
We prepare MFA students for industry engagement and collabora�on in the first year, they 
are assigned brief research-oriented projects, where the students indulge in case studies, and
later they build full-fledged Adver�sing Campaigns on their project.
      MFA Visualiza�on and Campaign Planning, Illustra�on and IMCD Integrated Marke�ng 
Communica�on Design are the three core disciplines taught. Masters students choose their 
area of specializa�on at the outset.
      A student learns Applied Arts in a very current and contemporary manner over these two 
years. They perform so�ware training, brainstorming, serious thinking process and develop a 
full-fledged campaign design. In the second year, they do an industry project.
      Adver�sing, Media House, So�ware Companies, prin�ng Press, Toy Career opportuni�es - 
& Gaming Industry, Film Industry , Other professional opportuni�es and Higher educa�on 
ins�tu�ons.

An illustra�on is a decora�on, interpreta�on or visual explana�on 
of a text, concept or process, designed for integra�on in print and 
digitally published media, such as posters, flyers, magazines, 
books, teaching materials, anima�ons, video games and films. An 
illustra�on is typically created by an illustrator. Students create 
graphic novels to explore the illustra�on in their style developing 
their unique strokes, characters and techniques developing story 
boarding and implementa�on in the course.  all students learn 
about the binding prin�ng knowledge

Campaign planning is crucial for businesses to achieve the desired 
outcome from a campaign. By making an integrated plan, you will 
iden�fy important channels and touch points relevant to reaching
the desired audience for the specific campaign you wish to 
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launch.

Visualization & Campaign 
Planning

IMCD
is a 360-degree approach consis�ng of all design media and 
mediums. Integrated marke�ng communica�on design (IMCD) 
can be defined as the process used to unify marke�ng 
communica�on elements with help of design, such as public 
rela�ons, social media, audience analy�cs, business development 
principles, and adver�sing, into a brand iden�ty that remains 
consistent across dis�nct media channels.
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ACADEMIC COURSES

POST GRADUATE COURSES(4 SEMESTER)
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Aesthetics & Principal of Art Appreciation

History & Technical Theory

Seminar

( Case Study of one the given Topic)

   Visualization & Campaign Planning
        or

   Illustration
        or

   Integrated Marketing Communication Design 
   (IMCD)

Specialization on any one of the following:

Aesthetics & Principal of Art Appreciation

History & Technical Theory

Seminar

( Case Study of one corporate identity)

   Visualization & Campaign Planning
        or

   Illustration
        or

   Integrated Marketing Communication Design 
   (IMCD)

Specialization on any one of the following:

Aesthetics & Principal of Art Appreciation

History & Technical Theory

Seminar

( Case Study of one corporate identity)

   Visualization & Campaign Planning
        or

   Illustration
        or

   Integrated Marketing Communication Design 
   (IMCD)

Specialization on any one of the following:

Aesthetics & Principal of Art Appreciation

History & Technical Theory

Dissertation:- The Post-Graduate candidates are required 

to select a suitable topic for their dissertation in consultation with 

the Supervisor and work on it.

   Visualization & Campaign Planning
        or

   Illustration
        or

   Integrated Marketing Communication Design 
   (IMCD)

Specialization on any one of the following:
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