.

6. Khan M.Y. and Jain P.K. : Management AccountirgalMcGraw-Hill Publishing Co. Ltd. , New Delhi
7. Kishore Ravi M. : Taxman’s Advanced Managetrsccounting

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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| AB

215 | FINANCIAL MANAGEMENT |

Course Objective Total Periods: 40 (4 Credits)

The present course aims at familiarizing the pigaicts with the skills related to basic principlemls and techniques of
financial management.

Course Structure:

= Concept of financeScope and objectives of finance, Functions of FRmmnManagement, Role of Finance
Manager, Financial Planning & Strategies. FormBudiness Organization and Financial Consideratimmterlying
the choice of form of business organization.
= Concept & Principles of Capital Structure-Leverage Analysis — operating, financial and coraditeverage and
its implications, Indifference point.
= Long term Sources of Fund — equity share, preferestares, debentures, bonds, warrants, venturéalcapid
ploughing back of profits. Short Term Sources oifidls — Commercial Paper, Certificate of Deposieasury Bills.
= Financial Markets—Nature and Significance of Primary and Secondaaykits, objectives and functions., indices
of BSE, NSE and OTCEI and its calculation.
= Financial Institutions — Nature, Types and Funajdnvestment Bank, Investment Companies, ComnieBaiaks.
= Time Value of Money-Risk and return analysis, Concept and significasfceost of capital and its computation
Concept and Significance of Capital Budgeting, /Aal Techniques for Risk Free Projects.
= Working Capital Management-Meaning, Significance & factors influencing thevdé of working capital
management .Management of cash, receivables aadtony.
= Dividend Decision-Ploughing back of profits, forms of dividends, ttas affecting dividend policy, dividend
payout decisions.
= |ssues of Relevanc&hareholders value and its calculation, EVA/VARndficial reengineering, Derivatives,
Venture capital financing, stock Market Index cédtion,
REFERENCE
1. JFred Weston & Eugene F. Brigham : Manageriahf@e ,Axros Publications
2. Franklin R. Edwards & Cindy W. Ma : Futures andi@ps, McGraw-Hill, Inc
3. James Van Horne : Essentials of Financial ManageniPrentice Hall
4. Walker E. W. : Essentials of Financial Managementntice Hall
5. Srivastava, R. M. : Financial Manageme8terling Publishers Private Limited, New Delhi
6. Srivastava, R. M. . Essentials of Business Fiadrfonalaya Publishing House
7. Prasanna Chandra : Financial Management, Tatardwe®lill
8. Pandey, I. M. : Financial Managemevacmillan India
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2bestf 3) Write up, Presentation and Partiégat 30

Total Marks| 100
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| AB 216 | OPERATIONSMANAGEMENT |

Course Objective: Total Periods: 40 (4 Cuits)

This course intends to develop familiarity with t@ncepts of production systems, their constraintslinkages with the
overall strategic perspectives. Designing the msceanalysis and improvement, operating the systach making
product and preparing for success and sustainabiliterface of operations management with othemagarial areas.

Course Structure:

= Introduction- Production and Operations Management, Systems ApproDifferentiating between Goods and Services,
Production Management Vs Operations Managemenyti@ptput Profit (Business) Model, Stages of Develept, Career
Opportunities for Operations Management Organipali®ositions.

= Productivity- Concept and definitions, Factors contributing to doiivity improvement, Techniques for productivity
improvement.

= Process Configuration Strategiedthat is Process, classifying the Process, TypeBroess Flows, Best (Process) Practice,
Work Process Configuration Types, Intermittent FI8Wwop, Flexible Process Systems, Shifting work Ceméiion Types,
Process Analysis and Process Redesign.

= Factors Governing the Location of a Plan®ifferent Types of Plant Layout, Principles of Ma#és Handling, Materials
Handling Equipments and the uses.

= Materials Management in the Supply ChainMaterials Management, Materials Management InfoionatSystem, The
Purchasing Function, Receiving, Inspection and §t&raRequiring Bids before purchase, MM of criticalrtBa ABC
classification — The System Context, CertificatiorSappliers.

= Operations Planning and ControlAggregate Production Planning, Master Productiorhe8aling (MPS), Materials
Requirement Planning (MRP), Capacity Requirementsnitign(CRP), Distribution Resource Planning (DRP), Weakes of
MRP, Manufacturing Resource Planning (MRP 1), EnmeggPower of ERP; Loading, Sequencing, Routing, Saliregl
Dispatching and Expediting, Line balancing. Cyclex@ Management (CTM), Time-Based Management (TBM3f-ihuTime
Delivery (JIT), JIT ll, Push Vs Pull — Process Ddine.

= Maintenance ManagementMaintenance objectives, concepts, advantages &tdtimns of Break down Maintenance &
Preventive Maintenance, Maintenance costs andrtitdgm of their Minimization, Total Productive Ma@mance (TPM).

= Inventory Management-Types of Inventory Situations, Costs of Inventory,d€® Point Policies (OPP), Economic Order
Quantity (EOQ) Models — Batch Delivery, Economic ISize (ELS) Models, Perpectual Inventory Systenasiodic Inventory
Systems, Quantity Discount Model, Inventory Classtfion Systems.

= Arrow Diagramming and Network Analysis- PERT Model, Determination of Critical Path, Disttiiom of Project Completion
time, CPM Model, Time/Cost Relation, Crashing of a &bjMultiple Project Management.

= Statistical Quality Control-Objectives of SQC, Process Control charts for Vagisland Attributes, Operating Characteristic
(OC) curves. Total Quality Management (TQM), Mappgality Systems.

= Environment, Ethics, Technology and Contingency Planmig-Adapting to External Forces, Greening the Environtme
Maintenance, Greening the Environment: Design fasaBsembly (DFD), Ethics and P/OM, Preparing P/GM future
conditions. Environmental Quality: 1ISO 14000 / 140Wision of a Fully Integrated Global Company.

REFERENCE
1. Chase Richard B, et al : Production and OperatMasagement: 8. Plossl G W & Wight O W : Production & Inventory Cool.
Manufacturing and Services,Tata McGraw-Hill Pdm., New PHI, Englewood Cliffs, NJ.
Delhi 9. Riggs James L: Production Systems: Planning, Amalys
2. Mahadevan B : Operations Management; Theory amdtiPes, Control, Wiley, New York
Pearson Education, Delhi 10. JuranJM & GrynaFM  : Quality Planning & Analysi¥ata
3. Buffa Elwood S & Sarin Rakesh K: Modern Producti@perations McGraw- Hill, New Delhi.
Management, John Wiley & Sons, Singapore 11. Nahmias S : Production & Operations Analysis, Englod
4. Adam Everett E & Ebert Ronald J: Production & Opers Cliffs, N J, McGraw-Hil Int. edition
Management: Concepts, Models & Behavior, PHI, Nieihi 12. Holt C C, etal : Planning, Production, Inventordes
5. Hill T :Operations Management, Palgrave Macmillgngland Workforce, PHI, Englewood Cliffs, NJ.
6. Levin, McLaughlin, etal : Production/Operations hdgement: 13. Meredith JR & Mantel S J : Project Management: Andgerial
Contemporary Policy for Managing Operating SystelicGraw- Approach, John Wiley & Sons, New York
Hill Book Company, New York. 14. Waters Donald : Inventory Control & Managemenhrliley
7. Monks Joseph G: Operations Management: Theory aolldns, & Sons, England.
McGraw-Hill Book Company, New York. 5. Chary S N: Production & Operations Management, Tata
MacGraw-Hill, New Delhi.
PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False statenfearrying 14 marks), which are
to be explained with reasons in not more than 5@ls«dn addition, there will be four alternate saftguestions, out of which one set wjll 70
be long answer type and two will have two parts & The last question (14 marks) will be shortentype containing four options ouit
of which any two options are required to be atterdpt
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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| AB

217 | MANAGEMENT INFORMATION SYSTEM |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of the course is to introduce stuslént Management Information System, designing d@mtisupport
system and appropriate applications of informatismnagement, strategic advantages, and effectivisioleanaking
with data and people in global and complex busineganizations.

Course Structure:

-

Introduction to MIS - MIS and Information System Concepts, Decision arahdyement, MIS as an evolving
concept, MIS and Decision Support Systems, MIS hridrmation Resource Management, MIS Professional,
Computer System Concept, Conversion of Manual tm@der-Based Systems

Role of MIS - Strategic advantage with MIS; Systems approach roblpm solving; Business Process
Reengineering (BPR); Internet worked enterpriskli§; Internet, Intranet, Extranet; Enterprise comioation and
Collaboration.

Decision Support SystemdvIS support for decision making; Decision Suppoystéms; Components of DSS ;
Tools of business support systems; what if analgsasitivity analysis; goal seek analysis, optatian analysis,
data mining for decision support, DBMS.

Developing MIS Systemssystem Development Life Cycle; Investigation Ph&gstem Analysis; System Design
(DFD and ER diagrams); System Implementation.

Applications-Cross-functional MIS; ERP; CRM; SCM; Transactiongessing; Artificial intelligent technologies in
business; Neural Network; Fuzzy logic, Genetic athm, Virtual reality; Executive Information Syste Expert
Support Systems; Security and Ethical Challenges.

Contemporary Issues in MIS

REFERENCE

ouhrwnNE

C.S.V Murthy : Management Information Systems, Blemya Publishing House, New Delhi.
Laudon K C & Laudon J P : Management Informatiostggns: Managing the Digital Firm, Prentice-Hall.
O'Brien J : Management Information Systems, TatzGvaw-Hill, Galgotia

OzE : Management Information Systems, Vikas Pub.

Jawedkar W S : Management Information Systems, Mataraw-Hill,

Mudrick R G : An information system for modern ragement, Pearson.

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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| AB 218 | CORPORATESOCIAL RESPONSIBILITY |

Course Objective: Total Periods: 20 (2 Cratb)

This paper aims at providing the insights into @as concepts & cases related to CSR practiceddia.lnt will help in
gaining a deeper understanding of the various aspéactors related to various social causes & afleethics in
Business.

Course Structure:

= Corporate Social Responsibilityits concept, meaning, relevance, advantage antutewn Business Ethics &
Corporate Social Responsibility, Corporate Sociedponsibility practices in India.

= Promoting Corporate Social ResponsibilityCorporate social responsibility and the role of bloard of directors,
the potentials & limits of Corporate Social Respbitisy, Challenges for Corporate Social Resporigipi Beyond
Corporate Social Responsibility to Corporate SoEisagement.

= Corporate Social Responsibility and the EnvironmertCorporate Environmental Responsibility, Corporateial
Responsibility and the Role of Stakeholders, CafmrSocial Responsibility and Community Development
Corporate Social Responsibility & Triple Bottom Ekin

= Corporate Social Responsibility and Marketingan acceptable Marketing Tool, Corporate Social Besipility &
Green marketing Corporate Social Responsibilitydtan Advertisements.

= Corporate Governance & Corporate Social Responsilitly-Corporate Governance, The association between
Corporate Social Responsibility and Financial penfance, Shareholders, Managers & Corporate Social
Responsibility, Corporate Social Responsibilityiak management.

= Economic drivers of Corporate Social Responsibilityactivities and their evaluation, Corporate Social
Responsibility as Business strategy, Business®#nd Social Responsibility education, rethinkiogial initiatives
by business organizations.

= Transparency & Corporate Social ResponsibilitySocial Responsibility of Business towards Consum@msng
Good for Society through Corporate Social RespadlitgitBuilding Trust through Corporate Social Resgibility,
Corporate Social Responsibility Concepts and Cades/ndian Experience.

REFERENCE

1. Guler Aras & David Crowther : Introduction to @orate social responsibility, Gover Publishing Ltd.
2. Willam B. Werther & David Chandler : Strategic @orate Social Responsibility, Greenleaf Publishings

3. Subhabrata Bobby : Corporate Social Responsipitidward Eger Publishers

4. Philip Kotler & Nancy Lee : Corporate Social Resgpibility, Wiley India

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Partiégrat 30
Total Marks| 100
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| AB 219 | MINOR PROJECT

Objective:

The Minor Project is to be carried out by the shide acquire an understanding about the simpldicgtipns of the
learning gained in different areas of Managementiby/her till far. It is expected that on compdetiof the project the
student should be able to draw a match betweethihgs learned in the classroom with the everydagoings around
him/her. The scope for doing the project is henget kvide enough so as to let the student choosatlyrdefined area
(howsoever small) and feel the creative applicatiofhithe learning he/she has received. The idearnsirture a feeling
of usefulness of the knowledge gained in the lestuFurther, the student is then to shape the stasheling gained thus
far. His/her thoughts, lastly, are required to brarsged in the frame of Research Methodology.

Procedure:

1. Itis suggested that the student should chalk pytaaea from a roughlgmall lot of the topics /issuesvhich have
attracted his/her attention. The area could beapeng to the varied dimensions of the subject afnislgement
which includes General Management, areas planndx tpursued as specializations and the like. Aal wof
caution, the linkages observed by the student thigHearned subjects should not go out of focus.

2. If required, he/she coulcbnsult the faculty- mentor(teaching in the second semester) whom he/she eb@osl
the other faculty members in finally narrowing doupon his area of work.

3. The work has to begin with @areful initial observation in the areanow chosen by the student. This has to be
noted down and submitted to the faculty-mentor eomed. The faculty mentor would assess the awaseganed
by the student on the topic chosen by him.

4. The student then woulsubmit stage —wise reports to the faculty-mentorThis faculty-mentor would guide the
students to understand the application of chapise-Yearning received in the subject of Researckhbtivlogy.
The student, thus, should gradually understan@pipdication of the research method to his work.

5. A Final Report, in the end, has to be submittedtty student to the faculty-mentone week before the
commencement of the Final examit would contain around30 pages that would conthé chapters as mentioned
in the Annexure.

6. It may be noted that the project has to be comgletithin 25 hours spread across the second semegterut
disturbing the schedule of the lectures. SaturdagsSundays may preferably be devoted for the groje

7. Thetimely completed Project Report duly forwarded by te faculty —mentor would be evaluatedby the
faculty-mentor.

8.  Proforma of the Table of Contents

(a) Introduction

(b) Review of literature

(c) Research Method
1. Project Objectives
2. Research Design

3. Data Collection
4. Data Tabulation and Analysis.
(d) Findings and Conclusion
(e) Suggestions
Bibliography
Annexure
Appendix

[ AB 220 TERM END VIVA -VOCE (2Credits ) |
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| AB

AOC Il |KNOWLEDGE MANAGEMENT |

Course Objective: Total Periods: 20 (2 Cratb)

The objective of this course is to provide studeamsintroduction to the field of knowledge managatmd@he present
course is about Knowledge: how to capture it, howadnsfer it, how to share it and how to manage it

Course Structure:

= Knowledge Economy€oncept of Knowledge; the Data-Information-Knowleelyisdom Relationship (Knowledge
Hierarchy); Organizational Knowledge; Charactetisti of Organizational Knowledge; Components of
Organizational Knowledge (Tacit vs. Explicit Knowbge)

= Transformation of an Enterprise through Knowledge ManagementConcept of Knowledge Management;
Characteristics of Knowledge Management;

= Creating Knowledge Management System in Organizatits-Need for a Knowledge Management System; the
Knowledge Management Process Framework; Knowledgeagement Process; Knowledge Life Cycle

= The Knowledge OrganizationKnowledge Organization; Characteristics of Knowledgrganization; Knowledge
Management and Organizational Learning; Knowledgmafgiement Strategy and its Development; the Knaeled
Managers

= Enabling Knowledge Management through Information TechnologyRole of Information Technology in
Creating Knowledge-Management Systems;

= Organizational Culture for Knowledge ManagementNeed for Organizational Culture for Knowledge
Management; Ways to Develop Knowledge-Sharing Cailtu

= Looking Ahead: Future of Knowledge Managementchallenges to Knowledge Management; Future of
Knowledge Management

REFERENCE

1. Amrit Tiwana, : The Knowledge Management Toolkitr¢®estrating IT, Strategy, and Knowledge Platfgrm
Pearson Education Limited

2. Edited; D. Morey, M. Maybury and B. Thuraisingharknowledge Management (Classic and Contemporary
Works), Universities Press (India) Limited.

3. Edited; R. Gogula, : Knowledge Management—-A NewwBaThe Institute of Chartered Financial
Analysis of India (ICFAI) Press

4. Elias M. Awad, Hassan M. Ghaziri,: Knowledge Managat, Pearson Education Limited

5. G. Natrajan & S. Shekhar : Knowledge Managementliing Business Growth, Tata McGraw-Hill Publishing
Company Limited, New Delhi.

6. G. Schreiber, H. Akkermans, A. Anjewierden, R. deod, N. Shadbolt, W. V. de Velde and B. Wielinga, :
Knowledge Engineering and Management, UniversRiess (India) Limited.

7. H. C. Chaudhary, : Knowledge Management for ContigetiAdvantage (Changing the world through KnowleXg
Excel Books.

8. M. Rao, :Leading with Knowledge (Knowledge ManagemPractices in Global InfoTech Companies), Tata
McGraw-Hill Publishing Company Limited New Delhi.

9. O. P. Goyal, : Knowledge Management (Analysis Besior Indian Commercial Banking Sector), Kalpaz

Publications, Delhi

10. W. R. Bukowitz and R. L. Williams,:The Knowledge Kegement Fieldbook, Pearson Education limited.
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| AB 311 | ENTREPRENEURSHIP DEVELOPMENT AND PROJECT MANAG EMENT |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of the course is to develop among gshelents a conceptual understanding of the topias the
environment of making of an Entrepreneur.

Course Structure:

Conceptual Framework of Entrepreneurial Development

= Meaning, Definitions and concept of Enterprise,rgpmteneurship and Entrepreneurship Developmentiukeo of
Entrepreneurship in India, Role of Entrepreneurghifndian economy and developing economies witéresce to
Self-Employment

Characteristics and Skills of Entrepreneurshimutid, Problems in Entrepreneurship Development
Entrepreneurial Culture

Entrepreneurial Competencies

Entrepreneurial Motivation

Entrepreneurial Mobility

Factors affecting Entrepreneurship in India

Concepts of Intrapreneurship

Entrepreneur Vs. Intrapreneur, Entrepreneur Vsidpnéneurship, Entrepreneur Vs. Manager

Women Entrepreneurship: Meaning, Characteristidufea, Problems of Women Entrepreneurship in India,
Developing Women Entrepreneurship in India

Social Enterprise and Entrepreneurship

Entrepreneurial Failures

O O O O A A A

¢

Institutional Support System for Entrepreneurship Development in India:

= Role of GovernmentRole of Central Government and State Governmemiramoting Entrepreneurship, MSME
policy in India

= Agencies for Policy Formulation and Implementationbistrict Industries Centers (DIC), Small Industrigsrvice
Institute (SISI), Entrepreneurship Developmentitat of India (EDII), National Institute of Entregneurship &
Small Business Development (NIESBUD), National Epteneurship Development Board (NEDB)

= Agencies for Financial SupportRole of Commercial banks and financial institutidike SIDBI, NABARD, SFCs,

and other NBFCs

Agencies for Marketing Support-

Agencies for Consultancy, Training and TechnologidaéSupport-

Project ManagementBusiness Planning Process, Environmental Analysiearch and Scanning, ldentifying

problems and opportunities, Defining Business Id=sic Government Procedures to be complied with

= Current Issues in Entrepreneurial Development

O O §

REFERENCE

1. TheEntrepreneur: Classic Texts : Joseph Bchumpeter 10. The Entrepreneurial Connection - Gurmit Narula

2. Innovation and Entrepreneurship: Peter Drucker 11. Entrepreneurship: New Venture Creation - David lItH

3. The Culture of Entrepreneurship - Brigitte Berger 12. Entrepreneurship — Hisrich, Peters

4. Project Management - K. Nagarajan 13. Entrepreneurship Development: Charantimath Poornima
5. Dynamics of Entrepreneurship Development - VasargaD 14. Entrepreneurship Development: Gupta, Srinivasan

6. Entrepreneurship Development - Dr. P.C.Shejwalkar 15. Entrepreneurship Development: Khanka S.S.

7. Thought Leaders - Shrinivas Pandit 16. Projects, 7E Planning, Analysis, Selection, Finaggci

8. Entrepreneurship, 3rd Ed. - Steven Brandt Implementation, and Review: Prasanna Chandra

9. Business Gurus Speak - S.N.Chary 17 .Projects: Prasanna Chandra

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question will be short note typentaining four options out of which any two optioase

required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participatio 30
Total Marks| 100
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| AB 312 | STRATEGIC MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

The present course aims at familiarizing the pigdicts with the important role that strategic mamagnt plays in a
business’s success and enables them to developtiaakabnd conceptual skills. The centre of aftamtis the total
enterprise — the industry and competitive enviromimia which it operates its long-term direction asilategy, its
resources and competitive capabilities, and itsgeots for success. Class participation and caseission will be
fundamental to the development of these skills.

Course Structure:

= Introduction- Concept of Strategy & Strategic Management, Diffeeetbetween Corporate Planning & Strategic Planning,

Strategic Management Model, Different levels ob&igies, Relevance of Strategic Management in 2Igte

Strategic Intent-Vision & Mission Statement, Organisational ObjeeiySetting objectives, Organisational Values &nitgact

External Environment & Analytical Tools-Evaluating the company’s strategic environment, SW@nhalysis, PESTEL

Analysis, Competitive Analysis: Porter's Five FoMedel.

= Internal AssessmentStrategic Capability: Fit & Stretch Concept, PorteMalue Chain Analysis, Core Competencies,
Organisational Capabilities, Resource Analysis ante&yy.

= Strategies in Action-Functional LevelAchieving Superior Efficiency — Economics of Scalperience Curve, Just —in-Time,

& Six -Sigma.

Business Level-Cost Leadership, Differentiation & Focus Strateg&owth Strategies.

Corporate Level-Integration, Diversification, Acquisition, Mergers&int Venture, Short Term Corporate Strategiesibifiy,

Retrenchment, &Turnaround.

Portfolio and other Analytical Models-The BCG Matrix, GE/McKinsy Matrix, Corporate ParegtitCIT & CASCADE

- Strategy Evaluation and ImplementationEvaluation of Strategy- Suitability, Acceptabilignd Feasibility, Implementing
Strategies: Resource Allocation, Structure and &jsatOrganisation Culture

-
-

€1

REFERENCE
Andrews : Concept of Corporate Strategy, Irwin
2 Russel and Ackoff : Concept of Corporate Planniew York: Wiley Interscience
3 Glueck : Business Policy, McGraw-Hill
4. Y.N.Chang & Filemon : Business Policy and Stratgggpdyear Publishers
5. Newmann & Legman : Strategy, Policy and Central &gment, South-Western Pub. Co
6 David E.Hussey : Introduction to Corporate PlanpniPgrgamon Press
7 R.M.Srivastava : Business Policy & Strategic Mamaget, Himalaya
8. Mc Carthy and Others : Business Policy and Strategy. Irwin
9. Richard Lynch : Corporate Strategy, Pearson Edutétidia
10. Basil W. Denning : Corporate Planning: Selected cgpits, McGraw-Hill
11. Malville C.Branch : The Corporate Planning Procégagrican Management , Association
12. Barnard Taylor and John R.Sparket : Corporateetfya& Planning
13. Andrews : Concept of Corporate Strategy, Irwin
14. Russel and Ackoff : Concept of Corporate Planniew York: Wiley Interscience
15. Glueck : Business Policy, McGraw-Hill
16. Y.N.Chang & Filemon : Business Policy and Stratgggpdyear Publishers
17. David E.Hussey : Introduction to Corporate PlanniPgrgamon Press
18. R.M.Srivastava : Business Policy & Strategic Mamaget, Himalaya
19. Michael E.Porter : Competitive Advantage, The Freess
20. Wright, Pringle and Kroll : Strategic ManagemerrerRice Hall

21. Rober J Allio & Malcolm W Pennington : Corporatafhing: Techniques and Applications, Universitji€higan.
22. Arthur A. Thompson Jr. & A.J. Strickland: Stratedflanagement, Irwin / McGraw Hill

23. Ansoff, H. Ighor : Implanting Strategic Manageméntentice Hall
24, G. Hamel and C.K. Prahalad : Competing for therjtliata McGraw Hill
25. Fred R. David : Strategic Management, Pearson Hduca

26. Thompson, Strickland, Gamble & Jain: Crafting axedtiting Strategy, McGraw Hill
27. Hit, Ireland & Hoskisson: Strategic Managementpifison Learning
28. Wheelen, Hunger & Rangarajan : Strategic ManagemBusiness Policy, Parson Education

29. Hills & Jones : Strategic Management, Bletantra

30. Upendra Kachru : Strategic Management, Excel Books

31. Pearce & Robins : Strategic Management, AITBS

32. Johnson & Scholes : Exploring Corporate Strateggnfice Hall India

33, Richard Lynch : Corporate Strategy, Pearson Edurcati

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14

marks), which are to be explained with reasonsoinmmore than 50 words. In addition, there will berf alternate sets qf 70

questions, out of which one set will be long anstype and two will have two parts A & B. The lagtestion will be

short note type containing four options out of vihamy two options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

313 | LEGAL ASPECTS OF BUSINESS |

Course Objective: Total Periods: 40 (4 Cuits)

The present course aims at familiarizing the pigicts with various legal aspects of businessmsaat providing a rich
fund of contemporary knowledge , time tested pples, basic concepts, emerging ideas, evolvingribgolatest
technique , ever changing procedures & practicéisarfield of Law in a comprehensive way .

Course Structure:

= Law of Contract-The Indian Contract Act, 1872; Nature and kindscoftracts, Essential elements of a valid
contract, offer and acceptance, consideration, aigp# contract, free consent, legality and ohjetypes of
Contracts, contingent contracts, performance ofrect, discharge of contract, quasi contract, tiesefor breach
of contract, indemnity and guarantee, bailmentladge, law of agency.

= Law of sales of good&§he sales of goods act, 1930; General principlesditions and warranties, doctrine of
caveat emptor, transfer of ownership, performarf@amntract of sale, remedial measures.

= Law of Partnership-The Indian Partnership Act, 1932; definition andchem@l principles, formation of partnership,
rights and liabilities of partners, dissolutionpafrtnership firms

= Company Law-The Indian Company’'s act, 1956; Company and itsouar forms, formation of a company,
memorandum of association, articles of associapowspectus, share allotment, shares and shar@lcgpomoters,
membership of a company, meetings and proceedutigsctors, managers and their remuneration, segreta
prevention of oppression and mismanagement, windjingf a company.

= Law of Negotiable Instrument-The Negotiable Instrument Act, 1881; meaning ames$yof negotiable instrument,
parties to negotiable instrument, presentment ajotiable instrument, negotiation of negotiable rimstent,
discharge of parties, liabilities of a banker, Hignd

= Laws of Insurance, Insolvency, Carriage of Goods ah Arbitration- Nature and principles of insurance, life
insurance, general insurance; fire insurance, raansurance, Objects and scope of the insolverveygeocedure of
insolvency, property and debt of insolvent, disgeaof insolvent. Carriage of goods by land, cagiaf goods by
sea, carriage of goods by air, General provisieganding arbitration, modes of arbitration

= Miscellaneous LawsThe essential Commodities Act, 1955, The ConsumateBtion Act, 1986, The Co-operative
Societies Act, 1912, The Multi-State Co-operativaisties Act, 1984, The Foreign Exchange Management
1999, The MRTP Act, The Information Technology A2000.

REFERENCE

1. Labour and Industrial Laws : P.K.Padhi, PHI Pudtiian

2. Industrial Law : Arun Kumar, Atlantic Publishe$sDist

3. Business Law : Robert W, Emersion, Barron's Etlocal Series

4. Introduction to business law : Jeffrey F. BeaBysan S. Samuelson, Cengage Learning

5. Law for Business Students . Alix Adams, Pearsondation, Limited

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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| AB

314 | AGRICULTURE INPUT MARKETING |

Course Objective: Total Periods: 40 (4 Cratb)

The present course aims at familiarizing the pigdiats with various aspects of agricultural inpwrketing in India.
This will help them in gaining a deeper understagdof the four P’s of marketing as applied to agtioral input
marketing. Also an exposure to social and ethgsleés is oriented in the course.

Course Structure:

-

Market for agricultural inputs- Nature of demand, promotional media, nature of astitipn, a framework for
understanding the markets for inputs, agronomicemal, agro economic potential, effective demaadiual
consumption.

Marketing of seedsGovernment policy, product, trade practices in speatluction, seed pricing, input costs,
distribution system, management of seed distrilbutpyoper storage of seeds, promotion, problemsdfdry seed
industry, strategy for a seed enterprise, sourseeds, terms of transaction for seed procurements.

Marketing of fertilizers- Nature of Indian fertilizer market, product, feeér distribution, marketing cost and
margins, credit, dealer selection and managementiliZer promotion and extension, promotional peog,
advertising in fertilizers, emerging marketing niixfertilizer, extension strategy for the futureanketing of bio-
fertilizers, strategies for fertilizer marketing.

Marketing of pesticidesMarket profile, structure of industry, farmer belmaw, problems of farmers in pesticide
purchase and usage, marketing mix, bio pesticidaskeh development and promotion activities, proltdeim
marketing of bio pesticides. Integrated pest mamege.

Marketing of tractors- Segments in tractor market, market share, naturdeofiand, buyer behaviour, role of
distribution, promotion, MNC's.

Marketing of credit- Nature of market, market segment, market playesskeating mix, marketing options.
Strategies for input marketing-Client and location specific promotion, joint profiom, interdependence of input

markets, management of demands, developmental timagkeusp, extension services, ethics in business,
sustainability.

REFERENCE

1.
2.
3.

S. P. Seetharaman : Agricultural Input Marketi@gford & IBH Pub. Co.
Manohar Lal: Marketing of Agricultural Inputs : Ausly of Gorakhpur District, Himalaya Pub. House
C. S. G. Krishnamacharyulu: Rural Marketing : Temtl Cases, Pearson Education India

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whith set will be long answer type and two will hawe parts A 70
& B. The last question (14 marks) will be shootentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Particiati 30

Total Marks 100

| AB

315 | SUMMER INTERNSHIP (8 Credits) |
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| AB FC 31 | CORPOTE FINANCIAL DECISIONS |

Course Objective: Total Periods: 40 (4 Cuits)

To equip the students with the knowledge and shkiflsded by the finance professionals in addregsimgtical problems
in corporate finance. From a finance professionadimt of view, a good understanding of Corporateafce is crucial
to assist a company.

Course Structure:

= Introduction- The objectives of the firm, finance function, Raltfinance within the firm, Corporate financing-
meaning, patterns and sources, Linking CorporateFanancial Strategies-Assessing business rislari€il risk,
Correlation between business risk and financidk, riRole of Financial Markets and Financial Intermagion,
Corporate governance, Financial engineering.

= Long-Term Investment Decision- Definition and Classification of investments, Stagm the analysis of
investments Evaluation of investments (Fundamental evaluation)-role of taxes, amount of investment, Net Cash
Flows, Investment’s Terminal ValuEronomic Evaluation of a Investments- Net Present Value and Internal Rate of
Return, Relevant Cash Flows, Payback and Accouri@ate of Return, Risk analysis in investment, Sifitsi
Analysis.

= Long-Term Financing Decision External Financing: Equity capital- equity marketights issues and private
equity; Long-Term Debt- Bank Financing, the capitarkets, private placements, medium-term notesinoercial
paper, and corporate bonds; Internal FinancingaiRetl Earnings, Amortization, Provisions; Other dficing
Sources: Intercompany funding, Trade finance, Rtdjrance, Asset backed finance, Leasing, Islgimancing.

= Financial Distress and Bankruptcy Cost Financial distress: Meaning, Causes, and Evaloaif financial distress
with help of various model (Beaver Model, Wilcox i, Blum Marc’s Failing Company Model, Altman’sséore
Model, L.C. Gupta Model); Bankruptcy cost- direahdaindirect cost, bankruptcy process, liquidatiomd a
reorganisation.

= Value Based Management Shareholder value, Earnings-based managementtif@realue, Value Strategy, Measuring the
value creation: Accounting indicators- EPS, ROE, ROB&gnomic indicators- cash flow, Shareholder vanalysis, Economic
profit and Economic Value Added, Cash Flow Returrirorestment, Market indicators or Entire firm valoreasurement-Total
shareholder return, Wealth added index, Market & &ldded, market to book ratio, Tobin Q).

= Financing Decision and Market Efficiency Efficient Markets Hypothesis, Evidence for andaiagt Market
Efficiency, Joint Hypothesis problem, Market Anoreal and the Financial Manager, Implications to Goafe
finance- Firm size & liquidity, book-to- market efits, reaction to corporate financial policy.

REFERENCE

1. Breale, Myers, Marcus : Fundamentals of CorgoFRatance, McGraw-Hill

2. Bodie, 2vi, kane, Alex, Marcus Alan J. : Essentiafisnvestments, McGraw Hill/lrwin

3. Ross, Westerfield, and Jordon : Essentials of @ate Finance, lrwin

4. Ross, Westerfield, and Jordon : Fundamentals gi@ate Finance, Tata McGraw-Hill Education

5. Robert Parrino, David S. Kidwell : Fundamental€aofporate Finance, John Wiley and Sons
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioarettwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB  FC 32 | INTERNATIONAL FINANCIAL MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

The main objective of this course is to familiarithee students with the international financial eoniment and the
special decision variables underlying the dischafg@ance function in a multinational corporation

Course Structure:

= Global Financial Environment-Objective of financial management in a multinationarporation, functions of
international financial management. Special denisiariables in international financial managemdnternational
monetary system

= Forex and Financial DerivativesForeign exchange markets, exchange rates, exchategéheories — Mint parity,

Purchasing Power Parity (PPP), Balance of Payméstsry, Stable and flexible exchange rate, An irstegl

framework of exchange rate, interest rate and tioftarate Fischer Effect, International fisher etfe Forward

contracts, currency futures and currency optiddgrrency swaps and interest rate swaps.

= Management of exposure & riskConcept of exposure and risk. Types of exposuransaction, transnational and
economic exposure. Measurement of transactionsxpo Managing transaction exposure. Hedgingegfies.

= International Portfolio Investment-Economic determinants. The national FDI policynfeavork. Benefits of
inter-national equity and bond investing. Inteimadl capital asset pricing model (ICAPM)

= International Capital Budgeting-The basic framework for analysis. Issues and egjrat considerations in
international capital budgeting. The adjusted gnevalue approach (APV). Financial risk and aafstapital.

Exchange risk and cost of capital. Political reskd cost of capital. Impact of hedging on cost api@l. Tax

consideration — Branch vs. subsidiary, withholdiag. Foreign sales corporations, 80-20 subsidiasied tax

havens.
= International working capital management-

i) International cash management: The cash ipasig decision. Advantages and disadvantages ofraezed
cash management. Multilateral netting. Intra oospe transfer of funds. Transfer pricing, protdeof
international cash management.

ii) International Receivables management: Dorness International receivables management. Lettaredit.
International factoring & Accounts receivables.

ii) International inventory management: Advanoeantory purchases. Stockpiling.

= International Financing Decisions-

i) Euro-money and Eurobond Markets. Size of theoEcurrency market. Growth of Euro Dollar market.
Instruments and rate of Euro Currency Markets. a@wa of Euro deposits. Syndicated Eurocurren@nlo
Market. International Bond Markets, Multi-currentognds and their types. Rationale for multi cuesebonds.

ii) International Equity markets: Foreign equityrket and their comparative performance. Recevgldpments
and innovations in international capital markeé®ecent developments in the Euro bond market.

REFERENCE

1. Alan C. Shapiro : Foundations of Multinational &tial Management, Wiley

2. P.G. Apte : Global Financial Management, Tata kéaGHill Education

3. Abdullah Faud A : Financial Management for the tiidtional Firms, Prentice-Hall

4. Zenoff David B. & Zwick Jack : International Fingial Management, Prentice-Hall

5. Maurice D. Levi . International Finance, TaylorRancis

6. Eiteman David K & Stonehill Arthur I: Multination@usiness Finance, Addison-Wesley Pub. Co

7. Bucklay Adrain . Multinational Finance, Financidimes Prentice Hall,

8. NehrtLea C. . International Finance for Multioaal Business, Intext Educational Publishers
9. lan H. Giddy . Global Financial Markets, D.C.dtle

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB  FC 33 | SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of this course is to expose the sitedéo the concept, tool and technique applicabl¢he field of
Derivatives as a tool of investment and Derivatinalysis.

Course Structure

- Introduction to Investment and SecuritiesMeaning of investment, Investment and speculationestment
and gambling. Investment objectives. The investnmeotess, investment alternative-Negotiable sdegriequity
shares preference shares, debenture, bond, govwsrnseeurities, money market securities-Treasurys,bil
commercial paper, certificate of deposits. Non-tiedpe securities- Bank deposits , post office ddigp NBFC
deposit, Tax sheltered schemes, PPF,NSS, NSCUTC,Mutual fund, real estate, art and antiques.

- Primary Market and Secondary Market-Relationship between primary and secondary mafkentction of
primary market, Parties involved in new issues _ndtgers, Registrars, underwriters. Bankers, statwtgencies.
Private placement bought out deals. Book buildkgnction of stock exchanges. Share groups- gro@ahd B.
Settlement cycle. Carry forward system. Over thenter exchange of India (OITCEI). Listing of seties.

- Regulatory Framework-Securities and Exchange Board of India_ Origingcfiom, organization and activities.
Dematerialization process and re-materializatiascess. National securities depository Ltd (NSDL)ARentral
depository services Ltd. (CDSL). Stock market iedi8SE sensex , NSE 50 (NIFTY). S& P CNX 500.

- Risk Definition-Types- systematic-market risk, interest rate riglitrchasing power risk, unsystematic risk-
Business risk, financial risk. Measurement of risk.
- Valuation of SecuritiesThe three steps process of valuation- economicysisalindustry analysis, and

company analysis. General framework of valuatioalué- price relationship. Valuation of fixed incomsecurities.
Valuation of preference share and valuation of tycghares.

- Efficient Market Theory- Fundamental Analysis- Economic analysis, industnglgsis, company analysis
financial analysis. Earning of company, Growth arréngs. Technical analysis. Tools of technicallgsis. Dow
Theory, tread — primary intermediate and short teends. Indicators — volume of trade, breadth afkat, short
sales. Odd lot trading. Moving average. Oscillatétslative strength index (RSI). ROC, Charts- Paimtl figure
charting, Bar charting, efficient market theory.ndam walk theory, Weak from of EMH. Semi strongnfoand
strong forms of EMH. Market inefficiencies

- Portfolio Analysis: Traditional portfolio analysis. Effects of combirsgcurities. Markowitz Risk- returns
optimization.
- Portfolio SelectionRisk and investor preference, constructing the Ipestfolio. Sharpe simple portfolio

optimization. Significance of ‘Beta’ in portfolidraditional portfolio selection.

- Capital Market Theory- Capital market theory (CAPM). CAPM and the real MfoArbitrage pricing theory.

- Portfolio Revision-Meaning of portfolio revision. Need of portfolio vision. Portfolio revision strategies.
Portfolio revision practices. Constraints in poitiaevision

REFERENCE

1. Fischer Donald E, & Jordan Ronald J : Security Asialand Portfolio Management, Prentice-Hall

2. Pandian Punithavathy : Security Analysis and BbottiManagement, Himalaya Publishing House Pvt Ltd

3. Van Horne : Financial Management & Policy, RieiHall

4. Weston J.F. & Brigham E.F. : Essentials of Maned&inance, Hinsdale, IL: The Dryden Press

5. Walker E.W. : Essential of Financial Managememgntice-Hall

6. Gitman & Joehuk : Fundamentals of InvestingaiBon Addison Wesley

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB FO 31 | CORPORATE TAX PLANNING AND MANAGEMENT |

Course Objective: Total Periods: 40 (4 Credits)

Course aims to provide understanding of Direct iretuding Rules pertaining there to and applicationdifferent
business situations &to understand principles Uugiohgy the Service Tax along with basic conceptyAf .

Course Structure:

= Assessment of Various EntitieAssessment of firms and their partners, Assessofe@bmpanies, Assessment of
Co-operative Societies, Assessment of Local AuthoAssessment of Mutual Concerns, Assessment efitable
Trusts(Theory & Problems)

= Miscellaneousincome Tax authorities, Return of Income, Procedoré\ssessment —Types of assessment, Appeals
and Revision, Deduction of Tax at Source — Advarengment of Tax — Deduction and Collection of TaxS&urce-
Interest and penalties, Offences and Prosecutidtefund of Tax.

= Tax Planning-Meaning of tax planning and management, tax evaai@htax avoidance-Nature and scope of tax
planning and management in the corporate sectdifidason of corporate tax planning and managemérax
Planning considerations in relation to Business.

= Wealth Tax-Scheme of Wealth Tax-Incidence of Wealth Tax-Asdetde included in Net Wealth-Exempted,
Assets-Valuation of Assets and Wealth Tax LiabHiyssessment and Penalties. (Theory & Problems)

= Service TaxService Tax: Applicability and Services covered alvation of taxable services for service tax,
Payment of Service Tax — Registration — FurnisluhBeturn — Maintenance of Record — Other obligetifTheory

only).

= VAT-The Basic concept of VAT-how VAT operates-merits&nukrits of VAT-a brief overview of sate level VAT
in India. (VAT is not to be studied with referertoeany particular State VAT Law.)

REFERENCE

1. Vinod Singhania : Direct Taxes, Law and Practi@xmann Publications

2. Bhagawati Prasad : Direct Taxes, New Age Inteonati Pub

3. Girish Ahuja and Ravi Gupta : Direct Taxes, Bhdiatv House

4. T.N. Manoharan : Hand Book of Income Tax Lawstitnte of Chartered Accountants of India
5. B.B.Lal & N.Vashisht : Direct Taxes, Pearson

6. S.S. Gupta : Service Tax, Taxmann

7. R. Mohan Lavis : Service Tax, Bharat PublishemswNDelhi _

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Partiégrat 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

FO 32 | FINANCIAL INCLUSION |

Course Objective: Total Periods: 40 (4 Cuits)

The course is designed to provide a resourcefugjlihsof the various pillars of financial inclusissuch as micro-
remittance, micro-savings, micro-credit and miaretirance. The Course will discuss the causes &fectiveness of
formal lending & evaluates a few current initiagvthat attempt to promote higher financial inclasio the country
under different models.

Course Structure:

= Financial Inclusion-Meaning and Definition, Problems of Financial Irsitin, Factors Affecting Access to
Financial Services

= Financial ExclusionMeaning, Nature, Participants Causes and Conseqgsdenefits Of Inclusive Financial
Growth, Relationship between Financial Inclusiod &gvelopment Indicators

= |nitiatives of Financial Inclusion In India- Cooperative Societies Act, Rural Credit Survey Cattem,
Nationalization of banks, Introduction of Lead BaBkheme, Setting up of Regional Rural banks, Intctdn of
Kisan Credit Card

= Genesis and Evolution of Microfinancedifferent models of microfinance operating in In@iemerging Trends in
Microfinance Micro-insurance- Concept, Practices and Innovafidederstanding Rural Debt , Safe Remittances
for the Poor;

= SHG: Study of the Self Help Group-Bank Linkage Prograan{8BLP) as an innovative strategy of microfinance
evolved in India.

= Extending Financial Services to Poordlinkages between Formal and Informal Financiatituons to Extend
Financial Service to Poor People, Efforts in redgciransaction Costs for Banks and Their ClientssiBess
Correspondent and Business Facilitator Outreache\ifit Banks, The Post Office model, Financial taiy and
Counseling of Rural People.

= Challenges for the Futureinclusive Growth through Rural Employment, the Mi@nterprises Model, Unique
Identification Number and Financial Inclusion, BBsactices in Financial Inclusion and Case Studies

REFERENCE

1. K G Karmarkar, G D Banerjee, N P Mohapatra: Towartsncial Inclusion In India Sage Publication

2. Desai, Vasant : Rural Development in India. Hirgal®ublishing House

3. Rohtagi : Rural Banking & Overdues Managent&ytiertech

4. Patnaik UC : Rural Banking in India Anmol Haoations

5. Basu Priy : Improving Access to Finance fotid’'s Rural Poor World Bank Publications

6. Bhatnagar Amitabh : Rural Micro finance & Microerrise Concept Publishing

7. Sohano & Balakrishna . Indian Rural Banking — theging Paradigm, ICFAI

8. Sujatha B : Financial Inclusion: Concepts andistyies, ICFAI

9. Ravichandran Krishnamurthy : Financial Inclusio®™M Verlag

10. Sameer Kocchar, K C Chakrabarty and C Rangarajaaedng Financial Inclusion Academic Foundation

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of 2bestf 3) Write up, Presentation and Partiégat 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB FO 33 | BEHAVIOURAL FINANCE |

Course Objective: Total Periods: 40 (4 Credits)

The purpose of this course is to introduce theesititb the new field of behavioural finance. Theadty is based on the
notion that investors behave in a rational, pretilet and an unbiased manner. While behaviourah@@&hallenges this
traditionally held notion. Reliant upon cognitiveyghology decision theory, behavioural financehis study of how
investors’ interpret and act on available, fallibiéormation. This course will help the studentddentify persistent or
systematic behavioural factors that influence itwest behaviour.

Course Structure:
= Conventional finance and challengess market efficiency, Building Blocks of Behaviouf@inance - Cognitive
Psychology and the Limits to Arbitrage, Psychologfy investors behaviour, Neurophysiology of riskitek

Personality traits and risk attitudes

= Brief History of Rational Thought-Pascal-Fermat to Friedman-Savage, PrerequisiteRébonal Choice and
Quasi-Rational Choice

= Decision-makingunder risk and uncertainty, Expected Utility TheoBecision-making in historical prospective,
Allais and Elsberg’s paradoxes, Errors in Decididaking

= Prospect theory, Loss aversion theory, and Mental Accounting

= Heuristics and biases, overconfidence and emdfiioancial decision-making stemming from heuristecgl biases,
overconfidence and emotion

= Group Behaviour-Conformism, herding, fatal attractions

REFERENCE

1. H. Kent Baker, John R. Nofsinger : Behavioural Ricex Investors, Corporations, and Markets, Johreyditd Sons

2. William Forbes : Behavioural Finance, John Wileyg &ons

3. Lucy Ackert, Richard Deaves : Behavioral Finaregychology, Decision- Making, and Markets, Cengage
Learning

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



[AB HC 31 | LABOUR AND EMPLOYMENT LAWS IN INDIA |

Course Objective: Total Periods: 40 (4 Cuits)

The Course intends to educate and create awaramesg the students about various aspects of Labadr
Employment Law and thus equip them to handle thigate subject with maturity, objectivity and umstandings.

Course Structure:

= The course consists of various Acts related to Labend Employment Laws in India with respect toirthe
enactment, definitions and different provisionse Acts are as follows:

= The Factories Act, 1948

= The Workmen’s Compensations Act, 1923

= The Employees State Insurance Act, 1948

= The Employees’ Provident Fund and MiscellaneousiBians Act, 1952

= The Payment of gratuity Act, 1972

= The Maternity Benefit Act, 1961

= The Minimum Wages act, 1948

= The Industrial Employment (Standing Orders) Ac48.9

= The Payment of Bonus Act, 1966

= The Apprentices Act, 1969

= The Employment Exchange (Compulsory Notification/atancies) Act, 1959
REFERENCE

1. S. N Mishra : Labour Laws, Deep & Deep Publicagion

2. S. C Srivastava : Social Security and Labour Lawsyersal Delhi

3. Madhavan Pillai : Labour and Industrial Laws, JRaok Depot

4. V. V Giri : Labour problems in Indian Industry, iasPub. House
5. N. D. Kapoor : Elements of Mercantile Law, Sultalma@d and Sons
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB HC 32 | INDUSTRIAL RELATIONS |

Course Objective: Total Periods: 40 (4 Cudits)

In this course, the students are to be acquainiidte Industrial relations framework in our cayntthe importance of
the maintenance of Industrial peace and effortedoice the incidence of Strikes and Lockout andistrial Strike are to
be emphasised. Further, the students are to baiated with Social Security Frame-work prevailimgaur Country. It
is necessary to know the concept of social segutitymportance and also constitutional basigliersame in India.

Course Structure:

= Introduction to Industrial Relation- Concept, evolution, characteristics, scope, compisnefactors affecting
industrial relations, approaches to IR, IR in Ingieerequisites of successful industrial relatiomgpamme.

= Industrial Conflicts/Disputes- Meaning, essentials, classification, recognitidndsputes, impact of industrial

disputes, factors of industrial disputes/conflicksikes-forms, prevention of strikes, lock-outberpos, Ways to

achieving industrial peace, Code of disciplinendustry.

Grievances Handling-meaning, nature, causes of grievances, proceduredressal.

Collective Bargaining-meaning, principles, contents, forms, process awmdl$ of collective bargaining, formats of

agreements, Typologies, productivity bargaininge-prquisite of effective collective bargaining, leotive

bargaining in India.

= Workers’ Education-content, significance, rationale behind workersuaation, workers’ education scheme in
India- objectives, functions and problems.

= Workers’ Participation in Management: concept, determinants, form and levels of parditgn, schemes of
workers’ participation in management in India.

= Trade Union: concept, purpose, functions, types, trade uniahpatitics, trade union in India, major all-Indiade
unions, employers’ organizations, Trade Union At$26- major definitions, registration, rights, pléges,
obligations and liabilities of a registered traaéoum.

= Settlement MachineryMediation and Conciliation- function, process, dbaton machinery, Arbitration-
advantages, disadvantages, types, qualificatiomrbitration, procedure of investigation, submissmaward,
Adjudication-importance, types and three-tier adjation, labour court, industrial tribunals.

= Industrial Dispute Act, 1947: Causes of disputeduthorities under the AcRProcedure and Power of Authorities,
Award and Settlement of industrial dispute.

T §

REFERENCE

1. Owen, W.V. & Finston, H.V : Industrial RelationSppleton-Century-Crofts

2. LLP.M. . Personnel Management in India

3. Heckman, I.L. & Hunuyager, S.C : Management osBenel Function, London: Business Publication Ltd
4. Mehrotra, S.N. . Labour Problems in India.

5. Sen, Ratna : Industrial Relations in India, Mdtami Publishers India

6. Memoria, C.B. . Industrial Relations, Himalaya kedttion

7. Chhabara, T.N. and R.K. Suri :Industrial Relatio@encepts and Issues, Dhanpatria & Co

8. Any book concerned with Labour Acts and Industiiaiv

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



AB HC 33 | ORGANIZATION DEVELOPMENT |

Course Objective: Total Periods: 40 (4 Cuits)

The objective is to gain familiarity with the compteand skills to manage and improve organizatiocwature
collaboratively. It seeks to educate how organizsti goals are attained by furthering the humanealin individuals.

Course Structure:

= Understanding the Concept of InterventionNature, scope and definition of Organizational Depment;
achieving organizational improvement with Orgarimadl Development; Organizational Development Ve t
traditional interventions; brief overview of Latadory —training and survey research & feedbackhodtlogy

= Underlying Assumptions about People as Individualsthout people in groups and about people in orgtoirl
systems; assumptions relating to values in thentligganization; values and belief systems of Chaagents,
Concept of System & Organizational Development

= Operational Components of Organizational Developmen the diagnostic component, intervention/actionrtgk
component and process maintenance component, Wawldirsy the belief ofaction-should follow — research and
research—should follow - action

= OD Interventions-overview, team building interventions and theitiomales; Intergroup team building and the
organization mirror intervention; personal, integmmal and group process interventions; natureoofprehensive
OD interventions; structural interventions & ODnditions important for successful OD efforts

REFERENCE

1. Wendell L.Freanch & Cecil H. Bell Jr : Organizatal Development, PHI, New Delhi

2. Management & Organizational Development  : The Fatim XA to YB New York McGrawhill

3. Organizational Renewal : Gordon L.Lippit New Ypentury Crofts

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB HO 31 | EMPLOYEE WELFARE AND COMPENSATION MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

The course is designed to promote understandingsoés related to compensation management in aigsector and
public services and to import skill in designingmq@ensation management system, policies and steategpart from
promoting understanding of legal issues in the atstration of compensation, welfare and social ggcu

Course Structure:

= Compensation Managementompensation management process, Basis of compengsanagement, motivation
and financial and non -financial compensation, censation philosophies of compensation process,sAsgg job
values & relativities; Pay structures; Paying ferfprmance, skills and competence.

= Employee BenefitsEmployee benefits and total remuneration, Specspleets of compensation mergers and
acquisitions and compensation policies for new atdrt up organization, Provisions governing différe
components of compensation and working of differestitutions

= Legal Aspects of Compensatiof®bjectives, structure and provisions of legislasimm wages and bonus i.e. the
minimum wages Act, 1948, the Payment of wages 2@86: The Payment of Bonus Act, 1976. Determinatibn
wages D.A. and other monetary benefits through dtréal Tribunals, Case law, recent trends, and mgrkf these
laws

= Recent Developments in Compensation Managemehtnovations in the area of compensation manageinent
Indian and MNCs operating in India and abroad

REFERENCE

1. S. N Mishra : Labour Laws, Jain Book Agency

2. S. C Srivastava : Social Security and Labour Ldwestern Book Company

3. Madhavan Pillai : Labour and Industrial Laws, J&aook Agency

4. V.V Giri : Labour problems in Indian Industryndia Asia Publishing House

5. N. D. Kapoor : Elements of Mercantile Law, Sultalma@d and Sons

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB HO 32 | PERFORMANCE MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

The course has been designed for presenting ghlimgan Resource practitioners an idea of Performagg@aisal,
Demands of the organization and how the Environaidattors affect performance.

Course Structure:

= Introduction- Understanding Performance Management, Nature aoplesof Performance Management System,
Process and elements of Performance ManagemerdctiZzéiness in Performance Management, Relationship
between Organizational Structure and Performamapopitance of documenting employee performance

= Performance Appraisal- Performance Management Vs Performance AppraisadMer Performance Appraisal,
Realistic appraisal, Steps and Methods of Perfoomatppraisal: Graphic Rating Scale, Alternative Rag, Paired
Comparison, Forced Distribution, Critical IncideMarrative Forms, Computerized and Web-based, Enablin
appraisal, Supervisor’s role in appraisal.

= Organizational Demands and Performance Managemen®rganizationabtrategy and Performance Management,
Organizational Culture & Performance Managementplegree concerns-perceptions of procedural andilligive
justice, employees’ responsiveness to performageahiack, achieving work/life balance.

= Environmental Influences and Performance managemerinfluence of Labour force trends, Technology,
Globalization and Ethics on performance managememployee perceptions of the Performance Management
system, employee reactions to surveillance and tamg.

REFERENCE

Performance Management : Herman Aguinis PretindeNtav Delhi

Performance Management System & Strategies: DBpelttacharyya Pearson Education ND
Performance Management : Robert Bascal McGrawHill

Strategies for Performance Management: Excel Bblaks Delhi

Human Resource Management : Garry Dessler, Pe&dhacation, New Delhi

Human Resource Management : David Lepak & Mary Ggpwaarson Education, New Delhi

oukrwnE

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

HO 33 | HUMAN RESOURCE INFORMATION MANAGEMENT SYSTEMS (HRIMS) |

Course Objective: Total Periods: 40 (4 Cuits)

The course will critically explore how human resmurinformation systems are applied in organizatitmsupport

organizational strategy, improve efficiency andifidity, increase productivity and performancedansure compliance
with employment law. The focus will be on mergiramputer technology with a strategic human resoaraaagement
perspective in order to maximize the performanceusiness.

Course Structure:

-

Introduction- Information and management, Characteristics, typed attributes of information, Traditional
structure of an organization, Business systemgrdependence between organizations and informatistems,
Data & Information needs for HR Manager; SourceBata; Role of ITES in HRM; IT for HR Managers; @ept,
Structure, & Mechanics of HRIS; Programming Dimensi & HR Manager with no technology background;
Survey of software packages for Human Resourcerrmdtion System including ERP Software such as SAP,
Oracles Financials and Ramco’s Marshal [only dapait, output & screens];

Fundamentals of Human Resource Information System@MIS)-HRIS - HRIS Basics, Human resource policies
and practices enabled by HRIS, Applications of HR®ta Management for HRIS: Data Formats, EntocPdure

& Process; Data Storage & Retrieval; TransactioncBssing, Office Automation and Information ProgessX
Control Functions; Design of HRIS: Relevance of Bien Making Concepts for Information System DesigRM
Needs Analysis- Concept & Mechanics; Standard So#vand Customized Software; HRIS — An Investment;
HRDL Cycle—-Human Information systems development, MethodelgiApproaches to systems development,
Stages of the SDLC, Prototyping, HR responsibilitgach phase of HRIS development, Pre implememntaiage
of HRIS, HRIS planning, HRIS expectation, Produtyithrough HRIS , HRIS cost-benefit value analys$iiR
Management Process & HRIS: Modules on MPP, RecauitpBelection, Placement; Module on PA System; D &
Module; Module on Pay & related dimensions; Plagngh Control; Information System’s support for Plammn &
Control

HRI SystemsSystems for leave accounting, Payroll, ICT, Incegtj Performance appraisal Group Decision
Support Systems (GDSS) in HRIS, Enterprise ResoRlfaening (ERP). Emerging Trends in HRIS —Orgaiinat
Structure & Related Management Processes includintfority & Responsibility, Flows, and Communicatio
Process; Organization Culture and Power — DatauBagtfor Monitoring & Review; Behavioral PatterofHR &
other Managers and their place in information psso® for decision making

Requirement analysis and tasks for requirements angsis- Overview of design of an Human Resource
Information System, Gathering, Roles of people aftvgare, Systems analysts, General model of MISteSy
development, Model, Role of System Analyst and Bess Analyst. Data Collection Methods - Obtairdiadg for
marketing decisions, Collecting data, Types of dB@mary research methods, Types of research,tidddi data
collection methods, Database, Database lifecyck (L), Concept of database management system

REFERENCE

1.

K. C. Laudon and J. P. Laudon : Management tnddion Systems—Managing the Digital Firm, Prentitzd India, New Delhi,
2006

James A O'Brien & George M Marakas : Managenhgfiormation Systems, McGraw-Hill, ND, 2007

Vincent R. Ceriello and Christine Freeman : HurRasource Management Systems: Strategies, Tactids[eshniques, John
Wiley & Sons, New York, 1998

Michael J. Kavanagh & Mohan Thite : Human Reseunformation Systems: Basics, Applications, &UfatDirection, Sage,
UK, 2008

Teresa Torres-Coronas and Mario Arias : Enpgdia of Human Resources Information Systems: Gigdle in E-HRM,
Oliva idea Group Inc (IGl), UK, 2008

Henry C. Lucas : The Analysis, Design and enm@ntation of Information Systems, McGraw-Hill \Belhi, 1991

Michael Armstrong : A Handbook of Human Resouvtanagement Practice, Kogan PageElizabeth Houldbvemd Dilum
Jirasinghe : Managing and Measuring

Employee Performance : Understanding Pradtiogan Page. Jack J Phillips : Accountability in HamRResource Management,
Gulf Professional Publishing.

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False statenfearrying 14
marks), which are to be explained with reasonsoinmmore than 50 words. In addition, there will berf alternate sets qf
questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks
will be short note type containing four options ofitvhich any two options are required to be attedp

70

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB MC 31 | CONSUMER BEHAVIOUR |

Course Objective: X Total Periods: 40 (4 &dits)

Objective of this course on Consumer Behavior ipresent a comprehensive coverage of the subjelbtexamples
from the Indian Scenario. This course also challsngfudents to understand the complexities of enasuneeds and
perceptions and translate them into effective MimgeStrategies. The course will be based on ifsathse-studies from
Indian environment.

Course Structure:

= Understanding Consumer Behavioritroduction to Consumer Behavior; Consumer Belhaaind the Marketing
Concepts; Factors influencing Consumer Behavior

= Consumer Decision making proces§&oncept of Consumer Decision; Levels of Consumecidden Making; A
Model of Consumer Decision Making

= Consumer Motivation-The concepts of motivation; Maslow’s Theory of Matiion; Role of Motives in Guiding
Behavior; Involvement of Consumer

= Consumer Learning and Experiencelntroductions to Consumer Learning; Learning ThegiriBrand Equity and
Brand Loyalty

= Group Influence on ConsumptionRole of reference groups; Effect of reference gsoop consumer decision
making; Examples of endorsement by celebrities

= Influence of Culture on Consumer BehaviorConcept of Culture; The measurement of CulturejamdCore
Values; Cultural aspects of emerging markets

= Values, Lifestyles, and Psychographicenpact of Values, Lifestyles and Psychographicsboging behavior;
Demographics, Lifestyles and Psychographics; VaduekValue Systems

= Organizational Buying Behavior-Difference between Consumer and organizational ngjyCharacteristics of
Organizational Buying; Factors affecting Organiaadl Buying

= e-Consumer Behavior- eBusiness; Applications to Consumer Behavior; Tlen@uter Age.

= Changing Indian Consumer BehaviorBrivers of Change; Changing Consumer Trends; Rooalsumer Behavior;
New Consumption Patrons

REFERENCE

1. D.L.Loudon, J. Albert Della Bitta . Consum8ehavior; Concepts and Applications, Tata McGrawl Hi
Publishing Company Limited

2. D. l. Hawkins, R. J. Best, and K. A. Coney: €@amer Behhavior: Building Marketing Strategy, TRtaGraw-Hill

Publishing Company Limited.
3. F.R.Kardes : Consumer Behavior and ManagBecision Making, Prentice Hall of India Privatienited
4. Henry A. : Consumer Behavior and Marketingiéct Thomson Asia Pte Ltd.
5. K.K. Srivastava, S. Khandai : Consumer Behawidndian Context, Galgotia Publishing Company.
6. L. G. Schiffman, L. L. Kanuk, & S. R. Kumar:@xumer Behavior, Pearson Education Inc.
7. M. Evans, A. Jamal, & G. Foxall : Consumer Babig John Wiley & Sons LTD.
8. M. Khan : Consumer Behavior, New Age Interoiadil Publishers.
9. M. R. Solomon : Consumer Behavior Buying, Hgvamd Being, PHI Learning Private Limited
10. R. Majumdar: Consumer Behavior: Insights fiontian Market, PHI Learning Private Limited.
11. R. D. Blackwell, P.W. Miniard, & J. F. Engetitsumer Behavior, Cengage Learning India Privateiteid.
12. S. R. Nair : Consumer Behavior Consumer Bielhd& Marketing Research, Himalaya Pub. House.
13. W. D. Hoyer & D. J. Maclnnis : Consumer Behayldoughton Mifflin Co. USA.

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

MC 32 | INTEGRATED MARKETING COMMUNICATION |

Course Objective: Total Periods: 40 (4 Cuits)

To familiarize the students with the different etats of Integrated marketing communications, sottiey can look at
marketing communications with a holistic appraathe course is designed to enable the studentsaio the basics of
marketing communications.

Course Structure:

= Introduction: Concept of Integrated Marketing Communications ()MBrocess and Role of IMC in Marketing,
Promotion mix - Advertising (Classification of \attising, types, advertising appropriation, adeery
campaigns), Sales Promotion (Different types ofeSaPromotion, relationship between Sales promotind
advertising) , Publicity (Types of Publicity, rémship between advertising and publicity), PeedoBelling,
Direct marketing and direct response methods,rdotare / Internet Marketing

= Objectives for IMC Programs: Determining Promotional Objectives, DAGMAR approadstablishing and
allocating promotional budget

= IMC Message Designfhe Creative concept development; the creative gasas of the different forms of IMC;
AIDA model Considerations for creative idea Vismation. (Creative planning, creative strategy depelent,
Communications appeals and execution, Messagegyralesign considerations, Source of the messagssage
integration, Advertorials and Infomercials, Cliéhtaluation and approval of Creative Strategy/work.

= Media ManagementMedia Types and their characteristics; Setting Medbjectives; Considering key media
concepts; Media planning; Media Strategy; Medigifiy; Cross media concept; and media research.

= Facilitators in IMC- Advertising Agencies — their role, functions, orgation, Remuneration, client agency
relationship, account Planning; Hoarding Contragt@rinters, etc.

= Ethics and social responsibility in IMC campaigns

= Emerging Concepts and Issues Marketing Communicatits

REFERENCE

1. Aaker & Myers : Advertising Management, PrenticallHinc.

2. Borden & Marshall : Advertising Management; MV Tapagvala Sons’ Co Pvt. Ltd, Richard D Irwin Inc. Hewood, lllinois.

3. Chunawala & Sethia : Foundations of Advertisingdty & Practice; Himalaya Publishing House

4. Copley Paul : Marketing Communications Management €pisc& theories, Cases and Practices; Butterworginéiann
Publication

5. Duncon . Integrated Marketing Communications, TMH

6. Kenneth Clow & Donald Baack : Integrated AdvertisiRgpmotion, & Marketing Communications, Pearson E&tioa, Limited

7. Otto Kelppner : Advertising Procedure; PrenticalHhc.

8. Rathore : Advertising Management; Himalaya Pbirig House

9. Rahtz Don R : Integrated Marketing Communicatidengage Learning

10. Sandage, Fryburger & Rotzoll : Advertising Theoryg&actices; Richard D Irwin Inc., Homewood, lllinois

11. Siraj M Joseph & Rahtz Don R : Integrated Marke@@ammunication — A Strategic Approach, Cengage Learni

12. Wells, Burnett & Mariarity : Advertising Principle® Practices; Prentice Hall of India

13. Wright, Warner, Winter & Zeigler : Advertising, Me®wvHill Education

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participatio 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

MC 33 | CUSTOMER RELATIONSHIP MANAGEMENT |

Course Objective: Total Periods: 40 (4 Credits)

The paper is designed to impart the skill basedwkedge of Customer Relationship Management. Théalsys
encompasses almost the entire aspect of the subfexipurpose of the syllabus is to not just méleestudents aware of
the concepts and practices of CRM in modern busesebut also enable them to design suitable pescéind programs
for the company they would be working.

Course Structure:

= Customer Relationship Management Fundamental3-heoretical perspectives of relationship, Evolutioh
relationship marketing, Purpose of relationship keting, Approach towards marketing: A paradigm tshif
Historical Perspectives, CRM Definitions, Emergerafe CRM practice:, CRM cycle, Stakeholders in CRM,
Significance of CRM, Types of CRM, Success FaciwiGRM, CRM Implementation, People factor in CRM

= Dimensions of Customer Relationship Management

= Customer Satisfaction: Meaning, Definition, Significance, Components of s@umer Satisfaction, Customer
Satisfaction Models, Rationale of Customer Satigfac

= Customer Loyalty: Meaning, Definition, Significance, Customer Loyalt@ustomer Loyalty Ladder, Loyalty
Principles, Benefits of Customer Loyalty, Dimensoof Customer Loyalty, Determinants of Customer dlty
Drivers of Customer Loyalty

= Service Quality: Meaning and Definition of Service Quality, TypesS#rvice Quality, Service Quality Dimensions,
Service Quality Gaps.

= Customer Relationship Management: Technology Dimemsns-E- CRM in Business, CRM: A changing
Perspective, Features of e-CRM, Advantages of e-CR&thnologies of e-CRM, Voice Portals, Web Phones,
BOTs, Virtual Customer Representative, CustomenirReiship Portals, Functional Components of CRM{abase
Management: Database Construction, Data Warehguamaeyitecture, Data Mining. Characteristics, Diliming
tools and techniques, Meaning, Significance, Adages, Call Center, Multimedia Contact Center, IngurCRM
softwares.

= Emerging Concepts and Perspectives in Customer Relanship Management

= To be announced by the Teacher at the beginnitigeagession

REFERENCE

1. Kristin Anderson, Carol Kerr Customer relationship management, McGraw-HillPraifasal

2. Federico Rajola : Customer Relationship Managen@rganizational & Technological Perspectives, Spgm

3. Rajendra Kumar Sugandhi : Customer Relationshipadgdament, New Age International

4. Jagdish N. Sheth . Customer relationship managemeriEmerging Concepts, Tools, & Applications, Tata
McGraw-Hill Education

5. Gerhard Raab : Customer relationship managemesiblzal Perspective, Gower Publishing, Ltd.

6. Ed Peelen : Customer Relationship Management, Pearson Educiautitia

7. Francis Buttle : Customer Relationship Managem&utiterworth-Heinemann

8. Judith W. Kincaid : Customer Relationship Managemesetting It Right, Prentice Hall Professional

9. Lakshman Jha : Customer Relationship ManagemeS8tr&tegic Approach, Global India Publications

10. Alok Kr. Rai : Customer Relationship Manageme@bncepts and Cases, PHI

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB MO 31 | SERVICES MARKETING |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of this course is to develop insights emerging trends in the service sector invaeligping economy like
India. Further, the course in Services Marketingintended to broaden students’ view of marketinggiee an
understanding of how marketing is practised inisererganizations and how it will be managed inftiare.

Course Structure:

= Introduction to Services Marketing-Emergence of Services Economy; Nature and Defirstiof Services;
Classification of Different, Types of Services; feifences in Goods versus Services Marketing; Ses\Widarketing
Mix; Trends in Services Marketing

= Understanding Consumers’ Behavior for Service€£onsumer Purchase Behavior in services; ConsumesiDe
Making Process; Meaning and Types of Service Egpiects; Services Encounters and Consumer Satisfacti
Segmenting, Targeting and Positioning of Services.

= Services Marketing Mix-New Service Development and Blueprint; ServicesdBecb Strategies; Approaches to
Pricing Services and Pricing Strategies; Designihg Service Communication Mix; Branding of Services
Distributing Services — Context and Options; Phgisievidence of a Service.

= Effective Service Delivery Proces&nderstanding Capacity Constraints and Demand rRatteStrategies for
Matching Capacity and Demand; Waiting Line StragsgDesigning and Managing Service Processes; Bexxdo
and Customers’ Role in Service Delivery

= Implementing Service Marketing-Service Quality Measurement and Improvement of i8erQuality; Consumer
Complaint Behavior; Consumer Response to Effecigevice Recovery; Principles of Service RecovergMCin
Services

= Contemporary Issues in Services MarketingFhe content of the unit depends upon the recergldpments in the
field of services marketing, which would be deathby the respective faculty during the coveragsytiibus.

REFERENCE

1. Lovelock, Christopher H. : Services Marketing, BearEducation, New Delhi

2. Zeithaml V.A. & Bitner M.J. : Services Marketingata McGraw Hill, New Delhi

3. VermaH.V. : Marketing of Services, Global Busiad’ress, New Delhi

4. K. E Clow & David L Kurtz : Services Marketing, Bantra

5. Govind Apte : Services Marketing, Oxford Publioas

6. Swartz & lacobucci : Handbook of Servicesrkéging & Management, Sage Publications.

7. Hoffman & Bateson : Services Marketing, Cengagarhing, New Delhi

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Partiégrat 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB MO 32 | INTERNATIONAL MARKETING MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cuits)

This paper deals with a broad conceptual focushenrharketing management problems, techniques aatbgies
necessary to incorporate the marketing concept timoframework of the world market place. The préscourse
explores those aspects of marketing which are @nigunternational business.

Course Structure:

= Importance and Challenge of International Marketing-Definition of International Marketing: Domestic
Marketing Vs. International Marketing; Categoriddrdgernational marketing Involvementsiternational Marketing
Task; Nature of International Marketing Management;

= Analysis of International Marketing Environment and Identifying Foreign Markets - Political Considerations
and Governmental Influences; Cultural and Sociah@yics; Economic Development and Geographical Giomd;
Competitive Conditions; Legal and Financial Inflges.

= International Marketing Intelligence and Research -Analysis of World Market; Market analysis; Purposesl
Methods; Marketing Intelligence; International Metikg Research.

= Planning Entry and Operations StrategieseExport; Franchise, Joint Ventures; Direct Investmdéhultinational
Operations.

= International Product Policies - Strategic Considerations in Making Multinationab&uct Decisions; Alternative
Strategies in Multi-national Product Planning; Medblogy in Making Multinational product Decisions.

= International Pricing DecisionsPrice Escalation; International Transfer Pricingjcidg Strategy; Factors
influencing the Establishment of International BsicExport Pricing; Differential Pricing.

= International Distribution System and Logisticsinternational Marketing Channel Decisions; Impocearand
Scope of Channel Decisions; Channels between Natimternational Physical Distribution Decisionsatire of
Physical Distribution; The Systems Concept; Tradenis; Structure of International Physical Distribot

= International Marketing Communication- Communication with Foreign Buyers; Planning and parang
International Promotional Programmes; Media StmgtRlanning Media Strategy; Cooperative Advergsin

= Emerging Issues and Developments in International Mrketing-To be announced at the beginning of the session.

REFERENCE

1. Sak Onkuvisit and John Shaw . International Mangt#nalysis and Strategy, Taylor & Francis

2. Varshney & Bhattacharya . International Marketiignagement, Sultan Chand & Sons

3. S.C.Jain . International Marketing Manageme@uiston : Kent Publishing

4. S. Hollensen, A. ThornhilP. Lewis : Global Marketing-A Decision Orientedgkpach, Pearson Edu. Limited
5. Warren J. Keegan : Global Marketing Managemegrson Education India

6. M. R. Czinkota & I. A. Ronkainen . Internationalakketing, Cengage Learning

7. Fayerweather, John . International MarketingnBce Hall Inc

8. Sarathy, R and V. Terpstra . International MarkgtiDryden Press

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB MO 33 | RURAL MARKETING |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of the course is to familiarize tteatizipants with conceptual understanding of Rivtatketing practices
in Indian context.

Course Structure:

= Introduction: Rural Marketing — Concept & Scope, Attractivends€hallenges of Rural Markets, Rural vs.
Urban Markets.

= Rural Marketing Environment- Rural Market in India, Size and Scope, Environmamti Emerging Profile of
Rural Markets in India

=  Rural Consumer BehaviorRural Consumers Dimensions - Buying Decision Precbtarketing Mix for Rural
Marketing,

= Researching Rural Market-Research approach, Rural Marketing Information @ysDiffusion of Innovation

= Rural Marketing Strategies:

Rural Market Segmentation-Basis and Strategies, Positioning Strategies foalRvarket.

Product Strategy-Product Planning & Strategies for Rural MarketswNeroduct Development: Consumer

Adoption Process, Product Mix.

= Pricing Strategies for Rural Markets-Pricing Polices, Innovation in Pricing of the Protiu

= Communication Strategy-Challenges in Rural Communication, Advertising émles Promotion for Rural
Markets, Setting Communication Objectives, RuraldiMe Media Innovation, Branding in Rural India, Bda
Loyalty Vs Stickiness, Fake Brands - StrategieSaanter Fakes Brands.

= Distribution Strategy-Issues in Rural Distribution Channels, Tapping fheal Markets, Rural Distribution

Strategies, Rural Retailing, Haats/Shandies, Vaiokile Stores, Innovation in Rural Distributionssgm.

-
-

REFERENCE

1. P.Kashyap & S. Raut : Rural Marketing, Biztantra

2. T.P. Gopal Swamy : Rural Marketing, Vikas PulilighHouse
3. B.Dogra & K. Ghuman : Rural Marketing, TMH

4. S. K. Velayudhan : Rural Marketing, SAGE Pultiica

5. U.C.Mathur : Rural Marketing, Excel Books,

6. C G Krishnamacharyulu, L. Ramakrishnan: Rural Mtrkg Pearson Education
7. Habeeb Ur Rahman : Rural Marketing, HPH,

8. Sukhpal Singh : Rural Marketing, Vikas Publisher

9. Minouti Kamat& R. Krishnamoorthy : Rural MarketingPH, Agricultural

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



| AB

oC 31 | LOGISTICS AND SUPPLY CHAIN MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of this course is to develop the usid@ding of various components of integrated sugblain. The
learning is focused on developing the supply chaisuit not only the domestic operations but atsoglobal operations.

Course Structure:

= The Foundation of Supply Chain Managemen®verview and Evolution of Supply Chain Manageme&hipply
Chain Concepts and Models; Strategic Fit Concef@©#M; SCM- An Organization Spanning Activity; SCM a
Tool to Gain Competitive Advantage.

= Key Processes of Supply Chain Managemei@upply Chain Planning; Purchasing in Supply Ch&upply Chain
Network Design & Manufacturing; Inventory and Waoehking in SCM; Supply Chain Transportation Decision

= SCM Enablers-Tools and Techniques of Information & Communicatidachnology (ICT) in Supply Chain;
Supply Chain Forecasting; Buyer-Supplier PartngrsBustomer Relationship Issues in SCM

= SCM Administration- Supply Chain Cost Analysis & Pricing; Supply Ch&isk Management; HR Issues in SCM;
Supply Chain Performance Measurement

= Contemporary Issues in SCMThe content of the unit depends upon the recergldpments in the field of SCM
such as Lean Approach; Green SCM; Reverse Logistics which would be specifically declared by thspective
faculty during the coverage of syllabus.

REFERENCE

1. Chopra Sunil & Meindell P. : Supply Chain Managem@sarson Pub., New Delhi

2. Agrawal D.K. : Supply Chain Management, MacmilRmess, New Delhi

3. ShahJ. : Supply Chain Management, Pearson Pety [D¢lhi

4. Ballou R.H. : Business Logistics / SCM, Pearson Fuew Delhi

5. David Simchi-Levi et al. : Designing and Managihg Supply Chain: Concepts, Strategies, and TesteStudcGraw-Hill.

6. Jeremy F. Shapiro : Modeling the Supply Chain, Duyb

7. Terry P. Harrison, et al. ed. . The Practice of @ypChain Management: Where Theory and Applicatioon&rge,
Kluwer Academic Publishers.

8. Mentzer John T. : Supply Chain Management, Sagédatibn, New Delhi

9. SahayB.S. : Supply Chain Management for Global Gitiveness, MacMillan Publication, New Delhi.

10. Burt Dobler and Starling : World Class Supply Magragnt, Tata Mcgraw Hill.

11. Coyle Bondi and Langely : The Management of Businesgidtics: A Supply Chain Perspective, Thomson South
Western

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30

Total Marks| 100
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|AB OC 32 | OPERATIONS PLANNING |

Course Objective: TotaldPiods: 40 (4 Credits)

The course will critically explore the various dinsgons of planning that are needed for Operations Rroduction
Management. Operations Management has been anpéndizble component of all manufacturing and service
organizations. The focus of the paper will be tquaint learners with the various planning dimensiand areas that are
the basis of an effective operations strategy.

Course Sstructure:

Introduction-Explaining the relationship of operations management to other aspects of the organizatisn
operations

An overview of operations strategy and its impoctato the firm.

Design of products/services and processes and tiiewelates to operations and supply.

The concept of sustainability in operations managgm

Operations Management as a strategic process.

Processes in Operations Management; Role and Relewd Planning Function in Operations Management.

LA O A ¢

Application:

= Systems used in operations management: ManufagtBésource Planning Il (MRPII); Optimized Produntio
Techniques (OPT) and Enterprise Resource PlanBRg).

= Different methods of quality measurement (e.qg. Gea¥).

= Demand Management (The Made-to-stock , the Assetobdeder, make to order environment, sales andatioas
planning, master production scheduling , dealintp wiistomers on a day-to-day basis, Informationiugemand
Management , monitoring customer relationship manamnt, outbound product flow, CANBAN)

= External quality standards (e.g. for Vendors, Sigpp| Dealers, Agents)

= Use of process maps to present the flow of infoionadind products in: a) Manufacturing, b) Serviodustries.

= Process Automation (Simulation, Automation, Rob@®up technology, Flexible, Manufacturing Systems)

= Methods of managing operational capacity in produnct service delivery (e.g. use of queuing thefangcasting,
flexible manufacturing systems).

= Application of lean techniques to services; Therabteristics of lean production; Criticisms anditations of lean
production.

= Practices of continuous improvement (e.g. Qualityles, Kaizen, 5S, 6 Sigma).

= Developing relationships with suppliers, includihg use of supply portfolios.

= Contemporary issues and practices in Operationsnirlg (other Production Systems, Economic Constiters,
lean current and re-engineering)

REFERENCE

1. Stevenson, J. William : Operations ManageméftGraw-Hill [rwin

2. Plossl, G.W. : Production and Inventory ContRyinciples and Techniques, Englewood Cliffs, Rikntice-Hall

3. Phillip F. Ostwald and Jairo Munoz : ManufaatgriProcesses and Systems; Wiley India

4. Jay Heizer and Barry Render : Operations Mamag¢ ; Prentice Hall

5. Monks, Joseph G., : Operations Managemergpihand Problems, McGraw-Hill

6. Mikell P. Groover, : Fundamentals of Moderamifacturing; Wiley India

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100
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|AB OC 33 | MATERIAL MANAGEMENT |

Course Objective: Total Periods: 4@4 Credits)

T

he aim of this is to make students opting for @fien as specialization proficient in various asperf material

management.

Course Structure:

= |Introduction- Dynamics of Materials Management. Materials Mamnaget at Micro-level. Materials Management at

macro-level. Inventories of Materials. Total concePefinition . A Brief history of development.

= Forecastingand objectivesSystems Design. Control of the flow of materialsrdeasting and planning. Forecasting

methods. Object of Material Management.

= Planning, Purchasing and ProcurementMapping the materials plan work. The materials eyahd flow control

system. Materials Budget. Purchasing principle,cpdure and practices. Fundamental objective ofhasing.
Responsibilities and limitation, source of supphdaupplier selection, supplier qualities assurgrogram. Buyer
has supplier relationships.

= Store Management and OperationsStorage systems. Store location and layout. Dewedops of storage —

centralize and decentralize. Standardization andeWaReduction, Material codification and its Adtage and
Disadvantages.

= Computerization of Material Management-Material Requirement Planning (MRP) Foundation fdaterials

Requirement Planning, Importance of Planning Pat@rseUnderstanding the Impact of MRP.

REFERENCE

1. AK.Dutta : Material Management; Procedure Texd &ase, Prentice Hall of India

2. P. GopalKrrishanan & N Sunderasion: Material Mamaget : An Integrated Approach, PHI, Learning
3. AK.Singh : Material Management, Lakshmi Publicat(P) LTD.

4. Stan C Mcdonald : Material Management : An ExeeuBupply chain Guide, John Wiley & Sons.
5. Asit K.ghosh & Prem Kumar : Material Managementai Publications Pvt. Ltd.

6. J.R.Tony, Arnold, S. & N. Chapaman : Introduntio Material Management, Prentice Hal

7. S.Chatter;ji : Applied Material Management, Sageblication

8. S.S.Katoch : Mataerial Management, Anmol Publaafvt Ltd.

9. D.S Ammer : Material Management and PurchasRd). Irwin 1980

10. William R. Steizer  : Material Management, Prentital

PATTERN OF EXAMINATION: | Marks

&

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

options are required to be attempted.

B. The last question (14 marks) will be shodtentype containing four options out of which amyot

Sessionals: Class Test/Quizzes (average of 2hesf 3) Write up, Presentation and Partiégrat 30

Total Marks| 100
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|AB 00 31 | PROJECT MANAGEMENT |

Course Objectives: Total Periods: 40 (4rédits)

To make students aware of difference between noopeilations and the project. Various techniquezaject planning,
project control and emergency control procedurekliated here with.

Course Structure:

= Project Management Concepts:Concept, characteristics of a project,importanteroject management, project
organizational structure.

= Project Planning: Project Planning and Scheduling échniques: Developing the project network CPM/PERT,
Forward Pass and backward pass, reducing projeatiolo.

= Project Quality Management: Concept of project quality, responsibility for djtia in projects, quality
management at different stages of project, toalstachniques, Quality Management Systems, TQM djepts.

H .

= Managing Project Teams: Team development process, team building procesgies in developing a high
performance project team, project team pitfalls.

REFERENCE

1. Clifford F Gray, Erik W Larson :Project Managem@rite Managerial Process. Tata Mcgraw-Hill PublishaLtd
2. Jack Meredith, Samuel J. Mantel Jr. : Project Menagnt- A Managerial Approach.
3. John Wiley and Sons John M Nicholas :Project Mansagd for Business and Technology Prentice Halhdfa

Pvt Itd.
4. James P Lewis :Project Planning, Scheduling andr@loffata Mcgraw-hill
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wéhsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whiaé et will be long answer type and two will hawe parts A 70

& B. The last question (14 marks) will be shootentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participation 30
Total Marks| 100
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[AB OO 32 | ENTERPRISE RESOURCE PLANNING |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of the course is to introduce stuslemt enterprise system applications appropriate kftswledge
management, a strategic resource allocation prp@gessving transactions, interactions and relasioips among data
and people with global, complex business orgarunati

Course Structure:

= Introduction to ERP-Overview and Evolution of ERP-II through MRP, MRP& ERP; Opportunities and
Problems of ERP; Identifying Benefits of ERP; Canical Model of ERP; ERP and the Competitive Advgata

= Understanding Business Processé3encept of Business Process; Rethinking of the éas®s; Emergence of Re-
engineering Concept; Identification of Re-enginegriNeeds; Preparing and Conducting Business Prdeess
engineering.

= ERP Implementation-ERP Implementation Lifecycle; Implementation Metblumdyy; Hidden Costs; Organizing the
Implementation - Vendors, Consultants and Users)ti@ots with Vendors, Consultants and Employeesjeet
Management and Monitoring; Pre & Post ERP Implemugo Issues.

= Modules of ERPintroduction to Basic Modules of ERP System: HR[Personnel Management; Training and
Development; Skill Inventory; Material Planning a@dntrol - Inventory; Forecasting; ManufacturingPreduction
Planning; Production Scheduling; Production ContBdles and Distribution; Finance; Resource Managérn
global scenario; Add-on Modules — SCM, CRM, TMS etc

= The ERP Market-Issue of Standard Vs. Customized ERP Solution; PREkages at Market — Introduction to SAP
AG, Baan Company, Oracle Corporation, People S&ft,Edwards World Solutions Company, System Software
Associates, Inc. (SSA), QAD etc.; A Comparative ésssnent and Selection of ERP Packages and Modules.

= Contemporary Issues in ERPThe content of the unit depends upon the recentldpments in the field of ERP,
which would be specifically declared by the resiwectaculty during the coverage of syllabus.

REFERENCE

1. Alexis Leon : ERP Demystified, Tata McGraw HNew Delhi

2. Garg V.K. & Venkitakrishnan N K : Enterprise ResoeiPlanning — Concepts and Practice”, PHI, New Delhi

3. Rahul V Altekar, P. . Enterprise Resource Plagniineory and Practice. Prentice Hall of India

4. Applegate, L.M., Austin, R.D. & McFarlan, F.W. : Ctiegy Business Advantage in the Information Age, M@ Hill.

5. Monk, E. & Wagner, B. : Concepts in Enterprisedrese Planning, Thomson Course Technology.

6. Olson, D.L. : Managerial Issues of EnterprissdRece Planning Systems, McGraw-Hill.

7. Sandoe, K., Corbitt, G. & Boykin, R. : Enterprisgelgration, John Wiley & Sons, Inc.

8. John Antonio : The SAP/3 Handbook, Tata McGEélk New Delhi

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2bestf 3) Write up, Presentation and Partiégrat 30
Total Marks| 100
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|AB 00 33 | MANAGING TECHNOLOGY AND INNOVATION |

Course Objective: Total Periods: 4@4 Credits)

This course intends to introduce the innovationcpss and its management; to provide insights imtoprocess to be
followed in order to manage technological changesxplore the effects of technology on the worlcéoand the quality
of work life. Technology and innovation are valuévdrs and that management decisions should beoaedhin the

fundamental objective of the creating competitideantage.

Course Structure:

= Introduction- Technology: Definition and Characteristics, Managam of Technology, Two contemporary
perspectives in Management, Key concepts.

= Technological EnvironmentEnvironment and Technological Environment, Actons the Technological
Environment, Changes in the Technological Enviromtnéviajor current developments in the Technological
Environment

= Process of Technologies Chandenovation- Overview of the Dynamics of Technol@ji€€hange, Concept of
Innovation,Innovation Dynamics at the firm level, Technoldgyolution,  Characteristics of Innovative Firms

= Process of Technologies Changgiffusion — Concept of Diffusion, Dynamics of Dif§ion, A model of Innovation
Adoption, Factors that Drive the Process of Diffusiinfluence of Environmental Trends on Diffusion

= Technology and Competition€Competitive Domains, Competitive consequences o€himelogical Change,
Technological Characteristics of Competitive Domsain

= Process Innovation, Value chains and Organizatio®rivers of change in value chain, Modes of Valuaich
configuration, Value chain configuration and Orgational characteristics, Design of work and caekfluence
of Environmental Trends.

= Technology Intelligenceintroduction, Mapping Technology Environment, Megisan for Data Collection,
Analytic tools, Managing Environmental Analysis@mganizations

= Technology Strategy©Overview-Technology Business Connection, Technol@jyategy: Definition, The key
Principles Underlying Technology Strategy, Techggl&trategy Types, A frameworks for formulating fieclogy
Strategy.

= Appropriation of Technology-Evolution of Technology Appropriation Principles,G3 Approach for the
Appropriation of Technology, Productivity of In- ldee R&D

= Organizing for Innovation-Organizational Mechanism for Innovation, Principl&s Process of organizing,
Characteristics of continuously innovative orgatias, Role of Leadership

REFERENCE

1. Burgelman R. A., Christensen C. M., & WheelwrightGS: Strategic Management of Technology and Intioma
Tata McGraw Hill Education Pvt. Ltd.

2. Steele, L.W. : Managing technology- The Strat&gew, McGraw Hill,

3. Rao, AS. : Managing of Technology Change, Gl@usiness Press.

4. Pritchett, Price : New Habits for a Radically Cheny World. Pritchett & Associates

5. Nord, W.,& Tucker, S. : Implementing routine anddital Innovations. Lexington Books

6. Rogers, E. M. : Diffusion of Innovation, Free §se

7. M.E. Porter, : Competitive Advantage, Free Press

8. S. Makridakis, : Forecasting Methods for Managetn@/iley- Inter Science

9. M.A. Maidique, eds : Strategic Management of Texdbgy & Innovation Homewood

10. Edosomwan, J. A. : Integrating Innovation and Tedhgy Management, John Wiley & Sons.
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards |ll Semester



|AB AOC IV |[SOCIAL ENTREPRENERSHIP

Course Objective: Total Periods: 20 (2 Cratb)
The paper aims to create an understanding of theeg of Social Entrepreneurship as endowed witifarent flair of
Entrepreneurship. It seeks to prepare the minddh wKills, structures and process associated witiciab
Entrepreneurship and management of Social Entempiiisindian Context.

Course Structure:

= Introduction: Defining Social Entrepreneurship, $perctive, Challenges, Strategies and its futureociab
Entrepreneurship Vs. Entrepreneurship.

= Social Entrepreneurship New Models & Theories: Blddr Sustainable Development, Social Entreprestaprin
India, Plans and Policies required for Social Clangotal Empowerment through Social Entrepreneprsh

= Social Enterprises — Defining Social Enterprised &ocial Entrepreneur, Management of Social Ent&prin
India, Leading Social Entrepreneurs in India. Sefessment Technique for being a Social Entrepren8ocial
Entrepreneurial skills and practices.

= Social Entrepreneurships and its Linkage with NG®&rofinance, etc., Role of ICT, SHGs, Case Stadi

REFERENCE

1. David Bornstein : How to Change the World, gren Books

2. K.B.S. Kumar : Social Entrepreneurs — The @eavakers, The ICFAI University Press
3. Sheobahal Singh . Entrepreneurship and SGtiahge, Rewat Publications

4. K.G. Karmakar : Microfinance in India, SAGE Hiohtions

5. David Bornstein and Susan Davis: Social Em&epurship, What Everyone needs to know.

6. Johanna Mair, Jeffrey Robinson and Kasi Hoskei®ocial Entrepreneurship

7. Alex Nicholls : Social Entrepreneurship, Newdéls of Sustainable Social Change

8. Martin Clark : The Social Entrepreneur Reviolut
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| AB

411 | AGRIBUSINESS AND RURAL DEVELOPMENT |

Course objective Total Periods: 40 (4 Credits)

The objective of this course is to acquaint thelstis with the background in which rural developt@na subject has
gained importance and further identify the impottaancepts of rural development and a assess tperiance of
evolving rural development strategies; enumerate diferent rural development strategies advocdtgddifferent
schools of thought; and explain the importancelafiping rural development strategies.

Course Structure:

= Rural development-Concept of Development, Indicators of Developmentr@tteristics of Underdevelopment, Dissatisfaction
with the Conventional Indicators of Development.

= Theories of DevelopmentRostow's Stages of Growth, The Lewis Theory of Depetent, International Dependence Theories,
Gandhian View of Development, Marxian Concept of &lepment.

= Issues in DevelopmenGrowth vs Distribution, Agricultural vs IndustriadDevelopment, Capital vs Labour Intensive
Technologies and Development, Centralization vs Beaklization, Urban vs Rural Development, RespedRuées for the State
and the Market, Planned Development and Shiftdrat&yies in India, Need for Developmental Inteti@rs, Concepts of Rural
Development, Integrated Rural Development, Localedl@articipation in Rural Development.

= Rural Development StrategiesRural Development Policies, Types of Rural Developm8trategies, Rural Development
Planning.

= Rural development in India -The Community Development Programme, Green Revol@Ritase, Special Programmes for Area
Development and Poor Farmers, Beneficiary Approaaiatds Rural Poverty, Wage Employment Programmege@uStatus
of the Rural Development Programmes and the Emefiradlenges

= Poverty in India-Approaches to Poverty Alleviation in India, PoveAieviation Programmes, Impact of Poverty Allewst
Programmes, Implementation of Rural Developmentdetsj Minimum Needs: Concept and Approaches, Basiti®l€oncept,
Evolution of MNP Components of MNP, Progress of éferent Components of MNP, Elementary EducatiorduiA
Education, Rural Health, Rural Water Supply, Rurald®o&ural Electrification, Rural Housing, Environnartmprovement of
Urban Slums, Nutrition, Rural Domestic Cooking Eneiigural Sanitation, Public Distribution System.

= Rural Empowerment-Essential Ingredients of Empowerment, Social Empoweeat, Economic Empowerment, Political
Empowerment, Cultural Empowerment, Empowerment: Qanaad Definition, Economic Empowerment of the Rupalor,
Political Empowerment, Salient Features of Parsiipy Development, Empowerment through Self-Govecea Social
Empowerment, Cultural Empowerment, Self Help Gro(siGs) as a Strategy for Empowerment of Weaker i@ext
Voluntary Organisations as Change Agents, Rural @gveént Programmes: SGSY, MNERGA

= Monitoring development projectsintroduction, Information System, Monitoring System

= Project evaluation-Meaning and Objectives of Evaluation, Dimensiore;ihiques and Criteria.

= AgribusinessRole of agriculture in Indian economy, agro-proaegsiagricultural marketing, agricultural finance.ein the
country; economic reforms and Indian agriculturapact of liberalization, privatization and globalion on Agri- Business
sector; emerging trends in production, processingrketing and exports; policy controls and regatairelating to industrial
sector with the specific reference to agri-busirasterprises; Agri-business policies -conceptspfitations price and marketing
policies; public distribution system and new dimiens in agribusiness environment and policy.

REFERENCE

1. Aslam, M. . Integrated Rural Development in Asia.

2. Harris, J. : Rural Development: Theories of PeaBannhomy and Agrarian Change

3. Madan, Vandana : The Village in India

4 Potter, Jack M : Peasant Society

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whith set will be long answer type and two will hawe parts A 70
& B. The last question (14 marks) will be shootentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of 2besf 3) Write up, Presentation and Participati 30

Total Marks 100

| AB

412 | DISSERTATION ( 8 Credits) |

| AB

413 [ COMPREHENSIVE VIVA-VOCE (2 Credits) |
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| AB

FO 41 | BANKING AND FINANCIAL SERVICES |

Course Objective: Total Periods: 40 (4 Cuits)

The present course aims to familiarize the studabtait banking and financial services and stremgtheir analytical
understanding about Indian financial environment.

Course Structure:

-
-

¢

L O £

Introduction- Changing role of Banking in India.

Reserve Bank of IndiaObjectives, Traditional and Development functions énstruments of Monetary Policy
used by RBI

Commercial Banks-Objectives, functions of commercial banks and reavelopments and challenges of
commercial banks in India

Management of Deposit®Relevance of marketing approach to deposit molitinain a bank, formulating
marketing strategies for deposits mobilization yaak in India

Development Banks©Objectives, functions, financing policies and pi@at of development banks in India and
promotional roles of Developments Banks and thearfcial services

Credit ManagementPrinciples of lending, new credit policies of commial banks in India and their
implementation, contents of credit policy of a baatedit appraisal by a commercial bank, Assets<ifi@ation
and Management of NPA's, Concept and advantagassgts securitization.

Mutual funds-Concepts, objectives and functions of mutual fundsdia, policies and practices of Indian mutual
funds in regard to mobilization of resources arartteployment.

Insurance services and productdntroduction, policies and practices of LIC and Gé&valuation of insurance in
India, new trends in insurance sector and developofemicro-insurance and its prospects.

Venture Capital Funds-Objective, policies and operations of venture @it India

Management of Capital Fundfunction, adequacy of capital- its concepts andnsompresent state of capital
funds in Indian commercial banks.

Credit Rating-Objective, functions of credit rating agencies amdluation of credit rating agencies in India
Bank Products-Commercial credit products, retail credit produigtposit products and fee based products.
Overview of Housing FinanceHousing and economic development, evolution of hmuginance in India,
leading financier in housing finance sector andtgaqupport to housing finance system.

REFERENCE

cobhwhE

Hajela T.N. : Money Banking and International deaAne Books Pvt Ltd
Nalini P.Tripathi : Financial Instruments and Seeg, PHI Learning Pvt. Ltd
Batra and Dangwal : Financial Services, Deepaep Publications

M.Y.Khan : Financial Services, Tata McGraw-HiliEcation

David L.Hershan : Book of Home Finance, Hershmaou@

Joetta Colquitt : Credit Risk Management, McGrail-Professional

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participatio 30

Total Marks| 100
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|AB FO 42 | CAPITAL MARKETS AND REGULATORY FRAMEWORK |

Course Objective: Total Periods: 40 (4 Cuits)

The course aims to familiarize the students abloeitviorking and regulation of Indian capital markétalso aims to
make the students aware about the role of capagkehin the economic growth of the country.

Course Structure:

= Indian Financial System<Components of Indian Financial System, Institutjdnstruments, Market and Services,

Nature and role of Financial system and Economieelpment, Financial Sector Reforms.

Capital Market- Constituents, Functions, Capital Market InstrumeRNew Issue Market, Private Placements

New Issue MarketMeaning, Evolution of Primary Market in India, moadé issuing Securities, IPO Grading,

Employee Stock option plan, Green shoe option,i@aiPO’s, steps to improve Primary Market Infrasture.

= Secondary Marketdntroduction, Post reforms stock market scenarigaDization, Management and Memberships
of stock exchanges, Market Mechanisms, Margin 3yst@and Drawbacks of Indian Stock Markets.

= Indian Stock ExchangesMeaning of Stock exchange, Organization of Stockharges in India, Functions of
Stock exchange, BSE, NSEI, OTCEI, National and &eaji Exchanges, Reasons for failure of OTCEI, Batem
of Stock markets, Market indices

= Bond Market-Meaning, Classification of debt securities, Consephd Types of Risks, Concepts and types of
Return or Yield, Bond Valuation, Bond Value Theoréfreld curve, Risk return Trade off.

= Financial Derivatives Market-Derivatives meaning, Types- Future, Forward vs fytoptions-General features,
Types of Options, Factors affecting Price of Optmmtract, Derivatives trading at NSE, Eligibilityiteria for
individual stock at F& O , currency Derivatives ((tkre) Market, Valuation or Pricing of DerivativeStitique of
Derivatives.

= Depositories and Custodiandntroduction to Depository System, NSDL, CDSLS, tdsans, SHCIL, Working of
Depository, Critical Appraisal for the need of Dsjtory, Benefits of Depository system, The Depaygitact 1996.

= Regulation of the Market-Genesis of Regulation, Principles of Regulation,v&aing Laws, The Securities
Contract( Regulation) ACT 1956, Forms of RegulatjoBelf regulation by Stock Exchanges and Supenvigiy
SEBI, Risk Management, Effectiveness of the Reguyatnechanism.

= The Securities and Exchange Board of Indiarhe Securities and Exchange Board of India Act 1@3hesis of
SEBI, Constitution and Organization, Objectives Redjulatory approach, Power Scope and FunctioB&8i,
Highlights of SEBI's Performance and appraisaltt®fwvorking
* Primary Securities Market
» Secondary Market and Intermediaries
» Investors Protection Measures

= Investors’ Protection-Loss of confidence of Small investors- Causes, Righlnvestors, Facilities by BSE, Insider
Trading — Rationale, Categories, Connected Perdgasd for control, Prohibition of Insider’'s TradinGapital
Market scams, Ombudsman

-
-

REFERENCE

1. Alan R. Kanuk : Capital Markets of India: An Invess Guide, John Wiley and Sons
2. Rajesh Chakrabarti & Sankar De : Capital Marketihdia, SAGE Publications Ltd

3. Gomez : Financial Markets Institutions and Finah8ervices, PHI Learning Pvt. Ltd.
4. N. Vinayakam : A Profile of Indian Capital Marké&anishka Publishers Distributors
5. Moorad Choudhry : Capital Market Instruments: Ass&d and Valuation, FT Press

6. Frank J. Fabozzi & Franco Modigliani : Capital Metk Institutions and Instruments, Prentice Hall

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité et will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100
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|AB FO 43 | AGRICULTURAL FINANCE |

Course Objective: Total Periods: 40 (4 @dits)

The objective of this course is to acquaint theletis with the Agricultural finance which coversiagltural lending,
loans made to non-farm rural firms, and depositises in rural areas. These in particular havenapact, namely:
agricultural sector policy, financial sector poliagd macroeconomic policy.

Course Structure:

= Agri-business Financial ManagementNature and scope of financial management, mandggés. Information
flows and financial statements. Cost Benefit Anialydnput-Output Ratio Analysis in Agriculture $ecof India,
key ratios and break-even analysis, Analysis & &aton of Agriculture and Industrial Inter-relatiship.

= Financing Agri-businessShort term / Long term financing, Formulating cteglioposal and testing its economic
feasibility, Investment analysis; Capital budgetingflation, risk and financial planning, Classdion &
Provisioning in Agri-Financing / Agri-Business.Seities, Collaterals, Sureties.CIB Report, Chargesdiion
procedure of Revenue office.

= Agricultural Credit Market- Analysis of Credit Estimation by Provincial Goverants, Sources of agricultural
credit (formal and informal), Role of NGOs and @péized institutions in agricultural lending, Caoptive
financing, Corporate financing, Contract farming thtds & Procedures, Group lending system- Methods &
Procedures.

= Agricultural Credit Policy- Role of State Bank of India in Agricultural finangi, Supervised Agricultural Credit
Scheme 2001, Mandatory Credit Targets for BanksyoR&ng Credit Scheme, Prudential Regulations for
Agricultural Credit, Purpose-wise & Province-wisee@it Targets.

= SME Financing-Classification / Definition of SMEs, SME sector lindia. Challenges faced by SMEs in India,
Banks promotion of SME Financing, Preferred sector SME financing, Role of Specialized Instituisofor
Development of SME in India, Sub-contracting tchfough SMEs, Organizing a sustainable program MES
financing, Eligibility and evaluation criteria f@ME financing, Elements of financing considerasiolonitoring

of SME loans.
REFERENCE
1. William R. Lasher : Practical Financial Manageméit, Edition

2. Barry, Ellinger, Hopkin, and Baker: Financial Maeagent in Agriculture, (Sixth Edition)

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained w&asons in not more than 50 words. In additioerettwill
be four alternate sets of questions, out of whiaé et will be long answer type and two will hawe parts A 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Partiégrat 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB FO 44 | FINANCIAL DERIVATIVES |

Course Objective Total Periods: 40 (4 Credits)

The objective of this course is to expose the sitedéo the concept, tool and technique applicabl¢he field of
Derivatives as a tool of investment and Derivatinalysis.

Course Structure

= Derivative-Introduction to derivatives, meaning, Classificatidype, and uses. The need for derivative market,
characteristics of forward transaction, charadiessf derivative market instrument, right andigations of buyers
and sellers. Hedging and risk sharing, Effectsesfuétives markets on the financial system.

= Futures-Futures market, future prices, future contracts ahdracteristic of future contract, forward prices,
characteristic of forward contract, interest ratetandardization.

= Swaps and OptionsEvolution of swaps, its economic Rationale, typesveaps, the basic structure of swaps. Basic
uses of swaps, interest rate swaps, option margb&sacteristic of option, factors affecting optiprices, option
trading strategies.

= Derivative pricing methodologies©Objective of risk management, spectrum of risk nganaent strategies, risk in
credit derivatives, credit market, credit derivaticharacteristic and its types, uses of pricingvdtves disasters.
The black-scholes analysis: options on stock inslegarrencies and future contracts: general appré@agricing
derivative, market risk management.

= Derivative in India-Prospects and policies. Commodity trading in Inélaasons for slow growth of derivative in
India, uses and its misuses of derivatives.

REFERENCE

1. Rajeev P.V & Mathur H.P. : Fundamental of derivati&e Commaodities Derivatives, Vijay Prakashan Mandi
2. P Vijay Bhasker & B.Mahapatra : Derivatives Sirfiplil, Sage Publications

3. AV.Rajwade : Currency Exposure and Derivatives@vaw Hill

4. A.V.Rajwade : Handbook of debt Securities andregeRate Derivative, McGraw Hill Pub
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB FO 45 | INSURANCE AND RISK MANAGEMENT |

Course Objective: Total Periods: 40 (Lredits)

To make the budding finsnce professionals undedstia® fundamentals of Insurance and Risk Managemeutder to
enhance their knowledge and decision-making staligiired for this specialty sector.

Course Structure:

= Risk — Conceptual FrameworkMeaning of risk, Risk versus Uncertainty. Risktidiguished from peril and
hazards. Classification of Risk — Financial and Niaancial Risks & Static and Dynamic Risk. Scofdeob Risk
management, Process, ldentification and Risk CbnRisk Retention and Transfer, Alternatives to ingy
commercial Insurance.

= Insurance — An Introduction-Meaning and significance of Insurance. Cost andeBenof Insurance. Principles —
Indemnity, Utmost good faith, Subrogation and lafle Interest. Basic Principles of Insurance — stngood faith,
Insurable Interest, Indemnity, Corollaries of Indgty, Proximate Cause.

= Classification of Insurance Busines¢-ife and General Insurance Business, Personal amdn@rcial (Business)
Insurances, Voluntary (Private) and Compulsory lasae. Types of Life Insurance — Whole Life, Endaymty
Assurance for children, Term Assurance, Partiafgaind non-participating policies. Termination dfelinsurance
policies — surrender, lapses and paid-up. Classific of General Insurance Business — Fire, Marletor,
Miscellaneous etc.

= Insurance DevicesProbability theory and its usage in Insurance. Daggllication of the law of Large Numbers.
Pooling in Insurance — forms, cost, benefits anchathges.

= Financial Aspects of InsuranceShare Capital — Authorized, Issued & subscribed @adled-up & Paid-up.
Reserves - General and Specialized. Solvency tfsaamance company.

REFERENCE

1. James S. Reichmann, Robert Hoyt : Risk Manageara Insurance, South-Western, & David Sommele@elPub
2. K P SinghM C Garg, B S Bodla Insurance: Fundamentals, Enwient and Procedurd3eep & Deep Publications
3. P S Palande : Insurance in India, Sage Ratldits India

4. Prava Nalini Tripathy & Prabir Pal . Insurare@&heory and Practice PHI Learning

5. Ajay Kumar,,D.P. Chatterjee,C.ChandrasekhaB DRPatwardhan Ajay Kumar: Risk Management, Ma@nilihdia
6. Mrinal Chandra Sengupta & Mrinal Chandra Setgugnsurance Finance Progressive Publishers

7. Julia Holyoake : Insurance, Chartered Ininf Bankers

8. PK Gupta : Insurance and Risk Managememhalitiya

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amyot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participatio 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB FO 46 | CORPORATE VALUATION AND MERGERS |

Course Objective: Total Periods: 40 (4 Credits)

To familiarize students with various techniquescofporate restructuring, and valuation methods lsedorporate in
real life and develop an Understanding of Mergesigsificant economic activity taking place in tgdaeconomy.

Course Structure:

= Corporate Valuation-Meaning, approaches, Principles and techniquesatfation, Asset valuation, Earnings
valuation, Cash flow valuation, other valuation ibagfficient market hypothesis, Impact of changicapital
structure on the market value of the company, Riggrof different stakeholders in terms of bus@ealuation.

= Mergers-Nature and process of Merger, acquisitions and ganahtions, types of mergers, motives behind mergers
theories of mergersMerger as a strategic perspective- industry lifeleyand product life cycle analysis in M&A
decision, strategic approaches to M&A- SWOT analyBiICG matrix, Porter’s Five forces model.

= Corporate restructuring- different methods of restructuring — joint venturessell off and spin off — divestitures —
equity carve out — leveraged buy outs (LBO) — nganaent buy outs — master limited partnerships —I@yep
stock ownership plans (ESOP)

= Valuation in Mergers-Valuation approaches — discounted cash flow valnatielative valuation, valuing operating
and financial synergy, valuing corporate contraliuing of LBO Methods of financing mergers — ca$iero share
exchange ratio — mergers as a capital budgetingsidacAssets and cash flows, Selection of approprimst of
capital for valuation, Forms of consideration aedrts of acquisitions, Implications of regulatioms business
combinations.

= Legal and regulatory frame work of M & A- provisions of companies act 1956, Indian Income detx1961 ,
SEBI takeover code, Provisions of Competition Adse Studies on Mergers.

REFERENCE

1. Fred Weston, Kwang S Chung, Susan E Hoa : Merdeesinucturing and Corporate Control, Pearson Edhrcat

2. Thomas E.Copeland Valuation : Measuring and Maratiie value of Companies, Wiley

3. Ravindhar Vadapalli : Mergers acquisitions andiBess Valuation, Excel Books,

4. K. G. Palupu, P M. Healy & V. L. Bernard :Businéssalysis and Valuation; Using Financial Statemérest and
Cases, South-Western Pub

5. Ashwath Damodaran : Corporate Finance-Theory Rrattice John Wiley & Sons

6. Shukla & Grewal : Advanced Accounts, S. Chan8dhs

7. Sudi Sudarsanam : Value Creation From Mergeds Aoquisitions, Pearson Education,

8. Arzak : Valuation for mergers Buyouts & Resturing, Wiley (India (P) Ltd.

9. C. Krishna Murthy & Vishwanath : Merger Acquisit®®& Corporate Restructuring, Sage Publication

10. Weston, Mitchel and Mulherin : Takeovers, Resuitiog and Corporate Governance, Pearson Education,

11. Machiraju : Mergers And Acquisitions, New Ageliiishers)

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



[AB HO 41 | MANAGEMENT OF CHANGE |

Course Objective: Total Periods: 40 (4 Cuits)

The course intends to develop an orientation tosvéing change. It shall coach the students to bacpve towards a
planned change. It details the relevant aspecthainge that help the students understand the iempmetof managing
change.

Course Structure:

= Introduction- Overview of change, Importance and impact of cha@y&ins of change- Institutional & Structural,
Technological, Social, Behavioural. Developmentstvhtegy, role of human resource strategies inémphting
change

= Organizational Structure, Culture and ChangeThe significance of structure for change, HR imgfiicns of
structural choice and change. Organizational caltdintegration, differentiation and fragmentation;Linking
Organizational cultural through HR change interiam.

= HR Processes & Change:

(A) Relevance & development of recruitment & selectiprocesses for planned and unplanned change;
performance management and organizational changB; & organizational change.

(B) Strategic reward management and its role in chgnhgimployee behavior; Changing focus in employee
relations; managing change through employee invoérg; Downsizing; management of change implications
of downsizing

= Evaluating and Promoting Changeapproaches to evaluate change; from evaluatingdmgting change; clarity
of purpose and strategies; data collection foryaisl analysis and feedback.

REFERENCE

=

A. Thornhill, P. Lewis, Mikemillmore, & M. SaunderdManaging Change: A Human ,Resources Strategy
Approach, Pearson Education

2. Basil & Cook : The Management of Change, McGraW Hi

3. Robert A. Paton : Change Management:A Guide tockffe , Implementation Sage, South Asia Edition

4. K. Harigopal : Management of Organizational Changeveraging Transformation, Response Books

5. V.Nilakant & S. Ramnarayan : Change Managementp&ese Books

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB HO 42 | STRESS MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

To familiarize students with the nature of stremsd the relationship between stress and managewblems & to
examine the various methods of assessing persndarganizational stress and indicating ways ofrappvith stress

Course Structure:

= Introduction - Meaning and Types of stress, Nature of Stress —stDacts and Problems, Occupational Stressors,
Role Stress.

= Stress FrameworkSources of Managerial Stress, Stress and ThoughkeBses — Learning, Stress and Personality
- Behavioural and Situational Modifiers, Stress 8utivation.

= Identification of StressVerbal and Non-verbal Indicators of Stress, Assesgmf Stress, Stress and Management
of Change, Stress and Conflict.

= Managerial Implications of Stressteadership Styles in Stressful and Non-Stressfulafions, Decision Making
under Stress, Burnout.

= Stress Management Technique§&oping with Resources and Processes — Assertivehesning, Stress and
Social Support, Group Processes and Changing Vdbre§/nderstanding and Coping with Stress, Behalior
techniques for stress control, Behavioral assigntsy@tisk taking, Shame-Attaching, Relaxation teghas

REFERENCE

1. Jerrold Greenberg : Comprehensive Stressalyiment, McGraw-Hill

2. V. J. Sutherland & C. L.Cooper : Strategic Stranagement: An Organizational Approach, MacmiBasiness
3. Emma Short : Strategic Stress Management: Ayadzational Approach:, Emerald Group Publishingited

4. Carol Turkington : Stress Management for BRepple: McGraw-Hill

5. J. Cranwell, Ward & A. Abbey : Organizatioistess: Palgrave Macmillan

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amyot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB HO 43 | CROSS CULTURAL MANAGEMENT |

Course Objective Total Periods: 40 (4 Credits)

Present course Aims at developing the understarafimgoss cultural issues, its economical relevadncdusiness and
helps them to become familiar with ways to effegyvunderstand, anticipate and address the impgdatsoss-cultural
differences on various management functions torerthe organizational and individual success.

Course Structure

= Introduction- The genesis and concepts of culture, Dimensions @atdrminants oforganizational Culture,
Importance of cross cultral managrment in globalizasiness environment.

= Various Scientific Approaches to the Cross CulturallssueTheory of Hall, Trompenaars, Geert Hofstede and
John Mole. Mapingross-cultural differences within and across nation

= Implications of Cross-Cultural Managementin Globalization, Diversity, culture shock, Techogy,
Organizational change, mergers and acquisitions Qudlity management system (BPR, TQM, Lean and Six
sigma.).

= Training of the specific skills— Cross cultural decision making, staffing, exiaditvn and
repatriation;communication and cooperation in darimational team, Managing culturally appropriatdership
style, Designing result oriented motivational toplntercultural negotiation and conflicts managaet.

= Ethical Issues and Values in Cross Cultural Manageent-Cultural clustering of individual countries, Case

Studies.
REFERENCE
1. Dipak Kumar Bhattacharya : Cross cultral managtiiiext and cases, PHI Learning Private Limited
2. G. Hofstede, Cultures and organizations : Softveditbe mind, McGraw-Hill
3. Gallois, C, Callan, V. J., Communication and cwtua guide for practice, Wiley
4. Gatley, S., Comparative Management : A TransculfOdyssey, McGraw-Hill Publishing Co
5. Puffer, S. : Management Across Cultures. Insiffiois Fiction & Practice, Blackwell Business
6. Schneider, S. C, Barsoux, J. : Managing acrogare, Prentice Hall/Financial Times,
7. Mc.Farlin,D.B.,Sweeney, P.D. : International Managet. Strategic Opportunities & Cultural Challengéisris
Corporation

8. Deresky Helen : International Management; Manadiomss Borders and Cultures, Pearson Educatiaa Ind

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB HO 44 | GROUP DYNAMICS |

Course Objective: Total Periods: 40 (4 Cuits)

To familiarize the students with the meaning, scapd significance of group and group dynamics, Xxan@ne the
factors and issues that influence group performamecegroup effectiveness, to identify causes ahigroup and inter-
group conflict and ways and means of resolving ¢heflict and to cultivate skills for group decistomaking and
teambuilding.

Course Structure:

= Introduction- Nature of groups and Group dynamics — Studying ggot Measurement in Group dynamics; Group
formation — value of groups — interpersonal atioaec— FIRO-B.

= Group Development and Socializationsroup development — Group socialization; Group &tme — roles —
authority — attraction — communication networks enfdrmity and influence — Power; Environmental RIgges —
territoriality — spatial behaviour — environmengaless.

= Group Decision Making-Anatomy — groupthink — group polarization — Methadgroup decision-making.

= Group Conflict-Sources of Conflict in Groups — Conflict procesLealitions — conflict resolution; Conflict
between groups — sources — resolving inter-groumflict

= Crowds and Collective Behavior€rowds and collectives — Theoretical viewpointse-ibdividuation theory.

= Groups and ChangeThe Group as an agent of change — The effectivermssoversy — Sources of Change in

groups
REFERENCE
1. Forsyth, D.R. : Group Dynamics, Addison-Wesley,
2.  Zander, A. : Making Groups Effective, Jossey$Bas
3. Dauvis : Group Performances, Addison-Wesley Phbis Co
4. Dyer : Team Building: Issues and Alternativesdistn- Wesley Publishing
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



AB

HO 45 | SOCIAL AUDIT |

Course Objective: Total Periods: 40 (4 Credits)

The present course aims at familiarizing the pigicts with the skills related to basic principlemls and techniques of
international social audit which would help themdentify, measure, assess and report on the soeifdrmance of the
various organisations.

Course Structure:

= Introduction to Social Audit, History of Social Audit, Socialudit Vs Other Audits , Principles of Social Audit,
Uses and Functions of Social Audit, Dimensionsazia audit. Domestic vs international social audit

= Key steps for Designing Social Audit for an interndonal firm, The Social Audit Flowchart, Identifying and
selecting the indicators of social audit- Tradiib®ocial Indicators , Core values and perforreaimdicators,
Planning the Data Collection , Designing QuestiareaGuidelines for Undertaking Survey, Group Eise,
Budgeting for social audit, Prerequisite for Soéialit.

= Social Auditing and Performance Evaluation Good Governance and Social Audit, StakeholdedsSotial Audit-
Identification of Stakeholders, Needs and Methoflénvolving Stakeholders in Social Audit, Socialidit and
Social Capital, Benefits of Social Auditing for Gamment Departments, community organizations avitisociety
group.

= Preparing the Final Report, The Follow-up action plan for Social Audigocial Audit and Dissemination,
Feedback and Institutionalization of Social Auditcountability Mechanisms: Cases from India andbabr

REFERENCE

1. Raymond A. B., Dan H. F. . The corporatdaaudit, Russell Sage Foundation

2. David H. B., William C. F., Mildred S. M.Social auditing: evaluating the impact of Corporate

Programs, Business & Economics
3. Sujatha B : Social Audit- Concepts and Practices, ICFAI UniitgrBress
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amyot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30

Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB HO 46 | LEADERSHIP AND TEAM BUILDING |

Course objective: Total Periods: 40 (4 Cret$)
This course will make students acquaint with thdesof leadership, significance of leadership, dyits and focus on
the work of the team leader in building and leadimgh performance teams. The course will providsubstantial
theoretical base and train students towards teddibgiand functioning of teams in organizations.

Course structure:

= Leadership-Meaning, Concepts and Myths about Leadership, Lreade Manager. Components of Leadership-
Leader, Followers and situation., Assessing Lediiei®& Measuring Its effects.

= Leadership Framework-Focus on the Leader; Power and Influence; Leadeesiu Values.

= Leadership Traits; Leadership Behaviour; Theorieseadership; Leadership and Change. LeadershifsSRiasic
Leadership Skills, Building Technical CompetencyvAnced Leadership Skills.

= Groups- Nature, Group Size, Stages of Group DevelopmerdugsRoles, Group Norms, Group Cohesion. Group
Vs Team

= TeamsAn introduction to teams, definitions, charactécist types and, importance of teams. Launchingaante
designing, enlisting, and fitting. Early team ftioning, interpersonal dynamics, the role of triustading a team
toward collective outcomes through strategic plagrand supervision.

= Effective Team Characteristics and Team Buildinmn@tts Team Effectiveness Leadership Model. Gngdional
Excellence and teamwork.

= Introduction to concepts-Counseling, Coaching & Mentoring.

REFERENCE

1. Hughes, Ginnett, Curphy : Leadership, Enhancind #esons of Experience, Tata Mc Graw Hill

2. YuklG : Leadership in Organisations, Pearson,

3. West Michael : Effective Team Work, Excel Books,

4. Katzenbach, Jon & Smith, Douglas : The Wisdom adris: Creating the High-Performance Organization, re

Harper Business Book,

5. Katzenbach, Jon & Smith, Douglas : The Disciplihd@ams A Mindbook- Workbookfor Delivering Small Group
Performance, John Wiley and Sons, Inc.

6. Lencioni, Patrick : The Five Dysfunctions of a TreaA Leadership Fable. Jossey-Bass Publishers,

7. Sadler Philip : Leadership, Crest Publishing Hous

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wéhsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh set will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shootentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhestf 3) Write up, Presentation and Particiati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



[AB MO 41 | AGRI-RETAIL MANAGEMENT |

Course Objective: Total Periods: 40 (4 Credits)

This course presents the basics of retailing, sendetailing, retail development in India andlgdbretail markets, Agri
- product retailing, SCM in Agri-Retailing.

Course Structure:

= Retailing-Definition & Importance, Indian vs Global Scenaribypes of Retailing, Store Retailing, Non Store

Retailing, Types of retail formats, Franchisingetailing.

Cooperative Marketing-Concept, History, Functions, Reasons for slow prsgiof cooperative sector.

Advantages & Limitations of Organized retailing in Agri Inputs and Outputs.

SCM in Agri-Business-Cold Chains, Organized procurement & warehousimgvative Distribution Channels like

ITC E-choupal, Godrej Adhar, HUL Shakti.

= Retail Marketing Mix- Retail consumer buying behaviour, types, factordluémcing, buying behaviour,

Segmentation, positioning.

Retail Organization Structure-Major functional areas, careers in retailing.

Retail Location-Factors affecting retail location decision, Sitéeston, Factors affecting site selection, Steps in

selecting site, Location based retail Strategies.

= Store Designinteriors & exteriors, Store layout, Types of layguFactors affecting store layout, Retailing image
mix, Store Facade.

= Retail Communication Mix-Sales promotion, Advertising, Public relations, d&mal Selling, Steps in planning
retail communication.

| O A §

T §

= Retail Strategiesbifferentiation strategies, Growth strategies, Exg)an Strategies, Pricing strategies.

= Merchandising-Definition, Steps in merchandise planning, Merchis@dhierarchy, Range planning, Buying
process, Vendor development, Evaluating merchanmigermance.

= Category Managementbefinition & components, process, manufactureranis Vs private label brands.

= Store Administration-Floor space management, Plano gram, Managing isteeatories, Quick response inventory
Planning, Managing displays, Cashiering processdgang in store promotions and events.

= CRM in Retailing-Process, planning and implementing loyalty programs

= Managing Retail Loss and Inventory ShrinkageShop lifting, Employee theft.

= Role of IT in Retailing-Electronic data exchange, bar coding, RFID, Eletitrpayment systems.

REFERENCE

1. Retailing Management : Swapna Pradhan

2. Retail Marketing Management : Swapna Pradhan

3. Retail Management : Gibson Vedamani

4. Channel Management & Retail Management : Meenatieho

5. Retail Marketing Management : David Gilbert

6. Retail Management :Analysis, Planning & Contrdbdavid Walters

7. Retail Management : Levy & Weitz

8. Channel Management & Retail Management : Meenatieho

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh set will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shootentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3)  Write up, Presentation and Partitgra 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB MO 42 | PRODUCT AND BRAND MANAGEMENT |

Course Objective Total Periods: 40 (4 Credits)

The course aims to make the learner familiar with rnanagement of product and brands in the confex@rketing. It
orients the learner to carefully understand th@fgivrole a product manager and the significancprofiuct and brand
related decisions.

Course Structure:

= Product Management Product Development, Product focused organizaftitarket focused organization, Factors
influencing design of the product, Changes affgcfiroduct management.

= Developing Product Strategy Setting objectives & alternatives, Product sgstever the life- cycle, Customer
analysis, Competitor analysis, Design of manufagtiew Product Development.

= Market Potential & Sales Forecasting Forecasting target market potential and salesthdks of estimating
markets and sales potential, Sales forecastingnlg for involvement in international Market.

= Brand & Brand Management: Commodities Vs Brands, The role of Brands, Thandrequity concept, Brand
Equity Models- Brand Asset Valuation, Aaker Mod@RANDZ, Brand Resonance, Building Brand Equity, ita
Identity and Brand Image.

= Brand Leveraging & Brand Performance: Establishing brand equity management system, umiegssources of
brand equity and consumer mind-set, Co-brandirighcity endorsement.

= Brand Positioning & Brand Building: Brand knowledge, Brand portfolios and market segpation, Steps of
brand building, Identifying and establishing bragasitioning, Defining and establishing brand values

= Designing & Sustaining Branding StrategiesBrand Hierarchy, Branding Strategy, Brand extemsand brand
transfer, Managing brand over time.

= Managing & Measuring Brand Equity: Brand Reinforcement, Brand Revitalization, Branisi§, Brand Value
chain, Brand Audits, Brand Tracking, Brand Valuatio

REFERENCE

1. Product Management — Donal R. Lehmann, Russel BeiVi

2. Keller, Kevin Lane; Strategic Brand Management;rBea education, New Delhi

3.  Verma, Harsha: Brand Management; Excel Books; NeihiD

4. Kapferer, Jean Noel; Strategic Brand Managemengjalid®age; NewDelhi

5.  Kumar, S. Ramesh; marketing and Branding — Theam@icenario; Pearson Education; New Delhi

6. Kapoor, Jagdeep ; 24 Brand Mantras, Sage Publicatidew Delhi

7. Sengupta Subroto; Brand Positioning: Strategiesdompetitive advantage; Tata McGraw Hill; New Delhi
8. Clifton, Rita & Simmons., John; Brands and Branglifige Economist; Delhi

PATTERN OF EXAMINATION: | Marks
The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.
Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



[AB MO 43 | e-MARKETING

Course Objective: Total Periods: 40 (4 Cratb)

It will acquaint the students with the basics aharketing, enhancing e-marketing performance, erihgncustomer
experience, evaluating and measuring e-marketingpagns.

Course Structure:

= Framework for e-marketing - Evolution, Commercial beginnings of the Web, Chteastics, Drivers of Internet
Economy; Internet Business models and Strategiesiar&eting Plan, Internet as a marketing platform:
opportunities, challenges, barriers and benefits-ofarketing

= Applications of Web 2.0in Marketing, tools of web 2.0, Blogs, Applicatiomd web 2.0 in India, Internet
communities and marketing: the creation and temsff value within communities, Overview of Globgl
marketing, Future of e-Marketing

= Marketing Environment - Ethical, legal, Social and regulatory issues in &#éting, Internet as a direct Response
Medium, Understanding the e-Consumer, e-ConsumdraBer, Internet User Segments,—tatarnBuilding e-
Brands, Interactive Brand Building, Recent Trends-branding

= Differentiation and Positioning - Strategies in e-marketing, Distribution in e-maikgt e-marketing
Communication - Online Advertising, Search Emaihdaother marketing tools, Customer Relationshipein
Marketing, Customer Service and Support in web spRecent Trends in e-customer service.

= Developing and maintaining website for e-marketing- Measuring and Evaluating Web Marketing Programs,
Variables used to measure website traffic, audierared marketing campaigns, Measuring internet gidireg
effectiveness. Role of Social media in advertising

= Case Studies in E marketing

REFERENCE

1. Mohammed, Fisher, Jaworski and Cabhill : Interneridting — Building Advantage in a networked ecogyorat
McGraw-Hill

2. Strauss and Frost : E-Marketing, Prentice-Hall

3. Mary Roberts . Internet Marketing, Cengage Learning

4. Vassos . Strategic Internet Marketing — Pracéeabmmerce and branding Tactics, Que Books

5. Chaffey, Meyer, Johnston and Ellis — Chadwick efnet Marketing, Prentice- Hall/Financial Times

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB MO 44 | RETAIL MANAGEMENT

Course Objective: Total Periods: 40 (4 Cuits)

The present course aims at familiarizing the piaicts with the global dynamism of retail practiees! provides a
specialize platform for developing cutting edgdiskn retails. It also facilitates an understamdof synergies created by
integration of retail concepts and practices. Cpasticipation will be fundamental to the developrmnef these skills.

Course Structure:

= Overview of Retailing-Retailing Defined, Functions of Retailing, Retaihébries, Models, & Formats, Global

Retail Industry, Drivers and Challenges for IndiRetail Industry.

= Retailing Strategy+actors Influencing the Retail Shoppers, Branditigt&gy, Pricing Strategy, SCM Strategy

= Retail Location-Levels of Location Decision, Trading-Area analysiactors Affecting the Attractiveness of a Site

= Store Layout, Design and Visual Merchandisingmportance of Design, Objective of Store Layoutp&y of Store

Layout, Space Management, Fixtures, Flooring & i@gjlLighting, Color, Signage, Music, Scent.

= Merchandise AssortmentConcept of the Private Label, Category Manageme@brcept, Role of the Category

Captain, Category Management Business ProcessrtA®st Planning Process.

REFERENCE

1. Berman B and Evans J R . Retail Management, Reshiall

2. Michael Lervy M and Weitz B W : Retailing Managemehata McGraw- Hill

3. Newman A J and Cullen P- Retailing : Environmerd &perations, Harcourt Publishers Ltd

4. Varley R and Rafig M : Principles of Retail Mae&gent, Palgrave Macmillan, Basingstoke
5. AJ.Lamba : The Art of Retailing , McGrawHill

6. Swapna Pradhan : Retailing Management — Texa&eS, McGraw-Hill

7. Suja Nair : Retail Management, Himalaya Pubidrat

8. Roger Cox & Paul Brittain : Retailing — An Intraction, Financial Times Prentice Hall

9. P.K. Sinha & D. P. Uniyal : Managing Retailiri@xford University Press.

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14
marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will barfalternate sets g

questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks 70

will be short note type containing four options ofitvhich any two options are required to be atteup

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participatio 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB MO 45 | STRATEGIC MARKETING |

Course Objective: Total Periods: 40 (4 Cuits)

The objective of the present course is to develugysical skills for the formulation and implemetiten of market
driven strategies. It also aims at recognizing, mwing, and managing change by focusing on highestl strategic
issues and decision making to deliver superior evétu customers in global market and competitiveasibns. Class
participation through case discussion will be fundatal to the development of these skills.

Course Structure:

= Introduction- An Introduction to Strategic Marketing: The ChangRole of Marketing — Marketing in 2kentury,
Factors responsible for the change and their imdaichensions of Strategic Marketing, ChallengesStfategic
Marketing. Market Driven Strategy — Identifying Birective Capabilities, Creating Value for Custonigstablishing
Strategic Focus, Setting Marketing Objectives.

= Relationship StrategyMarket Segmentation Strategy — Creating New Ma8gtce, Matching Value Opportunities
and Capabilities, Target Market Strategies, Pasitip Strategy

= Product Strategy-Product Strategies - Product Strategy Issues & l&tgds, Product Life-Cycle Strategies,
Strategies New Product, Branding Strategies, Pacf&grategies

= Pricing Strategies— Analyzing Customer Price Sensitivity and Contpesi Response, Legal & Ethical Issues in
Pricing, Price Positioning, Pricing Strategies &cihig models

= Product Strategydntegrated Marketing Communication Strategies -tigptIMC Objectives, Deciding Role of
Promotion, Pull vs. Push Strategies, AdvertisingtBgy, Creative Strategy, Media Strategy, Stiatefpr Sales
Promotion, Publicity & Direct Marketing.

= Distribution Strategy-Channel Objectives, Role Performed by DistributBystem, Strategies at different Channel
Levels, Implementation Strategies

- Suggested Case Readindstate Bank of India Competitive Strategies of a Wdateader; Sony Ericsson's Mobile
Music Strategy; Monster Inc. Strategic Growth idily Starbucks : Selling Experience; Bausch & LdAifective
Positioning; Horlicks' & Cadbury’s Repositioning&egies; The Nirma Story; Pepsico's 'Focus' Sfyateaunch of
Amaron Automotive Batteries; Hindustan Times Vs &8mOf India; Promotional Strategies of Cellular v&ar
Providers in India; Cox and Kings Service with df@ience; Social Marketing Lessons from CRY in mdbell’'s
Distributions System.

REFERENCE

1. Carol H. Anderson : Strategic Marketing, Houghtdifflin Harcourt

2. D.W. Cravens & N. F. Piercy : Strategic MarketiMgGraw Hill/lrwin

3. O.C. Ferrell, Michael D. Hartline : Strategic Mating, South-Western Cengage

4. Boyod Wiker, Mullins Larrech : Marketing StratedytcGraw Hill

5. Colin, David J. : Strategic Marketing ManagemeiénRing, Implementation & Control: Pearson RichardSvl Wilson;
Gilligan, Oxford, Butterworth-Heinemann

6. Aaker, David : Strategic Marketing, Wiley-India

7. George S. : Market Driven Strategy Day; Procdssreating Value, Free Press

8. J. P. Guiltinan, G. W. Paul, T. J. Madden : Mark@Management Strategies and Programs, McGraw&dithpanies

9. Jain, Subhash : Marketing; Planning and Stya8muth-Western College Pub

10. Kerin Roger, Peterson Robert . Strategic Markeltilagnagement, Allyn and Bacon

11. P. Baines, R. Brennan & P Garneau : Contemporarie§icaMarketing, Palgrave

PATTERN OF EXAMINATION: Marks

The Theory paper will consist of one short answpetquestion containing seven True or False staten{earrying 14

marks), which are to be explained with reasonsoinnmore than 50 words. In addition, there will berfalternate sets qf 70

questions, out of which one set will be long anstype and two will have two parts A & B. The lgstestion (14 marks

will be short note type containing four options ofitvhich any two options are required to be atteup

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB MO 46 | ADVANCED MARKETING RESEARCH |

Course Objective: Total Periods: 40 (4 Crath)

The course aims to start a discussion on the ciyke of marketing research and analyzing consusgavior in the
dynamically developing global environment. Relevadvanced marketing research approaches, conagptoals are
being presented, discussed and applied by studéis a course project.

Course Structure:

= Introduction to Marketing Research-Nature and Scope of Marketing Research; Role okbtarg Research in the
Designing and Implementation of Marketing Progranie Marketing Research Process; Marketing Research
Designs

= The Source & Collection of Data©Observational Methods; Attitude Measurement Tealmsg Motivational
Research Techniques; Administration of Surveys thblds & Techniques, Use of Questionnaire & Schedule

= Introduction to Marketing Data Analysis-Review of Basic Descriptive Statistics; Introduatito SPSS; Data
Reading & Coding; Simple Inferential Statisticalaysis Tools

= Multivariate Data Analysis TechniquesRegression Analysis (Advertising Budget Decisiotts)e- Violation of
Assumptions in Regression Analysis & Therapy, TypésRRegression Analysis Factor Analysis (Questidarna
Development & Advertising Theme Decisions etc.)un@famental Theorem & Central Concept, Factor Etiblac
Methods & Criteria, Factor Rotation & Scores Clusi@alysis (Market Segmentation etc.) — Concepts Rrocess,
Hierarchical versus Non-hierarchical Cluster Algoms, Linkage Methods, Determination of Cluster Noem
Interpretation and Profiling of Cluster Solutionss&iminant Function Analysis (Brand & Product LiBecisions
etc.) - Significance Tests and Wilks Lambda, Stadidad Canonical Discriminant Function Coefficierséructure
Matrix, Interpreting Discriminant Functions and &#ication. Multidimensional Scaling (Strategy Fadation) -
Basic Principles and Application in Marketing, DaGmollection Methods, Determining Proximity, The MDS
Algorithm, Number of Dimensions and their Intertain, Assessing Reliability and Validity.

= Marketing Research ProjectThe student or group of students needs to apply ¢burse learning in a real
marketing research project of their interest aréh submission of research project report and glssentation of

the same.

REFERENCE

1. Malhotra N.K. : Marketing Research — An Appliedédtation, Pearson Education, New Delhi

2. William G. Zikmund : Business Research Methodsygagie Learning, New Delhi

3. Tull & Hawkins : Marketing Research, Prentice H#llndia,Delhi

4. BeriG.C : Marketing Research, Tata McGraw Hill,

5. Karlinger, Fred N. : Foundations of Behaviourak&arch.

6. Aaker, Kumar, and Day : Marketing Research, JohifeW

7. Churchill and laccubucci : Marketing Research: iMefological Foundations, Cengage Learning

8. Coakes, Sheridan and Clara Ong : SPSS Versionfa8Windows: Analysis without Anguish, John Wiley 8ons,
Inc. List of cases and specific references inclgaasearch papers, articles and books will be amgexlin the class.

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wihsons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



[AB OO 41 | TOTAL QUALITY MANAGEMENT |

Course Objective: Total Periods: 40 (4 Cratb)

This course intends to introduce the concept o&lfQuality Management, which hinges on continuangrovements as
the core mission of the upper management. Zeroectladr non- conformance is the operational object) an

organization. It intends to explain concept andtetyies for implementing and managing quality foodoict and

services, to discuss various aspects and interfaitkeimn and outside the system.

Course Structure

= Understanding Quality-Quality, Competitiveness and Customers, Understgndnd Building the Quality Chains,
Managing Quality, Quality starts with understandihg Needs, Quality in all functions.

= Models and Frameworks for Total Quality ManagementEarly TQM Frameworks. Quality award models, the
four Ps and three Cs of TQM- A new models for TQM.

= Policy, Strategy and Goal Deploymentntegrating TQM into the Policy and Strategy, ThevBlopment of
Policies and Strategies.

= Design for Quality-Design, Innovation and Improvement, The Design &ssc Quality Function Deployment
(QFD) — The House of Quality, Specifications andriards, Design in the Service sector, Failure Maffect and
Criticality Analysis (FMECA), the links between gibdesign and Managing the Business.

= Performance Measurement FrameworkPerformance measurement and improvement cycle, @d3tality, the
Process model for Quality Costing, A performanceasneement Framework, The implementation of perforaa
measurement systems.

= Benchmarking-The Why and What of Benchmarking, The purpose arattiee of Benchmarking, The role of
Benchmarking in Change, Communicating, Managingestalders and lowering Barriers, Choosing Benchimgrk
Driven Change activities wisely.

= Process ManagemenRrocess Management Design, Process. Classifictionework and Process Modeling,
Process Flowcharting. Leadership, People and Imgi¢aition aspect of Process Management.

= Process Redesign/ Engineeringe- Engineering the Organization, What is BPR ahdtwloes it do, Processes for
redesign, The Redesign Process, BPR- the Peoplthargaders.

= Quality Management Systemconcept of Quality Management System, Quality Mamagnt System
requirements, other management systems and méaeisgvements made to Quality Management Systems.

= Continuous Improvement-A Systematic approach, Some basic tools and teabsjgStatistical Process Control,
Some additional techniques for Process Design ampitdvement, Taguchi Methods for Process Improventgint
Sigma, The DRIVE Framework for continuous improveme

= Human Resource Managementntroduction, Strategic alignment of HRM policiesffective Communication,
Employee Empowerment and involvement, Training Bedelopment, Teams and Teamwork

= Communications, Innovation and LearningCommunicating the Quality Strategy, Communicatihg Quality
message, Communication, Learning, Education anihifica

= Implementing TQM-TQM and the Management of Change, Planning the dmphtation of TQM, Sustained

improvement.
REFERENCE
1. Bank, J. : The Essence of Total Quality Managenfemr@ntice Hall.
2. Dale, B. G.(ed) : Managing Quality, Philip Allenehhel Hempstead
3. Feigenbaum, A.V. : Total Quality Control, McGrawllHNew York.
4. Nasao Nemoto : Total Quality Control for Managemé&mtglewood Cliffs, N. J. Prentice Hall Inc.
5. Crosby, P. B. : Quality is Free, McGraw Hill, Ne{erk.
6. Juran, J.M., (ed) : Quality Control Handbook, Mc@dill, New York.
7. Kehoe, D.F. : The Fundamentals of Quality Manag#m@éhapman & Hall, London
8. Grant, E. L., & R.S. Leavenworth : Statistical QtyaControl, McGraw Hill, New York.
9. J. J. M. &F. Gryana : Quality Planning and An@dy81cGraw Hill, New York.
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioarettwill

be four alternate sets of questions, out of whioh get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100

Course Structure of MBA AB Program of FMS, BHU Ses2012-13 onwards IV Semester



|AB OO 42 | INVENTORY MANAGEMENT AND CONTROL |

Course Objective: Total Periods: 4@4 Credits)

This course intends to develop the basic concgpitsciples, problems, and procedures in inventognagement and
provide the student an appreciation of the cruoidé of inventory and materials management in tHeiency,
competitiveness, and profitability of a businesgamization. Further it will also help in formulati@and application of
methods and models for inventory management.

Course Structure:

= Inventory conceptimportance & Scope of Inventory Control, Types o¥dntory, functions, use; Dependent and
Independent Demand of Inventory, Costs Associatiéldl lventory, Selective Inventory Contrdlassification of
items, and Inventory control with deterministic astdchastic demands with and without lead time. dsst&nding
lead time. Internal and external lead time. Cuninggiead time.

= Strategic Inventory ManagementObjectives and Importance of the inventory manageusction in reference to
Profitability, Strategy, customer satisfaction a@dmpetitive AdvantageCompetitive Inventory management,
Reduce Inventory Costs through Inventory Strategigenchmarking, Streamline process, Know your vesido
Establish a vendor scorecard, Manage your venddegotiate terms, Provide limitless access to infdiom
systems, Invest in systems, Invest in inventorytrobstaff, Consistent forecasting philosophy, Revi recite, and
retain key data, Clear a day’s-work-in-a-day, Légation, Inbound freight, Importing.

= Inventory Classification-lts use in controlling inventory, Setup time andventory control, safety stock
determination considering service level. Strateg@eincrease Inventory Turns, Reduce throughpue tiReduce
WIP, eliminate waste, and reduce inventory leveddrvice and manufacturing organizations.

= Inventory models+ixed Order Versus Fixed Interval systems —Develg@pecial Quantity Discount Models —
Inventory Model for Manufactured Items —EconomictL®ize when Stock Replenishment is instantaneous.,
Perishable Inventories, allocation and distributioodel for perishable products, Continuously detating
inventory models, age dependent perishability, deési Review Models with Stochastic Demand, Singéeiqa
(Newsboy) Models, Dynamic Inventory Models with &tastic Demand

= Material Requirement Planning Systems(MRP)-Meaning, purpose and advantage of MRP, Data Reqpnts
and Management —Bill of Materials, Master Produtt®chedules, process of MRP, output of MRP. Mak&®yr
Decisions: Concept of outsourcing, Factors inflilegdMake Or Buy Decisions, Trends in Make Or BuycB®ns
in context of core competency.

= Materials ManagementMM in JIT Environment: Zero inventory concept, Exsdnventory: Roadblock to World-
Class Manufacturing, Materials management in JMirenment, Vendor Managed Inventory, vendor relahip in

JIT context.

REFERENCE

1. E.L.Porteus : Foundations of Stochastic Invenideory, Stanford Univ. Press,

2. P.H. Zipkin : Foundations of Inventory Managemmémwin/McGraw-Hill,

3. | Sahin : Regenerative Inventory Systems, Springgelag,

4. Zipkin : Foundations of Inventory Management —Na@® Hill.

5. Seetharama L Narsimhan, Dennis W McLeavy & Petgitlihgton : Production Planning and Inventory Quah -
Prentice Hall Of India Pvt Ltd

6. J. R. Tony Arnold & Stephen N. Chapman : Introdueti o Materials Management, - Prentice Hall

7. Richard J. Tersine : Principles of Inventory andtéfials Management - Prentice Hall PTR

8. Max Muller : Essentials of Inventory ManagemeAMACOM/American Management Association

9. JH Greene : Production And Inventory Controlontewood IlI: Richard D Irwin

10. Silver, E. & Peterson. R. : Decision System fareintory Management and Production Control, Wiley,

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which ampot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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|AB OO 43 | BUSINESS PROCESS ENGINEERING |

Course Objective: Tot#leriods: 40 (4 Credits)
Business Process Reengineering (BPR) is a systempgiroach to helping an organization analyze amgrave its
processes. All systems are designed, developed esmgiheered to support business processes. Therefore
understanding of the business processes is ctoai@loosing how to build and manage systems.

Course Structure:

= Introduction to Business Processe8usiness Process Excellence, Steps for Busimese$s Reengineering, BPR
in Information Technology and Systems

= Research Opportunitiesin Business Process TechnologyBPR Implementation Methodology, Semantics of
Business Process Models, When Should a Processitieds Steps to Progress BPR from Project to Rrogr

= Success Factorén BPR, Decomposing Business Processes, Structured BgsiPmcess Specification, Managing
Barriers to BPR Success

= Software Reengineering the Process Audit, Functional Information Systékfgrkflow Technology and Human
Computer Interaction, Lean Manufacturing and theimment, Functional Information System, Serviceetted
Architecture

= Case studiesand problems relating to real world contemporasyées in BPR

REFERENCE

1. Draheim, D. : Business Process Technology: A @difView on Business Processes, Workflows & Aggtlons,
Springer Verlag

2. H., Michael & C, James : Reengineering the CorpamnatA Manifesto for Business Revolution, New York
HarperCollins Publishers, Inc.

3. C.James : Reengineering Management: The Mandalefo Leadership, New York: HarperCollins Publighe
Inc.

4. Darnton, G and Darnton,M : Business Process Aralyisiern. Thompson Business Press,

5. D. Thomas H. : Process Innovation; Reengineeringkthrough Information Technology, Harvard Busimes
School Press,

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100
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|AB OO 44 | ADVANCED OPERATIONS RESEARCH |

Course Objective: Total Periods: 404(Credits)

The objective of the course is to make the leafammiliar with the advanced operations researchriggles and their
applications in managerial decision making.

Course Structure:

= Allocation-Introduction, general Linear Programming problefsansportation Problems, Assignment Problems,
Solution of Linear Programming, Transportation &sgignment Problems by computer package.

= Theory of Gamesintroduction, Assumptions, Definitions and Classifion of Games, Two Person Zero Sum
Games, Pure Strategies and Saddle Point, Mixede§tes, Shortcut method for finding optimum mix#éciegies,
Solution of Games by Dominance, Graphical SolutidriGames, Solution by Linear Programming, Solutinn
Computer package.

= Queuing Theory- Introduction, Queuing and Cost Behaviour, Defimisofor Queuing Systems, Single Channel,
Single Server Queuing Model (M/M/1), Economic Adgeaf Queuing Solution by Computer package

= Simulation-Introduction, Steps involved in Monte Carlo Simidat Application of Simulation Method, Advantages
and Disadvantages of Simulation.

= Market Analysis-Introduction, Markov Process, Transition Matrix,daRrediction of Market Shares for Future
Periods, Steady State Conditions, Absorbing Chaind,Solution by Computer package.

= Replacement Modelstroduction, Replacement of Equipment which detaties with time, Replacement of items
that Fail Completely, Staffing Problems, Solutioithvthe help of computer, individual and Group Regiment.

REFERENCE

1. Harvey J. Greenberg, Frederic H. Murphy, Susan thws: Advanced Techniques in the Practice of Opmrst
Research, North Holland

2. Quantitative Analysis for Business Decision : KeBan, C.P.Bonini, & W.H.Houseman, Richard D.Inivig.
3. F.S. Hiller & G.J. Lieberman . Introduction tgé&rations Research.
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which ampot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of besf 3) Write up, Presentation and Participati 30
Total Marks| 100
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|AB OO 45 | WORK SYSTEM ANALYSIS & DESIGN |

Course Objective: ) Total Periods: 40 (4 Credits)

This course intends to analyze manufacturing serpimcess for methods improvement, to learn thenigoes and
procedure of methods, study and work measuremehidimg setting of time standard, to develop compe¢ in
applying methodology of work study and value engiiregg to design of work systems.

Course Structure

= Productivity- Introduction, Productivity Index, Measurement oflividual worker’s productivity, Productivity of
Capital, Motion and Time Study and Productivity

= Definition, Scope and History of Motion and Time Sudy-Definition of Motion and Time Study, Work Methods
Design, Work Measurement, Scope, Non- manufactudagvities, Taylor's use of Time Study, Taylor's
Investigation of Shoveling, Motion Study as it wadsveloped by the Gilbreths, Micro-motion Study, Thgcle
Graph and the Chrono-cycle Graph.

= The General Problem Solving Proces®roblem Definition, Analysis of Problem, Search Rwssible Solutions,
Evaluation of Alternatives, Recommendations foraarct

= Work Methods DesignProcedure, Selection, Recording Techniques, Psogealysis, Setting up Time Reduction
Techniques, Fundamental Hand Motions, Motion Stadgt Micro-motion Study, Equipments making the Motio
Pictures, Film Analysis, The use of Fundamentaldisiotions, Principles of Motion Economy as relatedhe use
of the Human Body, Workplace and Design of Té&Equipment.

= Time Study-Equipments, Process, Determining the Rating Faéitmywances, Time Standard from Standard Data
and Formulas, Computer Aided Time Study, Compuerikachine and Equipment Downtime Monitoring and
Reporting, Predetermined Time Systems: The Workdreé®ystem, Methods- Time Measurement, Work Sargplin

= Wage PaymentThe Relation of Motion and Time Study to Wage Irtoess, Multi-factor Wage Incentive Plans.
= Advance Work Study-Synthetic Time Standards and Introduction to Pexddhed Motion Time Systems and

Standards, Business Process Analysis and Mappiasic BVork System, Physical and Cognitive Task Asialy
Office Planning and Design, Value Engineering Caige Methods of Function Analysis and Creative idea

generation.
REFERENCE
1. Niebel B.W. & Freivalds A : Methods, Standards aidrk Design, McGraw Hill
2. ILO . Introduction to Work Study, Universal I®ishing Corporation.
3. BarnesR M : Motion and Time Study: Design aiMkasurement of Work, John Wiley & Sons
4. Meyers F. E. and Stewart J.R. : Motion and Timal@t®rentice Hall.
5. Mundel M.E. : Motion and Time Study: Improvingdductivity, Prentice Hall
6. Richard Park : Value Engineering; A Plan for lmation, Boca Raton, St. Lucie Press.
7. Babbage, Charles : On the Economy of Machinery &iacturers, Charles Knight, Pall Mall, East, Londo
8. Gilbreth, F.B. and L. M. : Fatigue Study, Macmill&o., New York.
PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme

(carrying 14 marks), which are to be explained wé&asons in not more than 50 words. In additioaretwill

be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70

& B. The last question (14 marks) will be shodtentype containing four options out of which amot

options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dhesf 3) Write up, Presentation and Participati 30
Total Marks| 100
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|AB OO 46 | MAINTENANCE MANAGEMENT |

Course Objective: Total Pericd 40 (4 Credits)

This course intends to develop familiarity with thele of maintenance management for competitiveaathge,
structuring the maintenance function, preventiveedjctive and productive maintenance strategies @uiities for
managing operation, productivity, quality and griowt

Course Structure

= Introduction- Asset Management, Failures: There Consequences,dR®Maintenance in Failures, Maintenance: An
overview, Maintenance: An Important Tool of Planfrdductivity, The Extended role of Maintenance.

= Maintenance objectives and Functiondvlaintenance objectives, Downtime control/managemdiite Two-
Pronged Attack.

= Maintenance OrganizationMaintenance engineering organizational prerequ@isitdactors determining
effectiveness of a maintenance organization.

= Maintenance System®Breakdown Maintenance, Routine Maintenance, Planiédintenance, Preventive
Maintenance, Predictive Maintenance, Correctiveritéaiance, Design out Maintenance.

= Design Of Maintenance Systemgriticality Determination, Maintenance System Des@ptimization.

= Total Planned Maintenance System & Documentatiofrlanning, System Components, Equipment Record Card,
Scheduling Process, Work Specification, MaintenaReeords & Documentation, History Record Card, Defe
Analysis Record, Maintenance Work order, Informathmalysis, Maintenance Control System.

= Calibration and Quality- Calibration System, Maintenance Quality

= Maintenance Training, Incentives and Safety Manageent-Need for Maintenance Training, Planning for

Training Maintenance Incentives, Design Princip&afety Principles and Guidelines, Safety Managémen

= Computers in Maintenance and Maintenance BudgeGomputer Systems, Areas of Computer Application,
Maintenance Budget

= Energy Saving Through Planned Maintenance=nergy Saving, Cleaning & Cycling Replacement, Expizing
on Light.

= Facility Investment Decision(FID) and Life Cycle Casting-Factors influencing Facility Investment Decisions,
Alternatives to Facility Investment Decisions, Hi#gilnvestment Decisions, Concept of Economic Lifehe
Mathematical Model, Time Value of Money, Capitald@eery Factor, Depreciation.

= Evaluation of Maintenance ManagementNeed for Evaluation, Challenges in Maintenance Manaent Function,
Parameters in Expectations, Background of Mainteaafunction, Equipment Discard Policy, SWOT Analysi
Evaluation Process of Plant Engineering, EvaluatignReports, Subjective Methods of Evaluation, Otie
Criteria of Evaluation, Maintenance ManagementuFstic Scenario.

REFERENCE

1. Balachand, B.S. : Design and Management to Lifde€Cgosting.

2. Bullock, J.H. : Maintenance Planning and Contidtional Association of Accountants, New York
3. Get, K.H., and Bakh, I.C.: Models of Preventive Manance, North Holland, Amsterdam.

4. Heintzeiman, J.E. : Complete Handbook of MainteeaReentice Hall Englewood Cliffs

5. Hibi, S. : How to Measure Maintenance Performadctan Productivity Organization, Tokyo.
6. Husband, T.M. : Maintenance Management and Terotdogy, Westmead- Saxon House, London.
7. Cooling, W.C. : Maintenance Management, Americaaniement Association, New York.

8. Terry W. : Computerized Maintenance Managemente®ys, Industrial Press New York

9. Corder, A. A. : Maintenance management TechnigMeSraw Hill

10. Harriss, Ellya, M.J. : Management of Industrial Ktanance, Butterworths, London.
11. Higgins, L.R. and Morrrow, L.C.: Maintenance Engineg Handbook, McGraw Hill New York.
12. Mann, L., Jr. : Maintenance Management, Health@oohpany, Lexington D.C., UK.

PATTERN OF EXAMINATION: | Marks

The Theory paper will consist of one short answeetquestion containing seven True or False stateme
(carrying 14 marks), which are to be explained wé&hasons in not more than 50 words. In additioaretwill
be four alternate sets of questions, out of whité get will be long answer type and two will hawe parts A| 70
& B. The last question (14 marks) will be shodtentype containing four options out of which amot
options are required to be attempted.

Sessionals: Class Test/Quizzes (average of Dbesf 3) Write up, Presentation and Participati 30

Total Marks| 100
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